Linotype  Memphis 
Extra  Bold  Condensed 
and  Memphis  Medium 


IT  S  NEW!  A  Linotype  metdlpct 

with  thermostatic  control  so  ac 
that  it  operates  on  a  temperature  v 
tion  of  less  than  two  degrees!  Se 
control  for  temperature  of  metd  in 
cible  and  temperature  at  mouthpi 
Facilitates  constant  production  of  solid 
slugs  with  good  printing  faces.  Cnk. 
current  costs,  too.  Standard  for  new  aj 
applicable  to  outstanding  Linotypes. 


inMlItSM- 


ONE  OF  MANY  PROMINENT  MULTIPLE  MILLER  INSTALLATIONS 
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OFFSET 


RUBBER 


GRAINING 


COMPOSITION 


ROTOGRAVURE 


NON-MELTABLE 


FABRIC-COVERED 


VARNISH  &  LACQUER 


ROLLERS 


$AM’L  BINfiHAM’S  SOI  MFO.CO. 


CHICAGO 


ATLANTA  HOUSTON  PITTSBURGH 

DALLAS  MINNEAPOLIS  DES  MOINES 

ST.  LOUIS  NASHVILLE  KALAMAZOO 

CLEVELAND  INDIANAPOLIS  SPRINGFIELD.  O. 


DETROIT 
KANSAS  CITY 
OKLAHOMA  CITY 
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Kelly  Clipper 
Stream  Feeding 
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Successful  Bids! 


It’s  the  hours  saved  on  every  job  with  a  Kelly  Clipper  that  may 
mean  the  difference  between  a  successful  or  unsuccessful  bid. 
Minutes  saved  in  making  ready...  in  getting  under  way...  and 
during  the  run  are  putting  dollars  into  the  pockets  of  Kelly 
Clipper  owners  they  never  were  able  to  count  on  before.  Make 
this  test  yourself:  refigure  your  last  few  jobs  as  if  you  had  a 
Kelly  Clipper.  It’s  entirely  possible  that  the  money  you’re  losing 
by  making  shift  with  obsolete  equipment  would  pay  for  a  Kelly 
Clipper  in  a  short  period  of  time.  Ask  your  ATF  Salesman  or 
your  nearest  ATF  Branch  Office  for  a  Clipper  Press  Sheet.  It 
will  give  you  a  basis  for  your  figuring.  No  obligation,  of  course. 

</Ae  PneU  tU  ple444HeH  Oluufed! 

American  Type  Founders 

200  Elmora  Ave.,  Elizabeth,  N.  J.  •  Branches  in  Principal  Cities 


The  Graphic  Arts  Monthly 


^ovemhtr 


THE  BECKETT 
PERPETUAL  AUTO-FILE 


Permanent 

SOLUTION 


FOR  YOUR  DUMMY  AND  SAMPLE  PROBLEMS 


There  is  now  installed  in  several  thousand  of  the  leading  printing  and  adver¬ 
tising  offices  of  America  a  device  which  permanently  solves  the  dummy  and 
paper  sample  problem.  It  is  the  Beckett  Perpetual  Auto-File,  a  handsome 
steel  cabinet  19  inches  high,  which  contains  300  double  9  x  12  dummy  sheets 
representing  nearly  200  items  of  Cover,  Text,  Offset  and  Opaque  papers. 

These  sheets  are  perpetually  renewable,  without  cost  and  without  effort. The 
file  carries  with  it  also  a  permanent  free  service  on  full  sheets  of  thousands  of 
items  of  Buckeye  Cover,  Beckett  Cover,  Ohio  Cover,  Buckeye  Text,  Beckett 
Text,  Tweed  Text,  Beckett  Offset  and  Beckett  Brilliant  White  Opaque.  Com¬ 
plete  sample  books  of  all  these  lines,  together  with  an  indispensable  Beckett 
Color  Finder,  are  included  in  every  cabinet. 

Once  you  have  installed  the  Auto- File  you  will  share  the  enthusiasm  of  thou¬ 
sands  of  users.  We  will  gladly  send  it  to  anyone  connected  with  the  graphic 
arts  at  the  nominal  price  of  $5.00,  which  is  but  a  fraction  of  its  cost.  If  it  dis¬ 
appoints  you  we  will  cheerfully  refund  the  purchase  price  immediately. 

THE  BECKETT  PAPER  CO.,  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  i8^8 


Copyright,  1939,  by  The  Beckett  Paper  Co, 
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The  crime  ot  the  nude  .  .  . 

They  were  putting  pants  on  everything  .  .  .  the  blue 
noses  of  1905.  But  one  of  the  ideas  that  came  out  “from 
under  wraps”  at  the  time  was  the  Kimble  idea  of  a  spe¬ 
cialized  motor  for  printing  equipment.  How  much  of  the 
later  growth  of  enlightenment  has  depended  on  just  that  idea? 
Your  guess  is  as  good  as  any.  But  important  it  has  been 
...  in  promoting  printers’  profits  too.  Kimble  Electric 
Company,  2011  W.  Hastings  Street,  Chicago,  Illinois 


Kimble 


MOTORS 


Distributed  by  AMERICAN  TYPE  FOUNDERS 

Branches  ana  Sales  Agents  in  Twenty-Fire  Cities 
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GAM'S  NOVEMBER  AIDS 


You  will  receive  helpful  information^  liter¬ 
ature  and  samples  on  request  or  by  pinning 
any  of  the  items  listed  to  your  letterhead 
and  mailing  to  company  mentioned 


Tympan  Samples 

The  Cromwell  Paper  Company, 
4801-29  S.  Whipple  St.,  Chicago, 
Ill.  Please  send  your  free  work¬ 
ing  samples  of  Cromwell  Special 
Prepared  Tympan  Paper. 

(Graphic  Arts  Monthly,  11139) 


Line-Up  Tables 

Craftsman  Line-Up  Table  Corpora¬ 
tion,  49-59  River  St.,  Waltham, 
Mass.  Please  send  me  information 
about  Craftsman  Line-Up  Tables. 
(Graphic  Arts  Monthly,  11139) 


Challenge  MF  Drill 


The  Challenge  Machinery  Co., 
Grand  Haven,  Mich.  Send  com-' 
plete  description  of  the  new  Style 
MF  (foot-power)  Paper  Drill. 
(Graphic  Arts  Monthly,  11/39) 


Envelope  Samples 
and  Flat  Stock 


Hammermill  Paper  Company,  Erie, 
Pa.  Yes,  we  want  to  sell  en¬ 
velopes  with  orders  for  letterheads 
and  forms  that  are  to  be  mailed. 
Please  send  us  the  1939  Sample 
Book  of  Hammermill  Bond  which 
samples  envelopes  along  with  flat 
stock. 

(Graphic  Arts  Monthly,  11/39) 


Folding  Machine  Helps 

Russell  Ernest  Baum,  615  Chestnut 
St.,  Philadelphia,  Pa.  Please  send 
me  descriptive  booklet  and  other 
information. 

( Graphic  Arts  Monthly,  11/39) 


Blatchford 
Honeycomb  Base 


E.  W.  Blatchford  Co.,  63  Park  Row, 
New  York  or  900  W.  18th  St., 
Chicago.  Please  send  information 
relative  to  your  Blatchford  Honey¬ 
comb  Base. 

( Graphic  Arts  Monthly,  11/39) 


Counting  Machines 

F.  B.  Redington  Company,  110  S. 
Sangamon  St.,  Chicago,  Ill.  Please 
send  without  cost  your  Catalogue 
of  Counting  Machines. 

( Graphic  Arts  Monthly,  11/39) 


P.  M.  C.  Metal  Blocks 
cuid  Toggle  Bases 

The  Printing  Machinery  Company, 
436  Commercial  Sguare,  Cincin¬ 
nati,  Ohio.  Please  send  me  your 
free  catalog  on  your  Metal  Blocks, 
Toggle  Bases  and  Hook  system. 

( Graphic  Arts  Monthly,  11/39) 
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Type  and  Rule  Caster 

Lanston  Monotype  Machine  Co., 
24th  &  Locust  Sts.,  Philadelphia, 
Pa.  Please  send  Special  Proposal 
and  Folder  describing  Monotype 
Type  and  Rule  Caster. 

( Graphic  Arts  Monthly,  11/39) 


Guaranteed  No-Offset  Ink 

E.  J.  Kelly  Co.,  Kalamazoo,  Michi¬ 
gan.  We  want  to  end  offset  but 
you've  got  to  show  us!  So  please 
send  full  details  regarding  your 
Free  Trial  Offer  on  Wotta  Black 
Inks. 

( Graphic  Arts  Monthly,  11/39) 
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The  illustration  above  is  that  oj 
Fred  W.  Hoch,  manager  of  the  re¬ 
cent  5th  Educational  Graphic  Arts 
Exposition.  He  is  shown  admirini 
a  silver  botvl  presented  to  him  by 
the  exhibitors.  The  howl  bears  the 
inscription  “To  Fred  Hoch,  for 
putting  over  in  the  American  Way, 
the  1939  Graphic  Arts  Exposition— 
From  the  Exhibitors,” 


The  ONLY  graphic  arts  publicatm 
sent  every  issue  into  every  kno«n 
graphic  arts  plant  in  the  country 
and  to  thousands  of  executives  «t 
their  homes. 

Subscription  to  individuals,  not  ex¬ 
ecutives,  $1.00  per  year  in  the  I'.S.; 
$2.00  per  year  outside  of  the  IS. 


Member  Controlled 
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Pliip 


To  correct  plate  height,  blocks  are 
either  planed  or  underlayed  in  exact 
thousandths  of  an  inch  according  to 
dial  readings.  No  guessing  or  calcu¬ 
lating  necessary. 

Hours  of  productive  press  time  can 
be  saved  with  premakeready.  Com¬ 
plete  information  and  prices  will  be 
sent  upon  reguest,  without  any  obliga¬ 
tion  to  you.  Write  today. 


No  modern  plant  is  complete  without 
plate  checking  eguipment.  A  small  in¬ 
vestment  will  install  the  No.  6  Hacker 
Plate  Gauge  in  your  plant. 

Any  compositor  or  apprentice  can 
check  plates  accurately  on  the  Hacker 
Plate  Gauge.  Plates  are  tested  under 
printing  pressure.  Easily  read  dial  in- 
licates  necessary  plate  corrections  in 
plus  or  minus  by  thousandths  of  an  inch. 


Printing  is  Bought— 

Not  Sold 


★  In  fifteen  years  of  buying  printing, 

I  have  become  convinced  that  every 
printing  salesman  who  has  been  suc¬ 
cessful  in  getting  my  business  has  done 
one  thing.  That  is,  he  has  made  it  easy 
for  me  to  buy  from  him.  No  matter 
what  glowing  promises  he  has  made, 
no  matter  how  advantageous  his  prices, 

I  finally  bought  printing  from  him  be¬ 
cause  1  thought  I  would  like  to  do 
business  with  him  and  his  house.  And 
by  that  I  do  not  mean  with  his  ma¬ 
chines  and  his  bookkeeper,  but  with 
the  people  who  man  his  plant  and  serv¬ 
ice  his  customers. 

Well,  you  say,  isn’t  convincing  you 
of  that  a  sales  job?  My  answer  is  that 
doing  that  is  the  finest  kind  of  sales 
job,  yet  many  printing  salesmen  miss 
the  mark  in  doing  just  that  thing.  And 
if  they  do  do  it,  they  frequently  take 
too  great  credit  for  doing  the  job  single- 
handed.  For  buying  printing  is  a  more 
complex  thing  than  buying  many  other 
commodities.  Consider,  you  printers, 
just  what  the  nature  of  your  product 
is.  You  cannot  sell  me  a  pound  of 
printing,  nor  a  dozen,  nor  a  ton.  You 
cannot  sell  me  a  pretty  package,  nor 
any  other  tangible  thing.  What  you 
actually  sell  is  the  intelligent  interpre¬ 
tation  of  my  ideas  in  type  metal,  en¬ 
gravings,  and  finally  in  the  printed 
page.  Yours  is  the  one  great  mass  pro¬ 
duction  business  where  each  job  is  in¬ 
tricately  custom-tailored. 

I  would  like  to  point  out  to  printers 
that,  for  example,  a  56-inch  Miehle 


press  with  fifty-cent  black  ink  can  tun 
out  a  genuine  work  of  art  or  an  uttei 
mediocrity.  That  the  Linotype  can  tun 
out  a  typographical  masterpiece  or  i 
mess.  You  have,  let  us  say,  ten  cylin¬ 
der  presses.  So  have  countless  other 
printers.  Even  you,  should  you  stray 
into  a  competitor’s  shop  some  foggy 
day,  thinking  it  your  own,  would  not  at 
once  recognize  the  difference.  You  ^ 
have  presses,  made  by  a  very  few  manu 
facturers.  You  have  either  Linotypes  or 
Intertypes,  which,  however  much  they 
may  add  to  your  own  efficiency,  are  as 
like  as  Tweedledum  and  Tweeffiedeeto 
me.  Or  you  have  Monotypes,  or  Lud- 
lows,  foundry  type.  But  you  all  hart 
it.  I  have  rarely  found  an  under- 
equipped  printing  plant.  But  I  hare 
found  the  widest  imaginable  differ¬ 
ences  in  the  way  printers  use  the  equip¬ 
ment  they  have. 

What  I  am  saying  is  that  printing  is 
done  by  people — people  who  eat  and 
sleep  and  love  and  dream — people  rrho 
are  flesh  and  blood  beings  with  all  the 
frailties  of  all  people.  Some  of  then 
are  careless  workmen.  Some  of  then 
don’t  like  the  boss.  Some  of  them  art 
at  heart  artists  of  very  genuine  skill 
Some  of  them  are  loyal  and  intent  upon 
doing  their  best  every  time.  Someol 
them  have  tummy  aches  and  som 
arthritis.  Some  of  them  get  along  rrith 
their  wives  and  some  do  not.  All  these 
things  go  into  the  printing  jobs  they 
produce. 

Some  printing  salesmen  are  bluster- 


by  RUSSELL  T.  SANFORD 


er?;  some  are  chiselers  who  sell  price 
alone.  Some  are  ignorant  of  the  in¬ 
tensely  technical  service  they  offer. 
Some  have  no  discernment  in  even 
such  simple  differences  as  between  Cas- 
lon  and  Futura.  Some  are  the  whole¬ 
some  sort  of  people  I  would  like  to  have 
for  friends.  Others  are  earnest  blun¬ 
derers.  How,  then,  can  I  choose  be¬ 
tween  them?  Am  I  a  master  mind  who 
can  look  into  the  eyes  of  a  printing 
salesman  and  read  his  character?  Not 
at  all.  Yet  choose  I  must,  else  care¬ 
fully  conceived  plans  will  go  astray  in 
countless  little  ways  of  negligence  or 
incompetence. 

When  a  printing  salesman  walks  into 
my  office,  the  greatest  thing  he  can  pos¬ 
sibly  have  in  his  favor  is  my  predispo¬ 
sition  to  consider  him  and  his  house.  If 
the  firm  he  represents  is  entirely  un¬ 
known  to  me,  his  task  is  indeed  great. 
Any  man  who  has  spent  much  time 
buying  printing  has  at  his  tongue  tip 
the  names  of  a  dozen  or  more  printers 
of  whom  he  knows  something.  When  a 
stranger  calls  on  me  from  a  firm  of 
whom  I  have  heard  favorably,  his  card 
is  a  passport  at  least  to  my  considera¬ 
tion. 

If  his  house  is  strange  to  me  he 
faces  the  uphill  task  of  acquainting  me 
with  it  And  usually  he  tells  me  about 
its  equipment  and  shows  me  samples, 
or  else  he  tells  me  how  cheaply  my 
work  can  be  done.  And  I  am  just  con¬ 
ceited  enough  to  resent  his  trying  to 
tell  me  how  well  known  his  house  is 


if  I  have  never  heard  of  it.  As  a  matter 
of  fact  1  am  reasonably  familiar  with 
the  names  and  reputation  of  perhaps  a 
hundred  good  printers. 

This  is  to  say,  that  before  a  printing 
salesman  calls  on  me,  he  would  best 
have  had  his  house  let  me  know  of  its 
existence.  Advertising,  the  commodity 
which  the  printer  sells,  is  a  cogent 
factor  in  recognition.  If  his  house  has 
failed  to  use  this  means  of  making  itself 
known,  it  seems  to  me  it  weakens  its 
plea  for  my  business.  All  the  sales¬ 
man’s  samples  which  a  large  portfolio 
could  hold  are  less  effective  than  a  few 
pieces  of  the  printer’s  own  advertising. 

If  then,  the  salesman  represents  a 
firm  whose  name  I  at  least  recognize,  he 
has  been  saved  a  lot  of  missionary 
work  which,  unless  he  is  outstanding  as 
a  personality,  is  very  likely  to  be  fruit¬ 
less  anyway.  The  next  factor  in  helping 
me  buy  is  a  friendly  attitude  on  the 
part  of  the  salesman.  Usually  a  print¬ 
ing  connection  is  not  a  matter  of  a 
single  job,  but  a  situation  in  which  I 
do  business  over  a  fairly  long  time 
with  a  single  group.  I  do  not  like  to  do 
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business  with  people  who  annoy  me, 
who  give  me  the  feeling  that  what  I 
want  will  be  given  grudgingly.  I  like 
to  have  those  who  want  my  business  let 
me  know  they  want  it  enough  to  extend 
the  countless  little  attentions  that  indi¬ 
cate  appreciation  and  willingness.  Re¬ 
member,  Mr.  Printer,  when  you  under¬ 
take  a  printing  job  for  me,  I  cannot 
order  from  a  catalogue  a  product  of 
your  own  devising.  1  am  placing  you 
under  contract  to  create  to  my  fussy 
specifications,  a  translation  of  my 
thoughts  into  printing.  If  you  are  out 
of  sorts,  actually  or  figuratively,  and 
try  to  do  things  your  way  instead  of 
mine,  it  is  an  unfriendly  act  and  1 
want  none  of  it.  Your  salesman  sym¬ 
bolizes  the  spirit  of  your  house.  If  he 
is  friendly,  I  am  led  to  assume  that 
you  are  friendly  people.  If  he  is  sullen 
or  petty,  so  you  must  be,  too.  If  he 
wants  to  chisel,  you  must  want  to.  If 
he  is  arrogant  about  your  standing 
and  methods,  so  must  you  be. 

Now,  I  know  nothing  of  predestina¬ 
tion  and  less  of  prenatal  influence.  But 
I  know  a  lot  about  predisposition  on 
my  part  to  consider  your  salesman  fa¬ 
vorably.  People  whom  you  have  served 
well  can  tell  me  what  nice  folks  you 
are,  and  that  is  a  strong  predeterminant 
of  my  attitude.  But  I  don’t  believe  you 
can  count  on  that.  Surely  1  have  no 
time  to  check  references,  no  matter  how 
glowing  might  be  the  forthcoming 
eulogy.  And  yet,  unless  I  have  some 
favorable  impression  of  you,  your  job 
of  making  it  easy  to  buy  from  you  is 
hampered  very  materially.  I  would  like 
to  give  you  some  advice — the  advice  of 
an  advertising  man  who  believes  in  the 
power  of  advertising  to  accomplish  defi¬ 
nite  objectives,  some  of  them  more  eco¬ 
nomically  than  they  can  be  accom¬ 
plished  any  other  way.  Also  the  advice 
of  an  advertising  man  who  is  frequently 
urged  by  printers  to  make  more  and 
better  use  of  mail  advertising. 

What  I  recommend  has  been  done 
by  one  printer  so  well  that  I  should 


like  to  tell  you  about  it.  His  represen- 
tative  calls  on  me  at  infrequent  inter.  \ 
vals.  He  does  not  lounge  around,  nor 
discuss  with  me  the  time  of  day;  h* 
does  not  waste  my  time  in  witless  set¬ 
tling  of  the  nation’s  business;  he  does 
not  bore  me  with  his  personal  enthusi¬ 
asms  for  baseball  or  football  teams  nor 
with  his  private  opinions  of  cuneni 
movies.  He  now  gets  a  fair  share  of 
my  business.  How? 

Well,  every  month  I  receive  from  his 
house  a  small  mailing  piece.  It  might 
be  called  a  house  organ,  although  it  is 
almost  too  simple  and  modest  to  he 
called  that.  But  its  tone  is  friendly 
and  light.  It  suggests  to  me  that  here 
is  a  man  whose  sense  of  values  makes 
him  take  serious  things  seriously,  and 
trivial  things  trivially.  There  is  a  smile 
in  every  page  and  every  line.  His  house 
is  small  and  makes  no  pretensions  to 
greatness.  But  it  definitely  has  con¬ 
vinced  me  that  it  is  made  up  of  a  lot  of 
darned  nice  human  beings,  whose 
whole  attitude  is  a  friendly  one.  And 
that  conviction  has  been  borne  out  in 
our  contacts.  I  am  constantly  reminded 
of  these  people,  unobtrusively,  yet 
firmly.  They  never  shout  that  they 
want  my  printing,  yet  I  know  they  do. 

I  also  know  that  they  will  not  waste 
my  time,  but  merely  insinuate  them¬ 
selves  in  a  way  so  nice  that  I  like  it. 
Obviously  they  believe  in  the  power  of 
printing  to  do  a  specific  job  for  them. 
It  is  always  a  reminder  of  what  print¬ 
ing  can  do  for  me. 

That  is  one  of  the  things  I  recom¬ 
mend  to  printers.  Make  it  easy  and 
natural  for  the  printing  buyer  to  think 
of  you  pleasantly.  He  knows  you  wpt 
his  business.  He  can  be  told  very  sim¬ 
ply  that  you  can  handle  it.  He  prob¬ 
ably  doesn’t  give  a  hoot  whether  you 
have  two  cylinders  or  twenty,  Linotype 
or  Ludlow,  or  even  if  you  have  your 
own  composing  room.  He  can’t  be  sold 
gears  and  tools  and  paper,  but  he’ll 
buy  friendliness  and  intelligence  and  a 
will  to  serve. 


ast  Call! 


ChflllsiigB  Labor-Saving 

iRon 

FURniTURe 

Absolutely  Rigid 

I  Strongest,  most  accurate  furniture  made 

I  Until  November  30th  only! 

\  fy  ATF  offers  you  a  20%  reduction  on  superior 

\  furniture  made  from  highest  grade  fine  cast- 

ings.  Will  not  shrink,  warp  or  corrode.  Never 

Large  and  wears  out.  Saves  lock-up  time.  40%  lighter 

Small  Fonts  than  metal.  Order  from  your  ATF  Salesman. 

Special  Assortments  rN  •  if 

Do  it  now  and  save! 

AMERICAN  TYPE  FOUNDERS 

200  Elmora  Avenue,  Elizabeth,  New  Jersey  •  Branches  and  Selling  Agents  in  Principal  Citiei 


"  Large  and 

Small  Fonts 
Special  Assortments 


plate  }Hakefea4h 


by  O.  VERLAY 


★  Printing  with  Rubber  Plates  really 
does  not  call  for  any  involved  detailed 
instructions.  It  really  is  a  simple  prob¬ 
lem  and  the  proper  results  are  achieved 
if  the  procedures  employed  for  good 
letterpress  printing  are  followed. 

When  using  Rubber  Plates  it  is  not 
necessary  to  make  any  changes  in  any 
of  the  standard  equipment,  presses  or 
methods  employed  in  regular  letter- 
press  printing.  We  all  know,  that  in 
handling  type  work,  pressmen  natur¬ 
ally  mark-out  from  the  back  of  the 
sheet  and  in  handling  halftones,  some 
Ben  Day  work  and  reverse  plates,  mark¬ 
ing-out,  is  of  course,  done  from  the 
face.  It  can,  of  course,  be  understood 
that  both  methods  are  standard  and 
when  it  is  pointed  out  that  all  Rubber 
Plate  work  be  marked-out  from  the 
face  and  treated  the  same  as  you  would 
reverse  plates,  one  is  not  deviating  from 
a  standard  makeready  operation  now 
employed. 

We  know  that  in  handling  some  types 
of  halftones,  particularly  those  with 
light  skies  and  vignette  edges,  the 
pressman  usually  starts  with  a  light 
impression.  This  same  practice  must 
be  employed  on  all  types  of  Rubber 
Plates. 

All  press  work  authorities  and  press 
builders  are  in  accord  when  they  agree 
that  a  hard  packing  makes  for  a  better 
appearance  of  printing.  Rubber  Plates 
require  a  hard  packing. 

All  of  the  foregoing  are  standard  and 


we  know  that  they  are  considered  good 
and  proper  practice.  The  only  change 
or  deviation  in  printing  with  Rubber 
Plates  is  that  a  kiss  impression  only  h 
employed.  To  satisfactorily  anive  at 
this,  a  slight  change  in  packing  the 
cylinder  is  of  material  assistance  in 
arriving  at  the  proper  results  during 
the  process  of  makeready.  Most  good 
pressmen  pack  with  several  sheets  of 
S  S  &  C  for  hanger  and  drop  sheets. 
These  vary  in  weight  according  to  the 
pressman’s  preference  from  a  40  to  60 
pound  basis.  In  packing  for  Rubber 
Plate  printing,  it  will  be  found  to  be 
of  material  assistance  to  substitute  for 
several  of  the  heavier  S  S  &  C  sheets, 
lighter  weight  sheets  similar  to  a  good 
grade  of  English  finish  stock  in  order 
that  a  finer  graduation  of  impres^n 
can  be  arrived  at  when  dropping  or 
adding  a  sheet. 

As  is  considered  customary  good 
practice  to  perform  a  satisfactory  grade 
of  printing  irrespective  of  the  type  of 
plates  employed  or  the  materials  from 
which  they  are  made,  the  cylinder  must 
be  riding  on  the  bearers.  Speakers  that 
address  our  service  organizations  such 
as  the  Clubs  of  Printing  House  Crafts¬ 
men,  Printing  Engineers  Division  of 
the  American  Society  of  Mechanical 
Engineers  and  other  Graphic  Arts  or¬ 
ganizations  interested  in  the  develop 
ment  and  perfection  of  letterpress 
printing,  stress  this  point,  and  it  must 
be  observed  faithfully  if  satisfactory 
results  are  to  be  achieved. 
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As  a  precautionary  measure,  if  there 
is  doubt  as  to  the  riding  of  the  cylinder 
on  the  bed  bearers  side  bearers  type 
high  can  be  employed  alongside  the 
bed  bearers.  These  side  bearers  must 
of  course  contact  the  full  cylinder 
packing.  When  printing  Rubber  Plates 
on  a  platen  press,  side  bearers  must  be 
the  rule  of  standard  practice.  On 
platens  the  bearer  print  can  easily  be 
frisketted  out  to  avoid  ink  pile  on  the 
tympan  sheet.  Platen  presses  when 
they  are  new  or  in  excellent  condition 
can,  of  course,  give  a  satisfactory  kiss 
contact.  However,  as  these  presses 
wear,  a  lash  is  developed  in  platen 
action  and  greater  impression  is  shown 
on  high  speeds  than  was  intended  when 
the  makeready  was  being  done.  How¬ 
ever,  the  Rubber  Plate  can  be  run  on 
an  old  or  worn  press  provided  solid 


bearers  are  employed  in  the  side  of 
the  chase. 

In  passing,  the  writer  would  state 
every  pressroom  should  be  equipped 
with  a  satisfactory  straight  edge  that 
packing  could  also  be  accurately 
gauged  from  bearer  to  bearer  on  the 
cylinder. 

Packing  for  letterpress  printing  usu¬ 
ally  extends  about  3/1000  higher  than 
the  bearers  on  the  cylinder  to  permit 
of  the  compression  of  the  materials 
used  in  packing  which  ordinarily  could 
not  be  wrapped  tightly  around  the  cyl¬ 
inder.  In  Rubber  Plate  printing,  the 
packing  can  be  so  gauged  that  it  is  not 
any  higher  than  the  cylinder  bearer  as 
compression  is  not  desired. 

It  is,  of  course,  not  intended  that  it 
be  made  necessary  to  resort  to  measur¬ 
ing  at  the  time  one  changes  from  print- 
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ing  from  metal  plates  to  Rubber  Plates. 
It  is  simple  enough  to  understand  that 
if  your  press  is  packed  properly  for 
metal  plates,  it  is  only  necessary  to 
■drop  a  sheet  of  approximately  3/1000 
thick  to  print  with  Rubber  Plates. 

Rubber  Plates  are  made  to  print 
from  standard  patent  base  of  all  manu¬ 
facture.  It  is  known  that  there  is  some 
variance  in  the  heights  of  patent  base 
Rut  the  generally  accepted  height  is 
^759  and  the  maker  of  Rubber  Plates  in 
your  locality  will,  of  course,  make 
plates  to  print  from  this  height  of  base 
when  they  are  ordered  for  patent  base 
mounting.  Should  you  employ  a  base 
-of  different  height,  it  would,  of  course, 
be  necessary  to  so  advise  your  electro¬ 
typer  who  will  make  the  plate  to  the 
proper  thickness  and  no  extra  charge 
is  involved.  This  is  due  to  the  fact  that 
a  Rubber  Plate  can  be  made  to  any 
thickness  for  any  make  of  printing 
press  irrespective  whether  it  is  of 
standard  manufacture  or  built  for  spe- 
<jial  purpose. 

Rubber  Plates  are,  of  course,  manu¬ 
factured  for  standard  wood  mounting, 
panel  board  and  all  types  of  rotary 
letterpress  mounts,  in  fact,  any  type  of 
press  that  is  bearer  equipped.  In  con¬ 
nection  with  this,  it  is  to  be  mentioned 
that  Rubber  Plates  were  primarily  de¬ 
signed  to  print  on  cylinder  or  rotary 
machines.  It  is  obvious  that  these  ma¬ 
chines  being  built  with  cylinder  and 
hed  bearers  permitting  of  a  controlled 
kiss  contact,  would  readily  be  adapta¬ 
ble  to  Rubber  Plate  printing. 

The  writer  does  not  make  the  claim 
that  Rubber  Plates  can  be  printed  with¬ 
out  any  makeready.  The  author  of 
this  article  happens  to  be  a  pressman 
and  realizes  fully  that  many  develop¬ 
ments  have  been  made  in  press  manu¬ 
facture  and  plates  that  have  reduced 
makeready  to  a  great  degree,  but  on 
the  other  hand  realizes  that  so  many 
fugitive  materials  are  employed  in 
original  forms  and  plates,  that  some 


makeready  still  is  necessary  as  these 
factors  cannot  be  definitely  controlled 
in  Rubber  Plate  making. 

Rubber  Plates  will  require  some 
makeready,  but  they  do  require  con- 
siderably  less  than  metal  plates.  The 
makeready  necessary  is  due  to  the  fact 
that  there  are  inequalities  in  the  orig¬ 
inals  such  as  zincs  and  pattern  plates 
which  have  been  electrotyped.  These 
inequalities  in  most  cases  are  slight, 
but  they  still  must  be  compensated  for 
by  a  makeready.  Rubber  Plates  made 
from  foundry  type  require  practically 
no  makeready,  but  it  is  found  in  mak¬ 
ing  plates  from  machine  cast  type  that 
some  makeready  is  necessary.  We  find 
the  same  condition  exists  when  print¬ 
ing  directly  from  metal  in  respect  to 
foundry  and  machine  cast  type. 

It  also  must  be  realized  while  paper 
makers  do  a  very  good  job,  there  are 
some  inequalities  in  paper  which  is 
employed  for  packing  a  press.  We  also 
do  realize  that  there  always  is  encoun¬ 
tered  in  every  piece  of  machinery  some 
natural  wear  and  while  it  is  not  great 
enough  for  a  repair  of  the  machine, 
some  makeready  is  required  to  compen¬ 
sate  for  this. 


General  practice  in  makeready  with 
metal  plates  is,  of  course,  to  run  a  light 
film  of  ink,  but  in  makeready  in  Rub¬ 
ber  Plates,  you  will  find  that  the  make¬ 
ready  arrives  at  printing  result  sooner 
when  a  slightly  heavier  film  is  em¬ 
ployed.  However,  when  you  get  run¬ 
ning,  you  will  find  that  this  condition 
reverses  itself  and  that  Rubber  Plates 
take  considerably  less  ink  than  metal 
plates,  but  a  slightly  heavier  ink  should 
be  used  than  is  usual  for  metallic  mate¬ 
rials,  plates  or  type. 

Roller  setting  and  the  type  of  rollers 
are  naturally  the  same  as  employed  for 
metal  plate  printing  and  by  this  is 
meant  that  you  can  employ  standard 
composition  rollers  or  the  various  all 
year  ruhher,  or  other  compositions  that 
you  generally  employ  for  form  rollers. 


Here  is  the  answer  to  the  accurate  mitering  problem 
on  all  rules  from  hairline  to  36  point  face. 

The  NEW  36  point  Rouse  Vertical  Miterer  makes 
perfect  joining  corners  at  the  rate  of  1000  an  hour, 
direct  from  metal  or  brass  strip  material. 

Where  rules  larger  than  24  point  are  mitered  the 
36  point  Rouse  Vertical  Miterer  is  essential  equip¬ 
ment.  It  is  excellent  auxiliary  equipment  to  the  24 
point  Rouse  Vertical  Rotary  Miterer,  where  added 
capacity  is  needed. 

Complete  information  on  the  NEW  36  point 
Rouse  Vertical  Rotary  Miterer  will  be  sent  upon  re¬ 
quest.  Fill  in  and  mail  the  coupon  below. 


I.B, ROUSE  &  CO.'" 

!2U  North  Wai]ne  Avenue,  Chicago,  III 


Please  mail  complete  information  on  the 
36  point  Rouse  Vertical  Rotary  Miterer. 


Name . 

^  Address 
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In  some  cases  it  has  been  found  that  a  to  be  printed  with,  which  is  identical 

slightly  lighter  set  of  the  rollers  is  of  with  the  practices  employed  in  print- 

distinct  advantage  on  some  Rubber  ing  with  metal  plates  or  type.  When 

Plates.  However,  this  is  arrived  at  by  necessary  to  reduce  the  ink  on  Rubber 

your  experience,  and  much  of  this  Ls  Plates,  you  will  find  it  safest  to  employ 

gauged  by  the  type  of  the  original  a  pure  linseed  and  avoid  all  other  types 

which  was  employed  to  make  the  Rub-  of  reducers  that  may  contain  petroleum 

ber  Plate.  products.  However,  you  will  always 

With  reference  to  inks,  there  isn’t  find  it  good  practice  when  in  doubt  how 

anything  distinctly  special  demanded  to  treat  your  inks,  to  consult  with  your 

to  print  with  Rubber  Plates.  The  stand-  inkmaker.  This  naturally  is  good  pro- 

ard  ink  houses  in  this  country  can  read-  cedure  whether  you  are  printing  from 

ily  and  easily  supply  you  with  inks  metal  or  rubber, 

for  Rubber  Plate  purposes.  These  in  Rubber  Plates  will  lose  value  and 
every  respect  are  standard  letterpress  probably  be  destroyed  if  they  are 

inks  of  good  grade  wherein  petroleum  washed  with  benzine,  naphtha,  gaso- 

products  are  not  compounded  into  the  line,  kerosene,  or  any  petroleum  or  coal 

ink.  There  are  low  grade  inks  that  are  tar  product.  A  rubber  wash  should  at 

made  with  paraffine  oil  as  a  substitute  all  times  be  employed.  You  will,  of 

for  linseed  or  other  vegetable  oils.  Inks  course,  acquire  some  trace  of  coal  tar 

made  with  paraffine  oil  are  not  to  be  petroleum  products  in  your  press  wash- 

employed.  In  connection  with  this  you  up,  but  this  condition  present  has  no 

will  just  give  a  moment’s  thought  to  serious  effect  on  a  Rubber  Plate,  how- 

the  fact  that  considerable  offset  print-  ever,  if  directly  applied  it  would  have, 

ing  is  being  done  in  this  country  and  Should  occasion  arrive  where  you  are 

offset  printing  is  just  another  form  of  out  of  rubber  wash,  alcohol  can  be  used 

rubber  printing.  The  ink  as  you  know  temporarily. 

is  deposited  on  the  rubber  and  trans-  As  stated  in  the  beginning,  there  ian’t 
ferred  to  the  sheet  and  these  inks,  of  but  little  deviation  from  standard  prac- 

course,  are  built  to  take  into  considera-  tices  in  printing  with  Rubber  Plates, 

tion  the  fact  that  they  do  contact  with  and  the  purpose  of  this  paper  is  just 

rubber  and  naturally  petroleum  prod-  simply  to  give  you  the  advantage  of  ex- 

ucts  are  avoided  as  they  have  a  de-  perience  that  you  would  not  have  al- 

structive  effect  on  the  rubber.  Consist-  ready  encountered.  Naturally  with  the 

ency  or  body  of  inks  when  being  em-  use  of  Rubber  Plates  for  a  while,  these 

ployed  to  print  with  Rubber  Plates  is  things  will  fit  themselves  in  to  your 

gauged  only  by  the  nature  of  the  stock  accustomed  methods  of  operation. 


The  head  of  any  company,  large  or  small,  has  to  think  in  terms 
of  human  beings  as  well  as  in  terms  of  money  and  machines. 
He  himself  is  a  prism  whose  task  it  is  to  radiate  that  light, 
and  that  light  only,  which  will  help  his  associates  to  perform 
their  work  most  helpfully.  He  must  radiate  both  light  and 
warmth.  His  influence  must  be  a  living,  growing  influence. 

— ^Joseph  T.  Mackey 


PONCE 
DE  LEON 

Sought  the  Fountain  of  Youth 

—SO  that  he  might  enjoy  a  long  life! 

IDEAL  ROLLERS  have  been  developed  to  the  point  where  they 
have  not  only  a  long  life  —  but  a  lively  one ! 

IDEAL  0-X  PROCESS  ROLLERS  for  rotary  and  letter  presses 
have  a  base  which  is  guaranteed  for  years  and  a  surface  which  is 
renewable  at  low  cost  whenever  fresh  surfaces  are  needed  for  par¬ 
ticularly  fine,  exacting  jobs.  0-X  base  rollers  will  not  harden! 

IDEAL  LITHOGRAPHIC  AND  TYPOGRAPHIC  ROLLERS  give 
satisfactory  service  for  an  average  of  over  three  years,  according 
to  a  recent  survey  made  by  a  national  trade  publication,  and  qual¬ 
ity  is  their  chief  characteristic. 

GRAPHIC  ROLLERS  are  guaranteed  not  to  melt,  and  yet  they 
retain  their  soft,  pliable  surface  throughout  their  life. 

IDEAL  DX  NEWSPAPER  ROLLERS  not  only  have  an  unusuaUy 
long  life  but  require  less  frequent  regrindings  than  others.  Time 
after  time,  DX  Rollers  have  pepped-up  halftone  pages  to  give  them 
real  snap  and  vigor. 


IDEAL  ROLLER  &  MANUFACTURING  COMPANY 

Chicago,  Illinois  Branches  in  the  principal  cities  Long  Island  City,  New  York 


Give  ’Em  Atmosphere 


By  WILLIAM  I.  ACKER 


★  “There  are  two  ways  of  handling 
stubborn  customers,”  said  an  old  show¬ 
man;  “give  ’em  the  air,  or  give  ’em 
atmosphere.” 

Radio  and  aviation  have  put  new 
meaning  on  this  admonition  since  then, 
but  atmosphere  (the  surrounding  or 
pervading  influence)  is  as  effective  as 
ever  in  exerting  its  pressure  on  the 
business  barometer. 

Suppose  you  are  taking  a  ride  in  the 
country.  Your  car  performs  like  a  new 
demonstrator.  You  have  just  satisfied 
yourself  that  there  are  people  who  do 
cook  and  serve  food  to  delight  an  epi¬ 
cure.  You  are  at  peace  with  the  world, 
and  all  set  for  an  eyeful  or  two  of 
scenery.  Would  you  be  delighted  by  an 
apparently  endless  stretch  of  straight, 
glary  highway,  flanked  by  flat,  unvaried 
vistas  of  farms  with  red  barns?  Even 
a  barn  painted  white  would  help  to 
break  the  monotony! 

Suppose  you  drove  long  enough  to 
feel  tired,  hot  and  hungry.  Would  you 
stop  at  a  roadside  restaurant  that  had 
the  appearance  of  something  stuffy  and 
unclean  squatting  in  a  dusty,  shadeless 
area?  Experience  avers  that  you  would 
prefer  the  atmosphere  of  the  pictur¬ 
esque  picnic  grounds  provided  by  some 
communities,  or  one  of  those  modern, 
attractive  places  where  one  is  assured 
that  he  may  dine  in  “air  conditioned” 
comfort. 

In  Kentucky’s  Mammoth  Cave,  where 
nature  maintains  a  year-around  tem¬ 
perature  of  54°,  sightseers  may  enjoy 
the  physical  rehabilitation  of  lunching 


in  “Snowball”  dining  room  267  feet 
underground.  Above,  on  terra  firma,  in 
the  hotel’s  coffee  shop,  “Echo  River,” 
“Frozen  Niagara,”  and  other  desig¬ 
nated  spots  in  the  cave  trip  lent  their 
atmosphere  to  sandwiches  so  named 
on  the  menu. 

Movie  producers  spent  millions  of 
dollars  to  build  up  “glamor”  for  their 
stellar  performers  and  to  erect  sets  that 
will  make  a  good  picture.  But  it  takes 
more  than  that  to  produce  a  four-star 
masterpiece.  “I  like  to  see  movies 
with  a  foreign  atmosphere  now  and 
then,”  said  a  friend.  “For  one  thing, 
they  don’t  have  actresses  that  are  too 
beautiful  to  be  natural  and  environ¬ 
ments  that  are  just  put  on  for  show. 
They  give  the  picture  an  atmosphere 
of  reality — as  real  as  you  or  I.” 

In  Forest  Park,  St.  Louis,  open  air 
opera  is  the  talk  of  the  town,  season 
after  season.  Audiences  like  the  en- 
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PORTABLE  GALLERY — A  Treasury  of  Art 
Masterpieces  is  the  title  of  a  singularly 
beautiful  book  published  last  month.  It 
has  been  acclaimed  by  critics  and  art  stu¬ 
dents  as  a  real 
“treasury”  of  art. 
For  its  592  pages 
include  ISO  full- 
color  reproductions 
of  the  world’s  most 
famous  paintings. 
To  reproduce  these 
paintings,  it  was 
necessary  to  send 
color  photographers 
to  European  galler¬ 
ies.  In  some  cases, 
engravers  made 
color  separations  direct  from  the  Old 
Masters.  Conde  Nast  Press  printed  this 
book,  and  IPI  inks  were  employed  to 
match  the  colors  used  originally  by  Rem¬ 
brandt.  Da  Vinci,  Goya,  Renoir  and  all 
of  the  other  notable  painters  whose  works 
are  represented.  The  fact  that  IPI  inks 
were  selected  for  this  exacting  and  deli¬ 
cate  printing  operation  was  quite  a  com¬ 
pliment,  we  felt.  Rembrandt  couldn’t  very 
well  use  our  inks, 
but  this  is  the  next 
best  thing ! 

CAMPUS  NEWS— 

Up  at  Boston  Uni¬ 
versity  there  is  a 
new  printing  labor¬ 
atory  which  is  being 
run  for  the  benefit 
of  students  enrolled 
in  journalism  and 
advertising  courses. 

Installed  in  this 
new  laboratory  is  a 
full  set  of  IPI  Everyday  inks.  Because  of 
their  uniformity  and  their  easy  w'orking 
qualities.  Everyday  inks  are  now  being 
used  in  a  great  many  school  and  college 
pressrooms.  They  are  inexpensive,  too. 


and  it  is  economical  to  use  them  for  a 
great  many  different  types  of  printing 
jobs.  For  printers  who  want  to  have  an 
all-purpose  stock  of  inks  suitable  for  nearly 
all  of  their  Everyday  needs  without  a  big 
cash  outlay,  these  inks  are  just  the  thing. 
Take  a  tip  from  thousands  of  satisfied 
users!  Investigate  Everyday  inks. 

NEW  MOVIE — We  haven’t  billed  it  as  co¬ 
lossal,  magnificent,  or  absolutely  STU¬ 
PENDOUS,  but  the  preview  audiences  at 
the  Craftsmen’s 
and  UTA  conven¬ 
tions  who  saw  the 
new  IPI  color 
movie  did  use  ad¬ 
jectives  almost  as 
glowing.  This 
sound  film  has 
just  been  released 
under  the  title 
‘‘Keeping  in 
Touch.”  It  shows 
how  ink  and  print¬ 
ing  are  essential 
factors  in  the 
world  today,  and  it  features  some  of  the 
fundamental  research  that  is  back  of  prog¬ 
ress  in  the  Graphic  Arts.  There  are  spec¬ 
tacular  color  shots  of  high-speed  presses — 
presses  that  take  advantage  of  new  devel¬ 
opments  that  make  for  finer  and  faster 
printing.  You’ll  want  to  see  this  movie, 
and  it  probably  will  be  shown  in  your  city 
sooner  or  later.  The  picture  is  available 
to  any  recognized  Graphic  Arts  groups, 

FREE — Inks  of  Today,  a  booklet  telling 
about  the  latest  ink  developments  in  all 
fields,  was  distributed  by  the  Printing  Ink 
Makers  Association  at  the  Graphic  Arts 
Exposition  in  New  York.  If  you  didn’t 
get  a  copy,  just  drop  us  a  line,  and  we’ll 
be  glad  to  send  you  one,  without  charge. 
“It  pays  to  keep  in  touch 
with  IPI.” 


INTERNATIONAL  PRINTING  INK 

DIVISION  OF  INTERCHEMICAL  CORPORATION 

DEPT.  G.A.V.,  75  VARICK  STREET,  NEW  YORK,  N.  Y. 


im 
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vironment;  real  trees  growing  on  the 
stage,  cool  breezes  fanning  their  faces, 
stars  overhead. 

“Music  Under  the  Stars”  Dale  Nich¬ 
ols  titled  his  poster  for  the  1939  con¬ 
cert  season  at  Ravinia  Park  (near 
Chicago).  “I  have  tried  to  show  what 
one  feels  there — not  altogether  what 
one  sees,”  he  said.  In  like  inspired 
mood.  Conductor  Rodzinski  gave  an 
atmosphere  of  finality  to  the  closing 
concert  by  having  each  musician  blow 
out  his  candle  as  he  concluded  his 
part. 

Think  of  how  in  radio  programs,  by 
sound  alone,  atmosphere  is  conveyed 
to  a  degree  of  intensity  that  impels 
listeners  to  forget  their  actual  sur¬ 
roundings.  When  a  broadcast  of  an  old 
story  about  a  Martian  invasion  excites 
the  whole  country  that  proves  what  an 
atmosphere  of  reality  can  do. 

As  true  beauty  is  more  than  skin 
deep,  a  sustaining  atmosphere  goes 
beyond  a  flimsy  surface.  It  is  like  the 
slogan  of  a  Chicago  merchant:  what  it 
promises  it  performs. 

Customers  prefer  a  certain  brand  of 
goods,  or  something  made  by  a  certain 
firm,  or  in  a  certain  country,  or  sold 
by  a  certain  dealer,  because  in  some 
way  the  producer,  or  seller,  has  built 
up  an  atmosphere  of  superior  quality 
for  the  product. 

The  public  will  go  out  of  its  way  to 
get  atmosphere,  be  it  in  scenery,  recre¬ 
ation,  entertainment,  or  in  the  general 
business  of  living.  Since  printing  is 
used  so  extensively  to  establish  and 
maintain  big  business  in  the  public 
favor,  it  should  also  be  good  medicine 
for  the  printer. 

In  printing  plants  the  front  ofifice 
often  conveys  an  atmosphere  of  well¬ 
being  that  does  not  extend  into  the 
composing  room.  I’ve  seen  compos¬ 
ing  rooms  so  slovenly  in  appearance 
and  with  equipment  in  such  an  ill  kept 
condition  that  it  seemed  futile  to  expect 
to  get  a  good  clean  job  of  printing 
done  there. 


Orderliness  paves  the  way  to  orders 
It  gives  an  atmosphere  of  efficiency  to 
your  establishment. 

Put  atmosphere  on  a  practical  basis.  I 
Let  it  voice  its  appeal  in  the  way  you 
answer  your  telephone,  and  in  the  way 
you  receive  callers;  in  the  cordial 
lationship  between  the  front  office  and 
shop — between  employer  and  employee. 

Give  every  worker  in  your  plant  prac¬ 
tical  assurance  that  he  is  not  just  work¬ 
ing  for  the  big  boss,  but  for  his  own 
advancement.  Pretty  speeches,  full  of 
empty  promises,  are  detour  signs  on  the 
highway  of  worthy  ambition.  ■ 

Modernize  your  equipment  and  meth-  I 

ods.  Keep  your  machinery  clean  and  m  * 
good  order.  Get  rid  of  worn  old  type  ^ 
and  things  for  which  you  have  no  use,  I 
and  get  things  that  are  essential.  S 

Dare  to  introduce  new  ideas  into  S 
your  business.  If  there  are  too  many 
red  barns  paint  yours  a  different  color.  W 
Distinction  in  achievement  lies  not  in  M 
ridiculing  the  fine  old  traditions  per- 
taining  to  an  art,  but  in  giving  tW  flj 
new  luster.  I 

In  Kentucky,  F.  A.  Redford  has  Ij  I 
achieved  a  unique  atmosphere  for  tour-  H  I 
ist  camps  by  building  cabins  to  re-  "  f 
semble  wigwams  in  an  Indian  village.  i 

A  window  trimmer,  on  Michigan  f 
Avenue,  painted  a  white  design  on  the 
inner  side  of  the  window  to  make  a  | 
dress  model  stand  out. 

In  eastern  Illinois  I  saw  a  large  out¬ 
door  advertising  sign  placed  in  an 
upside  down  position.  The  advertiser 
probably  thought  that  since  the  world 
is  full  of  people  with  topsy-turvy  view¬ 
points  he  could  reach  that  clientele. 

Years  ago  a  certain  company  adver¬ 
tised  in  Chicago  street  cars  that  it 
would  give  an  assortment  of  its  prod- 
ucts  to  everyone  identifying  the  com-  | 
pany  by  the  ad.  There  were  certain 
peculiarities  about  the  advertisement 
that  made  me  think  it  was  a  company 
whose  products  I  used.  I  wrote  to  them, 

( Continued  on  page  62) 


The  Ready-to-Run  VERTICAL 


Printers  must  be  good  business  men  to 
succeed  in  Printing  . . .  wise  in  their  invest¬ 
ments,  careful  in  their  choice  of  a  press. 
More  than  10,000  times,  hard  headed  and 
successful  printers  have  chosen  the  Miehle 
Vertical  .  .  .  because  its  performance  has 
proved  to  be  without  equal.  Compare  the 
Vertical  feature  by  feature  and  you’ll  under¬ 
stand  the  ever  wider  margin  of  preference 
for  it.  MIEHLE  PRINTING  PRESS  & 
MFG.  CO.,  World's  Largest  Exclusive 
Builder  of  Printing  Presses,  14th  St.  and 
Damen  Ave.,  Chicago,  Illinois. 


CUedc  these  advantages 
of  the  VERTICAL  principle 

Full  crank  bed-driving 
mechanism  virtually  eliminates 
vibration. 

Bed  and  cylinder  reciprocate 
in  opposite  directions. 

Counter  balanced  operation 
minimizes  wear  on  press. 

Miehle 


Its  Performance 
Has  Never  Been  Equaled 


Graphic  Arts  Oddities 


The  first  page  of  the  first  book  ever 
published  in  the  South  Sea  Islands 
was  printed  in  Tahiti,  June  30,  1817, 
by  King  Pomare  II  in  person,  who 
followed  the  instructions  of  mis¬ 
sionaries  in  operating  the  press. 


So  scarce  was  British  currency  in 
1787,  that  English  papermakers, 
printers  and  publishers  took  to  issu¬ 
ing  tokens  of  their  own  which,  for 
10  years,  were  readily  accepted  in 
the  neighborhood  as  legitimate  small 
change.  These  tokens  were  designed 
to  the  coiner's  fancy;  they  usually 
V  carried  his  name  and  address 

as  a  guarantee  of  good  faith. 


As  early  as  1908,  Hand  Knudsen  of  England  was  sending  pictures  through 
walls  by  means  of  wireless  photography. 
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Hammermill  Paper  Co.  , 
Erie,  Pa.  cah-n 

Please  send  “21  Waysi 
booklet  and  the  Workin 
Kit  of  Hammermill  Bond 


I  Position . 

I  Please  attach  to  business  letterbeac 


Use  this  new  booklet  to  help 
business  men  buy  the  printing 
they  need 

Your  customers  need  more  print¬ 
ing  these  days.  They  are  busier — 
with  production  stepped  up  . . .  new  men 
to  train  .  .  .  rush  orders  to  handle  .  .  . 
desks  piled  high  with  work. 

Printing  can  take  the  load  off  their 
shoulders,  and  Hammermill  is  showing 
them  how.  Its  new  book,  “21  Ways  to 
Keep  a  Clear  Desk,”  outlines  definite, 
practical  ways  to  use  paper  and  printing 
!  to  organize  work.  Thousands  of  busi- 
j  ness  men  see  this  book  mentioned  week 
j  after  week  in  the  Saturday  Evening  Post 
I  and  Time. 

Get  a  copy  of  “21  Ways.”  Show  it  to 
your  customers.  They  will  be  interested 


in  reading  it  and  in  talking  over  their 
business  printing  needs  with  you.  Get 
the  Working  Kit  of  Hammermill  Bond, 
too.  It  will  make  your  selling  easier. 
Mail  coupon  now. 

How  “21  Ways"  Book  Creates 
Printing  Orders 

Specific  Suggestions  for  General  Managers,  Sales 
Managers,  Purchasing  Agents,  Credit  Managers, 
Office  Managers,  Printing  Buyers.  Time-saving 
forms  to  help  your  customer  in  his  own  particular 
job. 

Printed  Forms  that  gather  information,  sum¬ 
marize  it,  pass  it  on,  follow  it  up.  Usable  printed 
forms  that  you  can  sell  today. 

Color  Signal  System.  How  it  speeds  up  office 
routine  and  eliminates  errors.  An  idea  that  costs 
your  customer  nothing  extra,  yet  means  extra 
orders  for  you. 

And  use  the  Working  Kit  to  sell  matched  sta¬ 
tionery — letterheads,  envelopes,  forms,  all  with  a 
family  resemblance.  Land  the  whole  stationery 
order  instead  of  letterheads  alone. 


MOW'S  youn.  AOVSRTISim 


PRINTERS  WHO  ADVERTISE 

should  send  specimens  for  re* 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


45f‘ 

SUNNI'S"’*-'^ 


★  Every  time  1  see  a  piece  of  work  that 
has  obviously  taken  a  great  deal  of 
thought  and  effort  to  produce,  yet 
shouts  an  anticlimactic  bit  of  fumbling 
and  incompletion — I  wince!  Kohler’s 
(KOHLER  &  COMPANY,  2122  Pine 
St.,  St.  Louis,  Mo.)  George  Weinmann, 
Jr.,  has  sent  me  volume  one,  number 
one  of  their  “Impressions.”  “Impres¬ 
sions”  has  all  the  makings  of  a  helluva 
swell  house  organ;  its  four  9"  x  12” 
pages  are  printed  in  two  colors  on 
one  of  those  nice  fancy  deckle-edge 
stocks,  it  is  well  written,  and  has  been 
endowed  with  an  interesting  format. 
Even  special  envelopes  were  printed 
for  the  mailings.  BUT — my  copy — and 
maybe  a  lot  of  other  people’s  copies — 
arrived  wrinkled  and  torn ;  George,  you 
can’t  expect  Mr.  Farley  to  personally 
deliver  every  copy  of  your  very  good 
house  organ.  Either  insert  chipboard 
stiffeners  in  your  present  envelopes,  or 
fold  ’em  once  again  for  insertion  in  a 
smaller  size.  Please! 

THE  SUPERIOR  TYPESETTING 
CO.,  118  North  Erie  St.,  Toledo,  Ohio. 
“Good  Men  to  Know”  says  an  ad  on  the 
back  page  of  Superior’s  always  bright 
and  interesting  “Type  Tips”  monthly. 
The  “G.  M.  to  K.”  that  Superior  speaks 
of  are  their  three  men  in  the  field. 
Friendly  man-to-man  copy  tells  readers 
to  rely  on  these  guys  (calls  ’em  by  their 


first-  and  nick-names)  for  the  kind 
merchandise  and  service  Superior  of¬ 
fers.  Good  angle! 

THE  ANDOVER  PRESS,  Andover, 
Mass.  Bet  your  life  they’re  valuable! 
Andover  asks:  “These  blotters  were 
made  from  odds  and  ends  of  a  cus¬ 
tomer’s  stock.  As  such,  are  they  of  any 
value?”  Why  not?  They’re  weU 
planned,  nicely  printed,  and  the  copy’s 
good.  What’s  more,  Andover,  those  odd 
sizes  have  a  way  of  attracting  more  at¬ 
tention  than  standard  sizes — you’d  be 
surprised  how  people  take  to  ’em. 

GELMAN  SIGN  &  PRINTING 
SERVICE  CORP.,  210  N.  Broad  St., 
Philadelphia,  Pa.  Gelman  specialize 
in  signs,  forms  and  general  printing  for 
real  estate  firms.  In  their  new  monthly 
house  organ,  “Plain  Talk”  (vol.  1,  no. 
1  just  issued)  they’ve  started  a  series 
of  Guest  Editorials  on  important  topics 
of  real  estate  interest ;  writers  will  be 
local  realty  leaders.  This  is  an  excel¬ 
lent  idea,  and  should  give  “Plain  Talk” 
a  good  send-off.  But  how  about  a  little 
bit  less  “quoted”  material  for  the  fu¬ 
ture?  And  maybe  a  little  pepper  in  the 
format?  Gelman  have  done  a  nice 
series  of  well-laid-out  blotters,  too. 

THE  COMPOSING  ROOM.  Inc.. 
325  W.  37th  St.,  New  York,  N.  Y. 
When  The  C.  R.  added  7  pt.  Garamond 
Bold  they  sent  out  an  attractive  little 
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^NiVER  MINO  THOSi  TRAYS 

WAT WON'T  OFFSET! 


$9 


Throw  'em  out.  They  waste  time 
I— take  up  space — and  you  don't 


need  'em — offset  is  licked  with¬ 
out  'em  when  you  use 


Wotta  Rlacki 


THEY'VE 
GOTTA 
MAKE  GOOD 


That's  just  what  we  mean.  Try 
Wotta  Blacks  on  any  job.  If  they 
don't  live  up  to  our  claims  the  ink 
costs  you  nothing.  Here's  your 
chance  to  see  what  "NO-OFFSET" 
really  means. 

MAIL  THE  COUPON— NOW 


L  I.  KELLY  CO.,  Kalamazoo,  Mich.  G.A.M.  11/39 

How  about  that  FREE  TRIAL  OFFER  on  WOTTA  BLACKS?  Give 
iu  the  dope. 


E.  J.  KELLY  Company 


KALAMAZOO 

MICHIGAN 
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government  postcard  announcing  the 
fact.  Eye-catchers  on  the  card  were  2 
pairs  of  dice,  one  a  seven,  the  other  a 
nine  (total  number  of  Garamond  sizes 
they  now  have) . 

DIERS  PRINTING  CO.,  1107  2nd 
Ave.,  Seattle,  Washington.  I  think  your 
September  folder  would  have  had  a 
heckuva  lot  more  punch  if  the  “With 
New  Vigor”  headline  had  been  front¬ 
paged,  instead  of  a  mere  announcement 
of  the  date — which,  in  some  parts  of 
the  globe  is  no  longer  considered  news ! 
Nice  job,  however. 

JAMES  GRAY,  Inc.,  216  East  45th 
St.,  New  York,  N.  Y.  “Mightier  than 
the  Sword”  is  a  HONEY!  A  swell  idea, 
plus  really  beautiful  art,  layout  and 
printing  (in  three  colors)  combine  to 
make  this  broadside  one  of  the  month’s 
most  effective  pieces.  Designed  to  sell 
Gray’s  letter-shop  facilities,  “Mightier 
than  the  Sword”  is  the  first  of  a  series 
of  mailing  pieces  carrying  “some  of  the 
great  letters  which  history  has  not  al¬ 
lowed  to  die.”  Is  Mickey  responsible 
for  this  one,  Ed? 

BOWKER  PRINTING  CO.,  4  Milk 
Street,  Portland,  Maine.  Good  work! 
Bowker’s  Magazine  has  had  its  face 
lifted.  Now  printed  on  an  antique  stock 
in  two  colors  with  an  interesting  cover, 
and  improved  format. 

THE  LAUREATE  PRESS,  Penwell 
Building,  Missoula,  Montana.  Don’t  be 
so  darned  modest,  Clem.  That  little 
angle-cut  folder,  and  the  “Just  tele¬ 
phone”  blotters  are  indications  that 
there  are  ideas  in  that  little  shop  of 
yours.  Just  you  and  the  Mrs.  keep  your 
eyes  open ;  you’ll  find  lots  of  ideas  that 
can  be  converted  to  your  use.  Plagiar¬ 
ism  is  an  ugly  word,  but  adaptation 
ain’t  so  bad! 

ACME  PRINTING  CO.,  510  South 
Brook  St.,  Louisville,  Ky.  We’re  sur¬ 
prised!  We’ve  praised  Acme  often  for 
the  swell  blotters  they’ve  .sent  out  in 
the  past.  Now  they  come  along  with  a 
stock  house  organ  job  (which  they  call 


“Acme  Hits”)  which  has  been  panned  I 
in  this  space  before  for  its  archaic  1899  I 
flavor,  or  perhaps  its  lack  of  flavor.  | 

JAMES  E.  (Shrinking  Violet)  n 
SHAW,  45  N.  Division  St.,  Buffalo  1 
N.  Y.  “Not  One  Miss!”  says  Jim’s  J 
latest  good-looking  blotter,  in  com-  I 
menting  on  the  fact  that  “All  Summer  i 
long — despite  vacations  and  short-  * 
handed  working  crews — every  job  m  * 
our  shop  went  through  on  schedule  and 
was  delivered  AS  PROMISED.”  Nice 
institutional  job,  at  which  Jim  is  very 
adept  anyhow.  (They  tell  me  that  fam¬ 
ily  of  yours  is  quite  an  institution  in  f 
itself!)  \ 

ALLEN,  LANE  &  SCOTT,  1211  ^ 
Clover  St.,  Philadelphia,  Pa.  “Blotters 
are  always  useful”  is  the  advance  notice 
on  their  envelope — and  this  latest  one 
makes  me  reiterate  that  Allen,  Lane  & 
Scott’s  are  apparently  always  beautiful, 
too.  Nothing  but  their  name,  address, 
phone  number  and  a  four  word  slogan, 
on  a  good-looking  background  of  fall 
leavery. 

RED  QUILL  DUPLICATING  & 
MAILING  CO.,  110  6th  St.,  Sharps- 
burg.  Pa.  An  attractively  printed — and 
colorful — blotter  accompanies  an  inter¬ 
esting  but  overlong  sales  letter.  Next 
time  cut  down  the  amount  of  copy,  and 
multigraph  the  letter  instead  of  mimeo¬ 
graphing  it. 

THE  CITIZEN,  Prichard,  Alabama. 
Despite  the  fact  that  The  Citizen  is 
Prichard’s  only  newspaper,  they  don’t 
sit  back  and  wait  for  business.  A  nicely 
done  triple  postcard  says  “Sell  the  En¬ 
tire  Family” — and  includes  a  postage- 
paid  reply  card  which  offers  a  choice 
of  a  booklet,  “The  Citizen  Sells,”  4 
weeks  of  the  paper,  free,  and  a  request 
for  a  salesman  to  call.  The  card,  inci¬ 
dentally  is  already  signed  for  the 
recipient. 

GREENE’S  CREATIVE  PRINTING 
&  ADVERTISING,  306  E.  Regent  St., 
Inglewood,  Calif.  A  timely  and  well- 
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CHAMPION  PAPER 

THE  best  master  minding  in  the  world  goes  hay- wire 
if  coach  or  printer  allows  important  runs  to  be  made 
on  poor  legs  or  poor  paper.  In  either  case  the  ball 
carrier  must  be  as  goocf  as  the  play  itself. 

Champion  service  is  far-flung,  and  its  papers  include 
a  wide  variety  of  coated,  uncoated,  o&et,  postcard, 
blanks,  and  envelope  stock.  Whatever 
their  needs  in  advertising  literature,  you 
can  serve  customers  best  by  giving  them 
the  greater  values  in  Champion  papers, 
the  foundation  for  good  printing. 


THE  CHAMPION  PAPER  AND  FIORE  C  0.,  H  a  m  i  1 1  o  n.  0  h  I  o 


mills  at  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C _ HOUSTON,  TEXAS 

Manufacturers  of  Advertisers’  and  Publishers'  Coated  and  Uncoaled Paperst  Cardboards 
Bonds,  Envelope  and  Tablet  Writing — Over  1,500,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 


new  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI  U 
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printed  blotter  does  a  neat  job  of  com¬ 
bining  philosophy  with  selling  copy. 

LIBERTY  PRESS,  406  Morningside 
Ave.,  Cliffside  Park,  N.  J.  A  few 
months  ago,  when  Dan  Puglis  started 
advertising  I  gave  him  a  few  tips  to 
help  improve  his  efforts.  We’re  happy 
to  see  that  his  latest  double  postcard 
presents  a  cleaner,  more-interesting  ap¬ 
pearance  as  a  result. 

PENNCO  SALES  CO.,  432  Market 
St.,  Williamsport,  Pa.  By  Ulp  keeps 
his  advertising  right  up  to  date;  his 
latest  “Pennco  for  Printing”  blotter 
gives  a  complete  local  football  “menu,” 
in  addition  to  a  3-month  calendar 
layout. 

WEHNER  PRINTING  SERVICE, 
46  Bridge  St.,  Newark,  N.  J.  Karl 
Wehner  must  be  a  helluva  good  guy! 
When  inquiries  come  to  him  concern¬ 
ing  the  mailing  pieces  we  talked  about 
last  month  he  sets  himself  down  and 
tells  ’em  some  of  the  reasons  for  the 
campaign’s  success.  Many  thanks,  Karl 
— and  good  luck! 

WILLIAM  JARBOE,  2  Eye  St.,  N. 
W.,  Washington,  D.  C.  Bill  is  appar¬ 
ently  a  guy  with  an  eye  for  layout  and 
design.  His  letterhead  proves  that,  as 
does  the  caption  on  the  neat  little  memo 
pad  he  hands  out  to  his  customers. 

L.  WINSTON  HAMM,  Wolfeboro 
Falls,  New  Hampshire.  Mr.  Hamm,  by 
his  own  admission,  is  an  18-year-old 
high  school  senior.  Take  my  word  for  it, 
gentlemen,  a  lot  of  you  veterans  could 
get  ideas  a-plenty  about  selling  print¬ 
ing  from  this  fledgeling.  He’s  got  only 
an  old  8"  x  12"  C  &  P  now,  but  it’s  my 


ENGLANDER  PRINTING  CO  705 
Franklin  Ave.,  Waco,  Texas.  Jo^ 
come  up  and  laid  his  head  on  the  chop, 
ping  block  again.  Says  he: 
had  some  pretty  nice  compliments  on 
the  enclosed  book  (No.  4  of  ‘Our 
zens’),  but  we  want  to  have  yoan 
Won’t  you  tell  us  in  what  other  wajs 
we  can  improve  the  general  appear¬ 
ance?”  Okay,  Joe.  I  hate  to  keep 
harping,  but  your  photos  come  out 
badly ;  can  it  be  the  engraver’s  fault,  m 
is  it  presswork?  This  is  an  important 
item  to  watch  in  a  job  that’s  primarily 
photographic.  More,  I  think  your 
photos  should  take  up  at  least  75%  of 
the  page,  and  you’d  get  a  far  more 
dramatic  job  if  you  bled  them! 

SMITH  PRINTING  CO.,  1011  North 
6th  St.,  Kansas  City,  Kansas.  Mebbe 
I’m  a  little  more  sensitive  to  those 
things  than  most  people,  but  I  think  a 
change  of  pace  and  format  would  do 
“The  Printsmith”  heaps  of  good.  It’s 
possible  that  your  prospects  might  feel 
as  I  do  about  seeing  the  same  dull  pic¬ 
ture  every  month.  Pep  it  up,  Mr. 
Smith ! 

AHRENDT,  Incorporated,  333  Sixth 
Ave.,  New  York,  N.  Y.  And  as  long 
as  we’re  on  the  subject  of  specializa¬ 
tion,  here’s  a  house  that  takes  all  hon¬ 
ors  in  its  chosen  line.  To  promote  their 
thermographed  cards,  stationery,  invi¬ 
tations,  etc.,  they  place  material  into 
sellers’  hands  easily  worth  several  dol¬ 
lars  per  set;  beautiful  samples  and  a 
fine  double-panel  display  stand  are  in 
eluded. 


guess  he’ll  have  a  heck  of  a  lot  more 
equipment  than  that  if  he  keeps  on  at 
his  present  rate.  Young  Mr.  Hamm  has 
done  a  fine  job  of  promoting  business 
forms  in  a  little  folder  he  recently 
mailed.  Page  one  is  devoted  to  a  sales 
letter,  and  reproductions  of  type  set¬ 
ups.  He’s  used  page  four  to  paste 
in  actual  samples  of  jobs.  Darned  fine 
work,  L.  W.  H.  Keep  it  up,  and  let’s 
hear  from  you  soon  again! 


NEWSPAPER  PUBLISHERS: 
Mr.  Marshall  (who  has  been  a 
member  of  The  ISew  York  Timei 
Promotion  Staff)  invites  pub¬ 
lishers  to  use  this  department 
as  a  forum  and  clearing  house 
for  advertising,  circulation,  and 
editorial  promotion  ideas. 


A  BIG  FIGURE.... 


IN  REDUCING  PRODUCTION  COSTS 


l-DIAMONnj 


CHALLENGE 

DIAMOND  POWER  PAPER  CUTTER 

Speedier  in  operation  and  handling  greater  volume, 
Diamond  Cutters  are  a  powerful  factor  in  minimizing 
job  costs.  Absolutely  accurate — eliminate  waste,  there¬ 
by  effecting  another  substantial  saving.  Power  economy 
is  secured  through  a  highly  perfected  drive  mechanism. 

Massive  in  construction  and  built  to  endure.  Diamond 
Power  Paper  Cutters  combine  maximum  efficiency  and 
extreme  economy  with  utmost  safety  .  .  .  providing  posi¬ 
tive  protection  to  both  operator  and  stock.  Made  in  three 
sizes:  36J,  34J  and  30J-inches.  Write  for  complete  data. 


the  challenge  machinery  company 

GRAND  HAVEN,  MICHIGAN 

CHICAGO,  17-19  E.  Hubbard  Si.  200  Hudson  Si.,  NEW  YORK 
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Linotype— Intertype 

REPLACEMENT  PARTS 

New  Molds,  universal  and  adv.  fig. 


style  . $  55.00 

Back  Jaws  .  10.00 

Gross  Assorted  Screws .  1.50 

Spacebands  . 75 

Liners,  solid  style .  1.00 

Rubber  Rolls  for  Keyboard . 60 

Border  Blocks  .  4.00 

Transfer  Fingers,  Improved . 50 

Back  Knives  .  2.00 

Side  Knives,  set .  13.00 

Plungers  .  4.00 

Dis.  Box  Bars .  4.50 

Sec.  El.  Bars .  6.40 

Vise  Locking  Screws .  3.00 

Assembler  Stars  . 09 

Assembler  Fibre  Buffers . 10 

Watch  Oil  for  Keyboard  Cams . 50 

First  El.  Spring  Pawls . 07 

Knife  Wiper  Flags . 05 

REBUILT  MATERIAL 

Rebuilt  Molds  (uni.  and  adv.  fig.)  35.00 
($10  allowance  for  old) 

Rebuilt  Mold  Disks .  35.00 

($5  allowance  for  old) 

Rebuilt  Electric  Pots .  150.00 

Rebuilt  Monomelts  .  150.00 

Rebuilt  Gas  Pots .  85.00 

Rebuilt  Margach  Type  Feeders .  55.00 

Rebuilt  Back  Jaws .  5.50 

Rebuilt  Second  Elevator  Bars .  4.00 

Rebuilt  Dis.  Box  Bars .  2.50 

Reground  Back  Knives .  1 .25 

Reground  Side  Knives,  set .  10.00 

REPAIRS 

Rebuilding  Magazines  . $25-$40 

Rebuilding  uni.  and  adv.  fig.  molds  25.00 

Regrinding  Back  Knives . 75 

Regrinding  Side  Knives,  set .  2.50 

Rebuilding  Back  Jaws .  4.50 

Rebuilding  Sec.  El.  Bars .  3.50 

Rebuilding  Dis.  Box  Bars .  1.75 


FONTS 

Over  300  always  in  stock.  Write  for  list 
and  proofs.  We  buy,  sell  and  trade  in  all 
kinds  of  Linotype  and  Intertype  parts. 

FREE  PRINTER'S  APRON 

with  cash  order  of  $10  or  more  mentioning 
this  advertisement  and  offer. 

Montgomery  &  Bacon 

Towanda,  Penna. 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

Accurate  Slug  Trim 
Requires  Solid  Foundation 

QJm  enclosing  a  slug  from  out 
m  Model  14  linotype.  If  you  unU 
measure  the  thickness  of  it  you  uill 
find  the  slug  to  be  a  thousandth  thima 
in  the  middle  of  the  slug  than  on  th 
ends.  This  is  one  of  the  first  slug*  cast 
since  I  had  the  knives  sharpened.  I 
had  the  knives  ground  because  of  tlus, 
laying  the  fault  to  wear  on  the  knife. 

Vm  not  an  expert  machinist  but  cm 
find  my  way  around  a  machine  fairly 
well.  The  molds  seem  to  be  straight, 
the  knives  look  straight — hut  /  ]m 
carCt  get  around  that  variation.  The 
slugs  vary  the  same  on  all  molds. 

Have  enjoyed  reading  your  artides 
for  a  long  time  and  have  gotten  many 
worth  while  tips  from  them.  Any  in¬ 
formation  you  can  give  me  will  be 
highly  appreciated. 

J.  C.  M.,  St.  Charles,  III. 


A  Your  particular  problem  in  slug 
trim  variation  is  fully  covered  in 
the  July,  1938,  G.A.M.  under  the  title, 
“Side  Trim  Variation — The  Operator's 
Nemesis.”  Refer  to  your  files— a  file 
is  desirable. 

Variations  in  trim  between  long  and 
short  slugs  is  a  “bugbear”  and  a  con¬ 
stant  aggravation  to  many  operators 
and  machinists,  even  in  larger  plants, 
It  is  a  constantly  shifting  condition  re 
suiting  from  vibration,  wear  and  tear, 
requires  constant  study  and  watchful 
ness,  and  accurate  adjustments  con 
stantly  maintained. 

A  foundation  or  base  must  first  be 
established  to  insure  uniform  rigidity 
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LOOSE  LEAF 


METAL  PARTS 


The  Most  Complete 
Line  Made 


Write  For 
METAL  PARTS 
MANUAL 

MP-38 


WIISON  JONES  COMPANY 

ELIZABETH,  N.J.  •  CHICAGO  •  NEW  YORK,  N  Y.. 


before  touching  side  knife  adjustment. 
The  first  essential  is  permanently  tight 
locking  studs  and  bushings — kept  tight 
A  loose  stud  affects  the  trim.  Equally 
important  is  support  of  the  mold  slide 
guide  support  screw  at  left,  brought  up 
to  a  light  bearing  underneath,  with 
machine  stopped  at  cast.  This  up-thnut 
position  of  mold  and  slide  is  then  dupli¬ 
cated  when  the  slug  is  presented  to  the 
knives.  Much  variation  between  long 
and  short  trim  is  eliminated,  and  the 
remainder  of  the  problem  then  lies 
principally  in  the  knives.  A  proper 
brake  friction  checks  excess  vibration 
of  mold  disk  coming  to  rest. 

A  dull,  nicked  pair  of  knives  will  not 
true  up  as  sensitively  as  when  sharp. 
One  knife  higher  or  lower  than  the 
other  on  its  bed  also  interferes— they 
should  be  level  to  each  other.  Knives 
not  properly  ground  to  each  other  in 
pairs  are  also  incurable. 

It  is  not  uncommon  to  find  slight 
variations,  even  in  new  knives,  with  the 
proper  support  above  indicated.  A  true 
vertical  “kissing”  trim  of  the  left-hand 
knife,  from  top  to  bottom,  eliminating 
overhangs  of  cap  letters,  is  necessary. 
If  then  the  slug  is  still  minus  in  its 
center  area  when  both  ends  “mike” 
true,  a  slight  tilt  may  be  produced  in 
the  cutting  edge  of  the  left-hand  knife 
in  the  minus  area — just  a  light  touch 
with  a  very  small  carborundum  stone 
held  at  a  45  to  60-degree  angle— to  in¬ 
duce  that  portion  of  the  slug  to  veer 
fractionally  toward  the  rib  knife,  to 
that  extent  permitting  a  very  slight  cap 
overhang  in  the  minus  area,  thus  off¬ 
setting  the  original  variation  between 
long  and  short  readings.  A  quarter- 
thousandth  “plus”  in  the  center  area 
does  not  affect  the  square  of  long  slugs, 
while  it  does  co-operate  in  the  squaring 
of  shorter  slugs. 

The  linotype  right-hand  (rib)  knife 
is  bedded  upon  an  adjustable  slide 
block,  center  hung.  Its  bearings  murt 
be  kept  snug  to  avoid  variations  in  rib 
trim.  I 


CAN  SAVE 

MANY  HOURS  OF 

•  TIME 

MANY  REAMS  OF 

•  SPOILAGE 

MANY  COLD  CASH 

•  DOLLARS 


•  Inset  view  above  shows  operator’s  hand  in 
natural  position.  Fingers  on  handy  latch. 
Finger  pressure  shifts  table  automatically  to 
position  for  each  successive  hole  to  be  drilled. 

NYGREN-DAHLY  COMPANY 

218-230  North  Jefferson  Street 
Chicago,  III. 


•  Automatic  control !  Positive 
protection  against  the  spoilage 
gamble !  Sure-fire  safety  for  your 
profits  I  These  are  a  few  of  the 
special  exclusive  advantages  of 
the  N-D  Single  Spindle  Drill 
with  the  amazing  One  Finger 
Shift!  Finger  tip  pressure  on  the 
handy  latch  shifts  the  table  for 
each  successive  hole.  Paper,  ta¬ 
ble  and  gauges  all  move  over  to 
the  next  drilling  position.  Ac¬ 
curacy  of  each  hole  is  mechan¬ 
ically  controlled.  Think  what  this 
means!  No  more  wasted  stock. 
No  lost  profits.  And  .  .  .  far 
greater  speed,  far  greater  pro¬ 
duction  than  ever  before.  No 
other  drill  like  this!  Write  for 
details  today. 


YOU  CAN’T  GO  WRONG  WITH  A 

N-D  SINGLE  SPINDLE  DRILL 
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RULES,  LEADS  and  SLUDS 


ONCE  and  You*ll  Use  Them  Always 

We  can  probably  boast  of  more  repeat  mail 
business  than  any  other  concern — THAT’S  your 
guarantee. 

in  i/2(t 

I U  Per  Lb.  I U  Per  Lb. 

HANDFINISHED  LEADS  AND 
RULE  — All  rule  faces  SLUGS 

in  stock  2  to  36  pt.  Wall  chart  on  request 

These  extra  low  prices  are  sub- 
ject  to  change  without  notice. 

Rule  and  Spacing  Material  can  be  assorted  to 
make  100  lb.  minimum  order.  Immediate  ship¬ 
ment.  Send  check  with  order.  These  low  prices 
compel  us  to  request  check  with  order  to  elimi¬ 
nate  bookkeeping. 


COMPO  RULE  CO 

5S  E.  Wacker  Driv*  Chicago,  III. 


Business  Cards 


are  profitable  if  done  on 
Wiggins  Book  Form  stock. 

Perfect  scoring .  Flawless 
color  .  Unvarying  weight 

Almost  no  makeready.  and 
unbelievable  impressions. 
Decks  of  25  fit  in  lever 
binder  case  without  bind-, 
ing.  Each  card  detaches 
from  tab  crisp  and  fresh, 
and  once  you  sell  them,  re¬ 
peat  orders  are  certain. 

You  can  get  the  maxi¬ 
mum  for  Wiggins  Busi¬ 
ness  Cards 


The  Jet  a  B. 

WIGGJ 

1161  Fullerton  Av. 

CHICAGO  H 
Book  Form  Cards  ^ 
Compact  Binders  Ul 


Ask  any  of  these 
paper  merchants — 
or  us — for  samples 
and  prices. 

New  York  City 

Richard  C.  Loesch 
Co. 

Pittsburgh 

Ghatfield  &  Woods 
Co. 

Cincinnati 
The  Chatfield 
Paper  Co. 
Detroit 

Seaman-Patrick 
Paper  Co. 
Grand  Rapids 
Carpenter  Paper 
Co. 

Houston 
L.  S.  Bosworth 
Co..  Inc. 

8t.  Louis 

Tobey  Fine  Papers, 
Inc. 


answered  by 
HAYWOOD  H.  HUNT 

Dense  Black  Proofs 

QW e  have  for  some  time  been  ex- 
•  perimenting,  trying  to  make 
dense  black  proofs  on  transparencies 
{cellophane,  glassine,  etc.)  for  repro¬ 
duction  purposes.  We  do  not  seem  to 
be  able  to  get  enough  ink  on  to  make 
the  proof  positively  opaque,  and  the 
engravers  and  gravure  plant  for  which 
ue  do  the  work  complain  that  unless 
the  proof  on  the  transparent  materid 
is  very  dense  and  opaque  they  have  to 
do  too  much  retouching  in  order  to 
successfully  use  these  proofs.  Can  you 
suggest  any  method  by  which  we  can 
overcome  our  difficulty  —  still  keeping 
the  proof  sharp  and  clean? 

— Los  Angeles,  Calif. 

A  There  is  a  press  now  built  espe- 
•  cially  suited  to  your  requirements, 
mention  of  which  was  recently  made 
in  this  column.  However,  it  is  possible 
to  make  proofs  which  will  satisfy  most 
demands  on  any  good  proof  press  which 
had  good  impression  and  register,  pro¬ 
vided  it  has  grippers,  if  care  is  taken. 
Realizing  that  it  is  hard  to  get  suffi¬ 
cient  ink  on  a  sheet  with  one  impres¬ 
sion  without  causing  the  ink  to  smear, 
a  further  step  is  necessary:  Make  sure 
that  your  type  form  is  securely  locked 
on  the  bed  of  the  press.  Take  one  or 
two  impressions  on  a  smooth,  hard 
packing  on  cylinder,  then  feed  your 
sheet  into  grippers,  being  careful  to 
see  that  sheet  lies  smooth  on  the  cylin¬ 
der,  and  take  an  impression  —  thus 
printing  on  the  face  of  sheet,  and  off¬ 
setting  on  back  of  sheet,  giving  you 
'  practically  double  the  amount  of 
opaqueness  that  you  would  be  able  to 
get  with  a  single  impression.  Then,  to 


BETTER  PRINTING  * 

IS  easier  TO  SELL  ^ 

if  if  if  if 


The  majority  of  printing  buyers  recognize  good 
printing  and  are  willing  to  pay  more  for  it. 

Good  printing  cannot  be  done  profitably  with 
worn  or  obsolete  type,  yet  it  need  not  be  expen¬ 
sive.  Full  cases  and  new  M  &  L  faces  simplify 
the  production  of  BETTER  printing. 

An  adequate  supply  of  new  M  &  L  Type  en¬ 
ables  any  compositor  to  get  better  typographical 
effects  faster.  It  reduces  costs  by  eliminating 
short  cases.  It  saves  makeready  time.  The  ini¬ 
tial  cost  is  low.  M  &  L  Type  prints  clear  and 
sharp,  thousands  of  impressions  longer  than  ordi¬ 
nary  foundry  type. 

A  complete  list  of  M  &  L  Foundry  Type  Faces 
and  latest  specimen  showings  will  be  sent  at  your 
request.  You  should  have  these  for  ready  refer¬ 
ence.  Just  mail  the  coupon  below. 

M  &  L  TYPE  FOUNDRY 

4001  RAVENSWOOD  AVENUE,  CHICAGO,  ILLINOIS 
TELEPHONE  LAKEVIEW  8201-  8207 


Without  obligation  to  me,  please  send  latest  M  &  L 
Foundry  Type  List  and  Specimen  sheets  of  newest  faces. 


NAME . 

FIRM _ 

ADDRESS.. 


MACKENZIE&HARRIS'nc 

659  Folsom  St.  San  Francisco 

Enclosed  please  find  $ _ ,  for  which 

you  are  to  send  prepaid _ 24  pt. 

Handy  M  &  H  Onyx  Cap  Fonts.  Also 

$ _ _  for  _  24  pt.  Handy 

M  &  H  Onyx  Lower  Case  Fonts. 

NAME _ 

ADDRESS  _ _ _ _ '  optimistic,  aren*t  you?' 
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HAVE  YOU  SEEN  THIS 
24  PT.  SIZE  OF  ONYX  YET? 

24  PT.  HAM  «  &  H 
(INVX  CAP  FONT  $1 


Handy  Lower  Case  Font 
(same  weight  as  Cap 
Font)  may  be  had  for 
an  additional  dollar. 


Postage  I 
Prepaid  I 
in 

U.S.A.  J 

©o. 


still  further  increase  the  density  of  ink 
on  the  sheet,  dust  both  sides  with  lamp, 
black  —  lightly  applied  with  cotton. 
We  have  seen  the  same  procedure  fol- 
lowed,  using  a  job  cylinder  instead  of 
a  proof  press,  and  substituting  drag, 
on’s  blood  for  lampblack.  Incidentally, 
the  new  press  which  is  made  especially 
for  just  this  purpose  has  a  rubber  im¬ 
pression  blanket  on  the  cylinder,  and 
three  impressions  are  taken  on  thU 
rubber  blanket  before  the  sheet  of 
transparency  is  fed  into  the  grippers— 
and  two  impressions  are  then  taken  on  i 
the  sheet  —  finally  dusting  both  sides 
with  lampblack.  This  naturally  assures 
a  positively  dense,  opaque  proof.  The 
sheet  remains  in  the  same  position  dur¬ 
ing  both  impressions.  While  you  may 
not  be  able  to  get  proofs  quite  equal  to 
those  produced  on  the  special  press, 
you  will  certainly  be  able  to  improve 
on  those  you  have  been  taking  by  a 
little  experimental  work  as  suggested 
above.  You  should  consult  your  ink 
house  to  make  sure  that  you  are  using 
an  ink  best  suited  to  your  needs.  The 
same  procedure  of  printing  on  both 
sides  of  the  sheet  may  also  be  followed 
on  a  platen  press.  Be  careful  in  ap¬ 
plying  the  lampblack,  not  to  smear 
the  proof. 


EVERYTHING  IS 
RUSH''  THESE  DAYS 


MISTER.THATS  JUST  "YES.  SIR  I  WITH  RELIABLE.  ^ 

ANOTHER  WAY  OF  SAY-  WATERMARKED  MANAGEMENT  BOND. 
ING  ’  BE  SURE  TO  USE  HEU  GET  JOBS  OUT  ON  TIME 
MANAGEMENT  BOND”'  AND  KEEP  HIS  CUSTOMERS  HAPPY** 


UNKNOWN,  undependable  paper  is 
too  often  a  trouble-maker.  It 
slashes  your  profits  when  it  slows  up 
work.  It  loses  customers  when  sloppy 
jobs  are  rejected.  Keep  your  costs 
down  and  your  customers  contented 
by  using  Management  Bond,  a  known, 
reliable,  watermarked  paper  designed 
for  low-cost  work. 

Management  Bond  is  a  sturdy  paper 
.  .  .  uniform  in  finish,  color,  and  per¬ 
formance  .  .  .  fast  running  on  your 


presses.  It  insures  a  good  match  with 
previous  jobs,  in  color,  weight,  or  fin¬ 
ish.  It*s  a  two-profit  paper — one  profit 
when  you  print  the  job,  a  second  when 
your  pleased  customer  re-orders. 

Management  Bond  comes  in  white  and  10 
colors,  in  standard  weights  and  sizes.  Quickly 
available  through  Hammermill  Agents.  Send  for 
the  Management  Bond  Portfolio.  It  will  help 
you  land  the  low-cost  jobs. 

MANAGEMENT  BOND 

A  HAMMERMILL  PRODUCT 


THIS  PORTFOLIO  WILL  MAKE 
YOUR  SELLING  EASIER 

The  MaiULKement  Bond  Portfolio  con- 
tilDi  specimens  of  17  different  busi¬ 
ness  forms  adaptable  to  most  organi- 
j  atlons.  Includes  sets  of  forma  for 
1  tST  to  try  in  his  own  office. 

design  a  printed  form, 
f  »Bat  nzes  to  use  for  economy.  Send 


A 


Hammermill  Paper  Co. 
Erie,  Pa.  cam-no 

Please  send  me  the 
Management  Bond  Port¬ 
folio  of  printed  forms. 


Position . 

(Please  attach  to  bu$inea§  letterhead) 
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MODERNIZE  WITH 

THE  RELIABLE 
STEREOTYPER 

designed 
to  produce 
accurate 
casts  in 


manner 


Valveless, 
easily 
controlled 
metal  pot 


ATF  and  all  responsible  dealers 

STEREOTYPE  EQUIPMENT  CO. 

2815  W.  Irving  Park  Road  Chicago 


Save  press-time  and  man-time  with  Ton 
Tough  Tympan — no  warp,  cockle,  or  sag 
— with  guts  to  stand  up  for  long  runs. 
Water  Repellent  Sign  for  in-  or  out-door 
use  saves  20%  on  ink.  Die  Wipe,  Craped 
Book  Back,  Manifold,  Tag  Stock,  Auto 
Press  Bond— send  for  press  size  samples 
with  your  jobber's  nanr>e. 

CENTRAL  PAPER  CO.,  lie. 

NUSKECON,  aiCHICIIN 


answered  by 
MAGNUS  A.  ARNOLD 

Overpacking  the  Cylinder 

Q/  run  this  job  every  month  on  a 
m  22x34  Miehle  Pony  with  Dexter 
feeder  attachment  using  two  form  roll- 
erSf  four  angle  rollers  and  using  all 
rrumila  packing. 

The  halftones  are  all  made  ready 
with  Collins  chalk  overlays.  They  are 
parted  on  in  register  with  the  form  on 
the  last  draw  sheet. 

In  an  issue  the  pages  that  I  have  torn 
loose  were  run  this  size.  There  is  a  slur 
across  the  top  of  the  bottom  plates,  I 
had  to  lift  the  form  from  the  cylinder 
press  and  run  it  on  the  Miehle  Vertical 
with  no  slur  showing  up  at  cdl.  The 
cover  page  is  run  with  three  other  pages 
and  you  can  see  the  result  on  the  cover. 
This  slur  or  smear  would  fade  a  little 
and  then  appear  worse  and  vice  versa. 
There  is  a  large  size  sheet  showing  how 
cover  urns  run  this  month  without  hav¬ 
ing  any  slur  on  the  whole  run  of  4,000. 
The  red  in  the  issue  was  run  with 
straight  halftone  red  but  we  are  now 
using  a  transparent  ink  and  getting  a 
mottle  on  it.  The  ink  people  sent  some 
heavy  varnish  to  mix  with  the  ink  with¬ 
out  any  luck.  I  have  also  tried  body- 
gum  without  any  success.  As  soon  as  I 
try  to  carry  good  color  on  the  solids  the 
middle  tones  get  a  smeary  and  dirty 
look  to  them.  Cleaning  them  out 
helped  for  a  few  sheets  only.  This 
month  the  cover  page  showed  no  slur 
but  the  smeary  look  in  the  middle  tones 
was  present.  On  the  inside  pages  you 
will  note  that  I  have  a  circle  around 
the  screens  that  gave  me  trouble  this 
month.  The  plates  were  mounted  on 
uKwd  block  and  when  /  pushed  my 
finger  in  the  center  of  the  plate  there 
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would  be  a  slight  play  between  the 
wood  and  metal.  The  form  rollers  and 
angle  rollers  are  in  good  shape,  the 
form  roUers  being  set  with  a  piece  of 
type  high  border  with  %  inch  kiss 
showing.  /  don't  think  there  is  any  slur 
in  the  press,  as  I  have  run  as  high  as 
50,000  impressions  from  linotype  with- 
out  showing  any  signs  of  a  slur  any¬ 
where. 

We  are  running  the  label  sheet  for 
the  first  time  on  the  same  press  and  you 
will  note  the  dark  streak  along  the  tail 
of  the  sheet.  /  also  have  trouble  with 
the  overlay  sheet  creeping  towards  the 
grippers.  It  is  pasted  fast  to  the  last 
draw  sheet  but  it  pulls  the  draw  sheet 
up  to  a  wrinkle  at  the  grippers.  I  have 
had  overlays  slip  away  from  grippers 
on  other  jobs,  but  I  overcome  that.  This 
one  has  me  puzzled.  The  overlays  were 
handcut. 

For  the  first  500  sheets  the  job  is 
O.K.,  but  then  the  slipping  of  the  over¬ 
lays  is  noticeable.  I  have  tried  pasting 
the  last  four  draw  sheets  together  but 
then  they  all  develop  a  wrinkle  at  the 
gripper.  I  have  marked  the  two  green 
sheets  and  you  will  note  it  shows  up  at 
different  times  in  the  run. 

We  are  using  patent  bases  on  this 
job  and  as  we  expect  to  do  a  lot  of  this 
kind  of  work  any  helpful  hints  on  the 
use  of  varnish  ink  will  be  greatly  ap¬ 
preciated.  I  trust  that  you  will  give  this 
your  immediate  attention  and  thank 
you  for  the  same. 

Newark,  N.  J. 

We  have  examined  the  sheets  sent 
•  with  your  letter  and  judge  that 
your  trouble  is  largely  caused  by  over¬ 
packing  the  cylinders.  The  fact  that 
the  packing  and  overlay  creeps  toward^ 
the  grippers  is  ample  evidence  of  over¬ 
packing.  To  overcome  this  you  must 
pack  the  cylinder  .002  less  than  height 
to  bearer.  Use  a  straight  edge  to  check 
this  unless  you  know  exactly  what  the 
cylinder  cut  is.  Even  though  you  tell 


FOR  A  DAY,  A  WEEK  OR  A  YEAR 


Economical 
Luxury  »  » 

Next  time  you  come  to  Chicago 
try  an  apartment  hotel.  In  addi¬ 
tion  to  regular  hotel  accommo¬ 
dations  you  have  a  kitchen  with 
complete  equipment  including 
refrigerator,  dishes,  utensils, 
etc.  Should  you  decide  to  stop 
in  an  apartment  hotel  try  the 
Wellington  Arms  on  Chicago's 
North  Side  bordering  Lincoln 
Park  overlooking  the  Lake.  We 
honestly  believe  you  will  like  it. 
Write  for  an  illustrated  folder. 
Rates  begin  $2.50  daily  and 
$50.00  monthly. 

UJELLINGTON 

ARMS 

2970  Sheridan  Rd.,  CHICAGO 

WALTER  WILLE,  Managing  Director 
THOMAS  GANNON,  Resident  Manager 
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•ctually  Paj  r»t*9.  B  'arc  to  I 

;,a^ggs  I 


The  BOLTON  KNIFE 


Know  its  record  of  unexcelled  quality 
and  service 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


us  that  you  are  using  a  Miehle  Pony 
22x34,  we  cannot  tell  you  the  exact 
cylinder  cut  without  knowing  the  serial 
number  of  the  press,  as  the  cut  has 
been  changed  several  times.  Your 
plates  should  be  measured  for  type 
liigh;  .918"  and  if  there  is  an  extra 
amount  of  solid  in  the  cut  it  could  well 
run  2  to  3  thousands  above  .918  in  or¬ 
der  to  equalize  the  impression  required 
i.e.,  half  the  required  impression  un¬ 
der  the  plate  and  half  on  the  cylinder. 

The  cut  you  mention  as  having  a 
hollow  center  should  be  remounted  so 
that  it  rests  solid  on  the  block.  This 
type  of  cut  will  always  cause  trouble 
unless  solidly  mounted.  We  can  find  no 
fault  with  the  inks. 

In  regard  to  the  overlays,  both  chalks 
and  handouts,  they  should  be  buried 
about  .024  in  the  packing,  that  means 
.024  below  the  top  of  the  drawsheet. 

Set  the  bands  and  brushes  snug  and 
see  that  the  grippers  are  set  even  and 
leave  no  bulge  in  the  sheet  between 
grippers.  When  using  patent  base  you 
can  take  care  of  most  of  the  makeready 
by  making  an  underlay  to  the  point  of 
getting  an  even  print. 


Q  Enclosed  find  two  samples  of 
m  printing  on  Dwro-Glo  Lt.  ft, 
HammermiU  Cover,  JT e  used  pyroxylin 
ink  made  special  for  us,  and  went  as 
much  as  possible  according  to  direc¬ 
tions  that  came  with  the  stock. 

Our  pressmen  could  only  secure  these 
poor  results.  Have  you  any  sugges¬ 
tions  to  make? 

Lincoln,  Nebr. 

A  In  answer  to  your  letter,  the  ink 
#1  <  used  seems  to  lack  sufficient  body 
to  lake  well  over  the  Duro-Glo  finish  of 
the  stock.  We  suggest  a  heavier  bodied 
ink  and  stronger  impression.  Use  a 
hard  packing  of  all  manila  and  make- 
ready  for  an  even  impression.  Cany 
full  color. 
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9pw. 


NO  DEAD  SPOTS 

9  pts. 


4r  '^  k  k-4r 

\  k^r  k>4ir> 

k-4rT  kJi 
(  k^r^  k.Jr’’  L4r^  \ 

Jri  k  Jrl  k^rl  k^r 

k-^^  k-^r*^  k^iiJk  k- 

v  4r  *»  k  4r^  k^' 
^  k.4rl  k^r^., 
t  k4rar  w.4r^  k^^ 

.^r'^  k-4r'^  k. ' 
^jr'^  k^jr 


12  pts. 


BLATOHFORD  Base  completely  eliminates  Dead 
Spots  or  Positions  where  plates  cannot  be  held 
frith  adeauate  catches.  The  12  point  travel  of 
the  jaw  of  the  hook  is  %  greater  than  the  9  point 
distance  between  holes. 


BLATGHFORD 

The  Original 

Honeycomb  Base 

The  Blatchford  System  insures  fast, 
accurate  make-up.  The  Blatchford 
Hook  has  a  measured  move.  There 
is  no  guess  work  in  register.  This 
feature  cuts  register  time  to  a 
minimum. 

There  are  no  dead  spots  on  Blatch¬ 
ford  Base — no  trick  to  obtain  nar¬ 
row  margins.  The  Blatchford  Hook, 
with  its  top  support,  insures  absolute 
rigidity,  regardless  of  the  length  of 
the  run. 

To  Avoid  Costly  Regrets — Buy 
BLATCHFORD 


E.  W.  BLATCHFORD  COMPANY 

63  Park  Row.  NEW  YORK  900  West  18th  St..  CHICAGO 


GOOD  NEWS 

for  the  Smaller  Joh^  Cylinder  and 
Lithographing  ar  Offset  Plants  .  .  . 

DEFERRED  PAYMENTS  IF  DESIRED 

Craftsman 

LINE-UP  and  REGISTER  TARLE 

No  need  now  to  deprive  your  plant  of  the  benefits  of  this  precision 
device.  It  has  given  hundreds  of  Printers  and  Lithographers  everywhere 
greater  production,  greater  profits  and  hair-line  register  on  every  job. 

Write  Waltham  office  for  full  details  and  literature 

CRAFTSMAN  LINE-UP  TABLE  CORP. 

Makers  of  the  World’s  Leading  Line-up  Devices  for 
Printers  and  Lithographers 

49-59  RIVER  STREET  WALTHAM.  MASS..  U.  S.  A. 

New  York  Office:  225  W.  34th  St..  New  York  City 


44 


The  Graphic  Arts  Monthly 


November 


answered  by 
I.  S.  MERTLE,  A.R.P^. 

Graphic  Arts  Illustrations 

★  The  present  paper  is  dedicated  to 
the  Fifth  Educational  Graphic  Arts 
Exposition  (New  York,  September  25- 
October  7,  1939),  and  to  the  'j^ree 
Hundredth  Anniversary  of  Printing  in 
the  United  States.  The  latter  event  is 
commemorated  by  the  United  States 
Government  in  the  form  of  a  special 
3-cent  postage  stamp,  depicting  the 
Stephen  Daye  Press,  or  the  first  press 
to  produce  printing  in  the  American 
colonies. 

Stephen  Daye  is  widely  credited  as 
having  been  the  first  American  printer 
— more  accurately  speaking,  he  was  the 
first  printing  shop  manager  in  America. 
According  to  John  Clyde  Oswald  (His¬ 
tory  of  Printing^  D.  Appleton  &  Com¬ 
pany,  1928,  pp.  220-223) ,  Stephen  Daye 
was  not  a  practical  printer,  but  his  son, 
Matthew  Daye,  had  learned  the  trade  in 
England. 

The  first  print  shop  in  the  American 
colonies  was  established  at  Cambridge, 
Massachusetts,  in  1638  by  the  widow 
of  the  Rev.  Jose  Glover;  the  latter 
started  with  the  press  and  equipment 
from  England,  but  died  during  the 
course  of  the  sea  journey.  Stephen 
Daye  and  his  son,  Matthew,  accom¬ 
panied  the  Glovers  on  this  journey;  on 
establishment  of  the  shop  in  Cambridge 
by  Mrs.  Glover,  Stephen  Daye  was 
made  manager  by  the  owner,  with  Mat¬ 
thew  Daye  most  probably  doing  the  ac¬ 
tual  work  of  printing. 

Oswald  states  that  no  work  bearing 
the  name  of  Stephen  Daye  (as  a 
printer)  has  ever  been  discovered,  and 
that  only  one  work,  an  almanac  for 


loring'COES  company 

Worcester  •  Massachusetts 


Numbering  de¬ 
serves  first  place. 
Por  66  ways  to  de¬ 
velop  profitable 
new  accounts 
through  typographic 
numbering,  write 
for  ^Numbering  for 
Profit*^ — a  novel, 
useful  booklet 


me  ICR  NUMBERING  MACHINES 


Fo 


MAC 


TTF 


UMB 


CO 


Photomechanical 

Questions 


For  MORE  BUSINESS 
at  BIGG€R  PROFITS 


You  can  profitably  keep  this  well  known  Harris 
statement  in  mind  —  "The  greatest  number  of  high 
quality,  Salable  sheets  at  the  end  of  each  day’s  run.’’ 


Back  of  that  phrase  are  years  of  consistent  Harris 
successes.  Basically,  it  means  that  the  pioneer 
builders  of  successful  Offset  Presses  have  made 
Craftsmanship  a  necessary  part  of  press  building 
as  well  as  Pressroom  pro¬ 
duction.  With  Harris 
Presses  you  deliver  the 
kind  of  Offset  demanded 
by  today’s  modern  business 


HARR 


•  Through  research  Harris 
has  developied  and  standardized 
new  chemicals  for  both  deep  etch 
and  surface  plate  making  process¬ 
es.  Full  details  upon  request. 
Write  us  with  reference  to  your 
lithographic  problems. 


★  Pioneer  Builders  of 
Successful  Offset  Presses 


HARRIS  /S?h  1/  H  O  I  I 
POTTH  R 


Gtneral  Officti:  4510  East  71st  Street,  Cleveland,  Ohio  •  Hams  Sales  Offices;  New  York,  330  West  42nd  Street, 
Chicago,  343  South  Dearborn  Street,  Dayton,  819  Washington  Street;  Atlanta,  (Harris*  Seybold  •  Potter  Service 
Corp.)  120  Spring  Street,  N  W  ,  San  Francisco,  420  Market  Street  •  Factories.  Cleveland,  Dayton. 
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SILVER  ANNIVERSARY 

SPECIAL 

20%  Off 

MIEHLE  VERTICAL 

Electric  Welded 

STEEL  CHASES 

DURING  NOVEMBER 

Fully  Guaranteed 

List  Price  _ $1  1 .50 

Sale  Price  _  9.20 

YOU  SAVE _ $2.30 

Order  Now  and  Save 

Chicago  Printers  Machinery  Works 
609  West  Lake  Street,  Chicago 


ELECTRIC  PAPER  DRILL 

Foot  operated  model  m  ^ 

In  Steel  Cabinet  Stand  Kll 

I9"x20"  table,  35"  hloh 


Lever  Operated  C 1  CQO 

Corner  Rounder .  ^  w  J 

Foot  Operated  Cabinet  $3^50 

Corner  Rounder .  I 

Send  for  folder  No.  109 
L ASSOC  PRODUCTS.  Inc. 

.  485-495  Hague  St.  Rochester,  N.  Y. ^ 


1647,  bears  the  name  of  Matthew  Daye 
Frank  B.  Wiborg  ( Printing  Ink,  Harper 
&  Brothers,  192^,  p.  99)  mentions  a 
rather  poor  specimen  of  a  Booke  of 
Psalmes  (“Bay  Psalm  Book”),  pro. 
duced  in  1^,  and  credits  this  to 
Stephen  Daye;  the  more  logical  as¬ 
sumption  is  that  this  must  actually  be 
credited  to  Matthew  Daye  (so  far  as 
real  production  is  concerned),  who 
spelled  his  name  as  “Day,”  deleting  the 
final  “e.” 

Rather  than  a  history  of  early  Amer¬ 
ican  printing,  the  purpose  of  this  paper 
is  a  review  of  early  illustrative  meth 
ods,  or  those  in  the  graphic  arts  before 
the  advent  of  photomechanics.  Space 
limitations  do  not  permit  more  than  a 
few  historical  details  and  a  brief  out¬ 
line  of  the  various  processes.  For  ease 
of  reference,  they  are  mentioned  in 
chronological  order,  or  the  rotation  in 
which  they  appeared  in  the  graphic 
arts. 

Wood  Engraving 

This  art  originated  in  China;  it  was 
first  used  for  printing  on  paper  during 
the  T’ang  dynasty  (A.D.  618-905), 
whole  pages,  text  and  images,  being  en¬ 
graved  as  a  single  unit  and  the  blocks 
printed  on  mulberry  paper.  The  oldest 
Chinese  illustration  by  wood  engraving 
is  dated  A.D.  868,  but  the  process  also 
was  known  in  Japan  at  an  early  date, 
although  no  reference  to  engraving  or 
printing  occurs  in  Japanese  history  be¬ 
fore  A.D.  987. 

In  Europe,  wood  cutters  (engravers) 
were  at  work  before  the  year  1400,  the 
earliest  work  being  in  the  form  of  out¬ 
lined  playing  cards,  which  were  after¬ 
wards  colored  by  hand.  The  oldest 
known  existing  specimen  of  European 
wood  engraving  is  a  print  in  the  Paris 
Library,  printed  in  1406.  It  antedates 
by  some  years  the  print  of  St.  Christo¬ 
pher,  dated  1423,  colored  by  hand,  and 
popularly  supposed  to  be  the  earliest 
dated  pictorial  print  in  Europe. 

The  use  of  wood  engravings  as  a 
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Easy  access  to  cylinder  on  the  Little  Giant 


¥  Y ith  simple  makeready,  completely  accessi¬ 
ble  form,  quickly  and  easily  set  feeder . . .  the  Little 
Giant  saves  you  money  by  giving  you  more  produc¬ 
tion  press  time.  Other  profit-making  features  are  ample 
ink  coverage  at  high  speed  and  ability  to  print  on  any¬ 
thing  from  onionskin  and  foil  to  four-ply  card  stock !  Get  a 
press  sheet  of  America's  lowest-priced  cylinder  press  from 

American  Type  Founders 

Webendorfer ‘Wills  Division  •  200  Elmora  Avenue,  Elizabeth,  New  Jersey 
Types  used:  Stymie  Family  Branches  and  Dealers  Everywhere 


f 


EUER  RERDV  IRBEl  CORP. 

144  EAST  26th  ST  NEW  YORK,  N  Y 
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means  of  book  illustration  was  first 
performed  in  1461  by  Albert  Pfister 
Bamberg,  Germany;  previous  to  that! 
wood  cuts  were  printed  as  a  sin^s  unit, 
and  not  in  conjunction  with  text  matter. 

Development  of  wood  engraving  in 
the  sixteenth  century  was  primarily  due 
to  Albrecht  Diirer  and  Hans  Holbein 
but  neither  of  these  artists  actually  en! 
graved  on  wood:  they  designed  and 
drew  on  this  material,  but  left  actual 
engraving  to  other  hands.  Thomas 
Bewick  played  an  important  role  in 
wood  engraving,  but  the  finest  work  in 
the  art  probably  was  done  in  the  nine¬ 
teenth  century,  particularly  by  such 
masters  as  Timothy  Cole,  Henry  Wolf. 
Gubitz,  Charles  Thompson,  Edmund 
Evans,  Pannemaker,  and  Gustave  Dore. 

Modem  wood  engraving  is  particu¬ 
larly  adapted  to  the  illustration  of  elec¬ 
trical  and  mechanical  products,  ma¬ 
chinery,  tools,  jewelry,  and  like  sub¬ 
jects.  Pictorial  works,  landscapes,  and 
portraits  can  also  be  engraved,  but  this 
is  of  necessity  the  task  of  a  specialist 
engraver,  individuals  all  too  few  at  the 
present  time,  although  during  the  past 
few  years  there  seems  to  be  revived  in¬ 
terest  in  wood  engraving  for  special 
illustrative  purposes. 

Wood  engraving  is  performed  on  box¬ 
wood  (or  cheaper  materials,  such  as 
timber  from  the  pear,  persimmon, 
apple,  cherry,  rock  maple  and  mahog¬ 
any  trees),  using  gravers,  tint-tools, 
gouges,  and  chisels  for  cutting  out  the 
design,  leaving  it  in  raised  lines  or  dots 


CUP  THIS  AD  VO  YOUa 
LSTTlilliEAb  -  MAIL  IT 
TODAYIOH  PEADYS 
FPiS  CATAiOC 
AND  COHFIDENTrAL 
DISCODN?  SCHEDULE 


UfO  OB  LIBATION 


RITE-FINE  STATIONERY 

A  PROFIT  MAKER  FOR  PRINTERS 
—A  GIFT  BOX  THAT  SELLS— 

3  SIZES— 10  KINDS  OF  STOCK 


U.  s.  PATENT  NO.  1656379 


55c  to  90c  per  box  to  Printing  Trade 

100  Sheets  100  Envelopes 

The  Five  Appeals  mean  quick  sales — 
Smart,  Quality  Paper; 
Beautiful  Modern  Box;  Novelty  Drawer; 
Large  Quantity;  Low  Price. 

SEND  FOR  SAMPLES  AND  PRICES 

THE  MILLS  ENVELOPE  CO. 
534  S.  Wells  Street,  Chicago 
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jk'j  Cmihf— 

Of  course,  we  mean  Christmas 

.  .  .  and  one  of  the  nicest  gifts 
you  can  give  your  employee,  rel¬ 
ative  or  friend  who  is  active  or 
interested  in  lithography  or  off¬ 
set  printing  is  a  copy  of 


n 


Photolithography  and  Offset  Printing  ” 

By  J.  S.  Mertle  and  Harry  Keusch 


This  is  a  guide  that  is  of  invaluable  aid  to  the  worker  in 
photolithography. 

Copies  ordered  before  December  15  will  be  sent  with  your 
card,  and  wrapped,  if  you  wish,  as  a  Christmas  gift,  direct  to 
the  one  to  whom  you  want  to  present  it. 

Employers  wishing  to  distribute  a  quantity  to  employees  are 
entitled  to  a  discount. 

The  work  is  well  illustrated,  and  has  over  300  pages. 

The  price  is  $6.00  per  copy 

Please  send  money  with  your  order 


The  Graphic  Arts  Publishing  Co. 

608  South  Dearborn  St.,  Chicago 
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NOV.  and  DEC.  SPECIAL 

SAW  TRIMMER  KNIVES 
Set  of  3  only  $1.00 
Made  of  Hardened  Tool  Steel 


ACCURATE  AND  TRUE 

PROOF  PRESS 

BED  SIZE  13x261/2 
Will  Proof  a  Sheet  13x22 


Precision  Printers  Equip.  Co. 

2833  North  Sherman  Blvd. 
Milwaukee,  Wis. 


END  CUTTING 
EDGE  WORRIES 


102  years  metallurgical  ex¬ 
perience  built  Into  this  high- 
production,  long  service  paper 
knife.  Preferred  by  thousands 
of  printers.  Specify  it  for  your 
own  equipment. 

Simonds  Worden  White  Co. 

Dayton,  Ohio 


Electrotypes  are  usually  made  from 
the  wood  engravings,  since  the  engrav¬ 
ings  are  seldom  used  for  actual  print¬ 
ing — a  few  thousand  impressions  would 
ruin  them.  Stereotypes  should  not  be 
made  directly  from  wood  engravings 
but  rather  from  an  electrotype  made 
from  the  original  woodcut. 


Copperplate  Engraving 

The  origin  of  copperplate  (intaglio) 
engraving  formerly  was  consider^  as 
a  development  of  niello^  or  the  art  of 
decorating  silver  plates  by  incising  de¬ 
signs  and  then  filling  up  the  incised 
lines  with  a  black  alloy.  Impressions 
on  paper  taken  from  niellos  were  made 
in  1440  by  Tomaso  Finiguerra,  a  gold¬ 
smith  of  Florence,  who  has  often  been 
considered  as  the  inventor  of  metal  en¬ 
graving,  but  this  is  somewhat  doubt¬ 
ful,  as  metal  engraving  was  performed 
by  German  goldsmiths  between  the 
years  1410-1430. 

Among  the  early  German  engravers 
was  the  unknown  “Master  of  the  Play¬ 
ing  Cards,”  who  executed  engravings 
dated  1466  and  1467,  also  Martin 
Schongauer,  who  was  followed  by 
Albrecht  Diirer  and  other  noted  engrav¬ 
ers  in  various  countries,  the  list  of 
which  would  be  entirely  too  long  to  be 
considered  here. 


Copperplate  engraving  involves  the 
cutting  of  incised  designs  on  copper 
surfaces,  using  gravers  of  different 
shapes,  square  and  lozenge :  the  square 
tools  are  used  for  cutting  the  broad  or 
heavy  strokes  (usually  all  of  the  per¬ 
pendicular  lines  on  the  plate),  while 
the  lozenges  are  employed  for  the  finer 
and  more  delicate  parts. 

This  method  is  laborious,  and  much 
of  the  copperplate  engraving  in  large 
establishments  is  now  done  by  machine. 
The  procedure  employed  is  a  form  of 
etching  in  which  the  metal  plate  is 
coated  with  an  etching  ground,  the 
design  or  letters  cut  into  the  ground 
by  a  machine  operation  on  the  panto- 


cw'ji.'v*  citjCV* 


You  are  invited 

to  a 

Chicago  showing  of 

GRAPHIC  ARTS 
EQUIPMENT 

November  16  •  17  •  18 
1  to  9  P.  M.  daily 
at  our  showrooms 

609  South  La  Salle  Street 

• 

OPEN  HOUSE 

Free  Parking 
Facilities 

New  equipment  and  supplies  that  were  introduced 
and  featured  at  the  New  York  Graphic  Arts  Expo¬ 
sition  will  be  on  exhibition  and  demonstrated  for  you 

ECONOMY  PRINTERS  PRODUCTS  CO. 

609  SO.  LA  SALLE  ST.  CHICAGO,  ILL. 


See 

What’s 

New 


msa 
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Until  Further  Notice 

GUARANTEED 

NATIONAL 

Press  -Typographical 
Noioliering  Machioes 

5  Wheel _ $7.00 

6  Wheel _ $8.25 

Forward  or  Backward 

• 

Sold  by: 

NX7MBERING  MACHINE  SERVICE  CO. 

618  S.  Dearborn  St.,  Chicago 
AMERICAN  WOOD  TYPE  MFC.  CO. 
270  Lafayette  St.,  N.  Y.  C. 

W.  B.  KING,  Seattle,  Washington 


For  Aniline,  Flat  Bed,  Cylinder  Presses 
and  Multigraphs 

EVATYPE  PRECISION 

Moulding  and  Vulcanizing  Press 
No  Standing  Forms 

AMERICAN  EVATYPE  CORPORATION 
_ DeerfIrid,  Illinois 


graphic  principle.  The  plate  is  then 
etched  with  acid,  the  mordant  attacking 
the  exposed  lines  with  an  exceptional 
degree  of  fineness  and  delicacy,  with 
the  consequent  production  of  an  in- 
taglio  engraving. 

With  the  inroads  of  modem  photo¬ 
mechanical  methods,  copperplate  en¬ 
graving  has  been  confined  to  the  execu¬ 
tion  of  high-class  social  requisites 
(name  cards,  wedding  and  society  an¬ 
nouncements),  commercial  stationery 
and  other  fine  work  requiring  relatively 
few  copies. 

Dry  Point  Engraving 

This  is  a  process  of  illustration  long 
favored  by  artists,  and  first  employed 
(1480)  by  the  “Master  of  the  Haus- 
buch,”  a  German  painter-engraver, 
whose  real  identity  is  unknown.  Dry 
point  is  frequently  and  erroneously 
termed  “etching,”  but  it  is  in  reality  a 
form  of  engraving,  in  which  the  design 
is  cut  directly  into  the  copper  with  an 
etching  needle,  diamond  or  ruby  point. 

The  method  might  be  considered  as 
“mezzotint  in  line,”  the  point,  in  mak¬ 
ing  its  scratch  on  the  copper,  raising  a 
burr,  which  retains  ink  in  the  printing 
just  as  does  the  burr  from  the  cradle 
used  in  Mezzotint. 

The  misnomer  etching,  when  applied 
to  dry  point,  probably  has  the  intention 
to  mark  the  fact  that  dry  point  belongs 
to  the  same  method  as  etching,  inas¬ 
much  as  both  are  printed  intaglio,  i.c., 
from  incised  plates. 

In  skilled  hands,  dry  point  is  cap¬ 
able  of  very  beautiful  results,  but  the 
method  labors  under  several  disadvan¬ 
tages:  high  skill  on  the  part  of  the 
artist-engraver;  difficulty  in  proving; 
relatively  small  number  of  impressions 
(20-25  copies)  gained  from  a  plate,  be¬ 
cause  of  the  fragile  burr  wearing  away 
very  quickly  during  printing,  unless 
steel  facing  is  resorted  to  for  the  pro¬ 
duction  of  larger  editions. 

(To  he  continued) 
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“Th#  Saw  with  the  Most  Value  Per  Dollar"  —  Write  for  BG>60  Bulletin 

HAMMOND  MACHINERY  BUILDEBS  KAL^MAZpy^MtcH 


Stop  Statij  This  WajT 

CHAPMAN  ELECTRIC  NEUTRALIZER  RUNS 
AS  CHEAPLY  AS  ONE  ELEaRIC  LIGHT  BULB 

Hundreds  of  printing  plants  have  found  it  the  only  truly  effective  method 
of  cancelling  out  static.  It  prevents  sheets  from  sticking  together  or  to  the 
delivery  mechanism;  makes  possible  perfect  register  of  the  sheet  at  the  guide. 
And  you  can  use  it  on  any  weight  of  paper. 

The  initial  cost  is  small  —  the  power  requirement  about  as  much  as  for  an 
ordinary  light  bulb.  Isn’t  this  a  small  price  to 
pay  for  freedom  from  annoyance?  Get  full  in¬ 
formation  now  by  using  the  coupon  below  for 
free  bulletin. 


I  KIDDER  PRESS  COMPANY 
I  (address  envelope  to  nearest  office) 

•  Please  send  new  free  bulletin  on  Chapman  Electric 
'  Neutralizer. 


I  Name. . , 
(  Address. 


KIDDER  PRESS 
COMPANY,  Inc. 

Pzintinq  Mochinery 
DOVER.  N.  H. 
Chrysler  Bldg.,  New  York 
Fisher  Bldg.,  Chicago.  On 
Pacific  Coast:  H.  W.  Brint- 
nall  Co.;  Harris  Seybold 
Potter  (Canada)  Ltd., 
Toronto,  Ontario 
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and  THE  PRINTING  INDUSTRY 
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Graphic  Arts  Publishing  Co. 
608  South  Dearborn  Street 
Chicago,  Illinois 
Telephone:  Harrison  0486 


Business  Staff 

A.  F.  Lewis. _ _ General  Manager 

E.  H.  Gleason. . Advertising  Manager 

E.  B.  Addison _ Asst.  Adv.  Mgr. 


R.  R.  Berliner _ Eastern  Repr. 

17  East  42nd  Street,  New  York  City 
Telephone:  Murray  Hill  2-6770 


Editorial  Staff 

D.  B.  Eisenberc _ _ — _ _ Editor 


Magnus  A.  Arnold  J.  Gus  Liebenow 
Jack  Bluemer  Harold  Marshall 
Haywood  H.  Hunt  J.  S.  Mertle 
H.  C.  Rockwell 


That  the  production  efficiency  of 
composing  rooms  is  being  neglected 
as  compared  with  that  of  pressrooms 
was  the  gist  of  a  talk  given  recently  by 
William  A.  Duboc  of  the  Hamilton 
Manufacturing  Company  before  a  com¬ 
bined  meeting  of  the  Rochester  Crafts¬ 
men’s  Club  and  the  students  of  the 
Department  of  Publishing  and  Printing 
of  the  Rochester  Athenaeum  and  Me¬ 
chanics  Institute. 


“Labor  is  the  most  expensive  item  in 
printing,”  said  Mr.  Duboc,  “and  equip, 
ment  must  allow  for  fast  work  and 
comfortable  conditions  for  the  compos¬ 
itor.  Pigs  of  metal  are  placed  close  to 
a  machine,  or  suspended  over  it,  but 
these  good  working  conditions  are  not 
usually  applied  to  the  man  who  must 
walk  about  hunting  for  sorts,  cuts,  and 
storage.” 

We  all  agree  that  time  saving  de¬ 
vices  and  methods  should  be  utilized  in 
composing  rooms  as  well  as  in  other 
departments,  but  doubtless  each  one 
of  us  can  recall  having  seen  time  being 
wasted  in  the  composing  room. 

Recently,  in  going  through  a  large 
plant,  we  noticed  two  compositors  loi¬ 
tering  near  a  third,  who  was  using  a 
composing  room  saw.  We  gathered  that 
each  of  the  two  men  was  waiting  his 
turn  at  the  saw.  We  wondered  at  the 
total  time  wasted,  during  the  course  of 
a  year,  by  men  waiting  their  turn  at  a 
saw.  And  it  occurred  to  us  that  surely 
it  would  pay  the  firm  to  install  addi¬ 
tional  saws,  so  placed  that  they  would 
be  within  easy  reach  of  compositors. 

A  few  minutes  later,  in  the  same 
plant,  a  compositor,  carrying  a  form, 
left  his  stone.  He  had  walked  about 
twenty  feet,  and  we  noticed  that  he 
turned  to  come  back.  He  apparently 
had  forgotten  to  extinguish  the  light 
over  his  stone,  because  he  put  down  the 
form,  turned  out  the  light,  and  resumed 
his  trip.  Doubtless  the  rule  in  the  plant 
is  to  put  out  lights  when  not  being  used. 
Surelv.  in  an  instance  such  as  we  men¬ 
tion,  the  amount  of  elctricity  that  would 
have  been  wasted  would  not  have  com¬ 
pared  with  the  waste  in  the  man’s  time 
and  energy. 

Later,  one  of  the  officials  of  the  com¬ 
pany  confided  to  us  that  this  particular 
composing  room  was  the  only  losing 
department  of  the  business.  Perhaps 
the  installation  of  more  time  and  labor- 
saving  devices  might  help  to  change 
the  picture  from  loss  to  profit. 
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Your  Trade  Paper 

★  Should  there  be  anything  in  this  in- 
.  dustry  more  important  than  another 
il  is  your  trade  paper  and  often  it 
does  not  receive  the  recognition  to 
!  which  it  is  entitled.  Any  progressive 
craftsman  can  find,  in  the  pages  of  any 
issue,  facts  and  information  justifying 
the  time  necessary  to  digest  the  printed 
intelligence.  Your  trade  paper  is  your 
guardian  and  protector,  your  advisor 
and  informer,  pointing  the  way  to  suc¬ 
cess.  In  its  pages  you  find  encourage¬ 
ment  when  the  days  are  gray,  when 
[  gloom  lurks  in  dark  corners,  when 
■  competition  moves  along  silently  taking 
sorry  toll.  It  makes  names  mean  some¬ 
thing  with  items  of  personal  warmth 
carrying  messages  of  good  cheer  from 
heart  to  heart.  It  tells  of  firms  grown 
substantial  through  rendering  cour¬ 
ageous  service.  It  works  with  and  for 
organizations  maintaining  worthy  ob¬ 
jectives.  It  puts  new  ideas  into  general 
use.  It  aids  in  controlling  a  natural 
balance  between  labor  and  employers. 
It  develops  leadership  within  the  in- 
i  dustry.  It  is  a  fact-developer  and  a 
j  testing  field  for  scientific  advancement. 

I  It  brings  to  you  news  of  the  latest  im- 
'  provement  in  equipment  and  service 
aids.  It  is  the  watchman  of  your  indus¬ 
try  and  a  continued  safeguard  in  a 
hundred  ways  in  building  industrial 
good-will.  You  can  believe  in  your 
trade  paper  for  it  is  alive  and  pro¬ 
gressive.  This  industry  will  weather 
any  storm  because  your  trade  paper 
will  continue  to  lead  the  way.  Your 
trade  paper  should  be  your  silent  part¬ 
ner  offering  commendable  advice  on 
every  subject  having  to  do  with  your 
process.  As  this  publication  has  led 
during  the  years,  it  will  continue  to  do 
so  in  the  future  bespeaking  your  good¬ 
will. 


Hf  jjfli  grade 
Hfjylii  speed 
production 
equipment 
at  its  Best/ 

3  Miller  Simplex  Automatic  Presses — 

current  style  steel  drive  gears,  new  style 
slow-downs,  tachometer  and  similar 
wanted  features.  81^x11  to  20x26"  sheet. 
Speed  range  2250  to  4500  IPH. 

2  No.  4  Miehie  Units  — press  serial  Nos. 
16844  and  16615  Dexter  four  post  Feeders 
Nos.  9808  and  9949.  Can  be  shown  run¬ 
ning  process  color  work  in  leading  Chi¬ 
cago  plant. 

1  No.  3  Miehie  Unit  with  four  post  Dexter 
Feeder  extension  delivery  and  latest  type 
push-button  v.  s.  A.  C.  60  cycle  electrical 
equipment.  Type  bed  33x46". 

1  No.  4-2R  Miehie — hand  fed  serial  No. 
17848.  Cannot  be  told  from  new. 
Reduced  to  .  .  .  $1200 

Goss  CoX-O-Type  standard  8  page, 
8  col.  12  em  Newspaper  Press.  New  in 
1935.  Has  standard  attached  folder,  two- 
color  attachment,  two  complete  sets  of 
steel  chases,  rollers,  A.  C.  60  cycle,  10 
H.  P.  eletUrical  equipment.  Now  running 
in  large  Chicago  private  plant.  Replaced 
by  offset.  A  bargain  in  a  hard -to -get, 
quality  machine. 

TYPE  &  PRESS 
OF  ILLINOIS 

220  South  Jefferson  Street  •  CHICAGO 

Cable:  Ty press— Chicago 


J.  W.  Musselman 
Oakland^  Calif. 


"  Our  new  citiei 


Wh 


mo 


IV  have  Kehoe  and  Lau, 
dest-size  but  thriving  direa 
mail  producers  of  Chicago,  just 
bought  a  new  completely  aito- 


.  V  WttO- 

matic  Seybold  Cutter?  Here’s 
the  reason,  as  they  tell  it  in  j 
handsome  folder  addressed  to 
their  customers  and  prospects; 


"With  all  our  other  departments  equipped  with  modern  speedy 
automatic  precision  machinery,  the  Cutting  Department  thought 
it  should  be  put  in  position  to  do  a  little  ’talking*,  too.  So  here 
is  our  new  cutter,  completely  automatic  —  back  gauge  moves  for¬ 
ward  and  back  at  the  touch  of  a  button,  clamp  and  knife  descend 
at  a  touch  on  the  safety  lever,  measuring  dial  lights  up  and  is  ' 
magnified . . .  Since  its  arrival  there  has  certainly  been  some  ’cutting 
up*  at  Kehoe  &  Lau,  what  with  all  the  jobs  coming  through,  some 
cut  down  into  tiny  pieces,  others  requiring  hairline  accuracy,  pro¬ 


motion  pieces  with  bleed  edges,  diagonal  cuts,  book  trimming..." 


Thus  Kehoe  and  Lau  are  using  their  new  Seybold  Cutter  as  a  sales 
tool.  It  is  paying  its  way  by  helping  them  bring  in  more  business. 


The  sketch  at  the  top  of  this  page  shows  the  new  Seybold  Precision 
Cutter  in  operation  at  Kehoe  and  Lau*s.  At  right  is  shown  the  *^Auto 
Spacer'*  cutter,  finest  machine  in  the  Seybold  Line.  Why  not  write  us 
for  literature  picturing  our  modern  machines  suitable  for  YOUR  shop? 


SEYBOLD 


HARRIS  -  SEYBOLD  -,  POTTER  COMPANY,  0  ay  t  on, -Oliii 


PAPER  CUTTERS  •  DRILLING  MACHINES 


sr:vBOt.r? 

rPircTStoN 


S'EYBOLD 


SALES  AND 


SERVICE: 


NEW  YORK  CITY:  E.  P. 
Lawson  Company,  Inc., 
426-438  West  33rd  St. 

CHICAGO,  ILL:  Chas. 
N.  Stevens  Co.,  Inc., 
110-116  W.  Harrison  St. 

DAYTON,  0.:Seybold 
Division  Factory,Harris- 
Seybold •  Potter  Co. 


ATLANTA,  GEORGIA: 
Harris -Sey  bold  -  Potter 
Service  Corporation, 
120  Spring  Street,  N.W. 

SEATTLE,  WASH.,  SAN 
FRANCISCO,  LOS  AN¬ 
GELES,  CALIFORNIA: 
Harry  W.  Brintnall  Co. 


TORONTO,  MONT.: 
Harris-  Seybold  -  Potter 
(Canada)  Limited 

LONDON,  ENGLAND: 
Smyth -Horne,  Limited 

LATIN  AMERICA  AND 
WEST  INDIES:  Na¬ 
tional  Paper  &  Type 
Company,lncorporated 


1.  DOES  FASTER  WORK  AND  MORE  WORK- 

Power  back  gauge,  illuminated  magnifying 
glass,  automatic  clamp,  side  extension  tables 
and  other  features  of  the  1940  Seyb9ld 
make  paper  cutting  a  high-speed  operation 
compared  to  the  slow  laborious  operation 
of  the  old-time  cutter. 

2.  DOES  BETTER  WORK — Your  skilled  crafts¬ 
man  trims  the  finest  printed  or  offset  jobs  on 
a  NEW  Seybold,  without  fear  of  spoilage. 

3.  DOES  MORE  VARIED  WORK -The  NEW 


cutter  provides  precision  accuracy  for  the 
smallest  work  or  large,  for  diagonal  cuts, 
bleed  jobs,  etc. 

4.  REDUCES  LABOR  FATIGUE  AND  COST—  Cut 

Saper  all  day  on  the  new  fully-automatic 
eybold  and  you’re  still  surprisingly  fresh. 
Operation  is  smooth,  easy  and  simple. 
Safety  features  are  positive. 

5.  MAINTENANCE  IS  LOW -No  worry  about 
expensive  shut-downs  for  repairs  or  replace¬ 
ment  of  worn  parts  with  a  NEW  Seyl^ld. 


WIRE  STITCHERS  •  KNIFE  GRINDERS 
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FREE 

TO  PRINTERS  AND 
LETTERSHOPS 

SEND  your  name  quick  for  big  new 
portfolio  of  28  Christmas  and  Holi¬ 
day  Letterheads  lithographed  in  color, 
all  ready  for  you  to  imprint.  Use  it 
as  your  salesbook.  Twenty-eight  copy 
suggestions  for  all  types  businesses. 
Buy  as  few  as  100  of  one  design.  Enve¬ 
lopes  of  same  laid  stock.  All  confiden¬ 
tial  trade  prices  given  with  actual  sam¬ 
ples.  A  big  business  builder  for  printers 
and  lettershops.  Rush  your  name  to¬ 
day.  No  charge,  no  deposit.  The  port¬ 
folio  is  yours  free,  by  prepaid  mail. 

• 

UNIVERSAL  LITHO 
&  STATIONERY  CO. 

Dept.  410 

Diversey  at  Kildare  Chicago,  III. 


Dear  Friend  Lewis; 

May  I  congratulate  you  and  your  staff  on 
the  very  complete  and  comprehensive  re¬ 
port  in  picture  and  story  of  the  Q’aphic 
Arts  Exposition  in  your  October  issue.  Your 
monthly  book  which  you  so  kindly  and 
gratuitously  send  me  every  month,  is 
valued  very  much,  not  only  by  myself,  but 
by  the  foremen  in  each  of  our  depart¬ 
ments. 

Not  being  able  to  avail  myself  of  a  visit 
to  the  Exposition  and  the  Craftsmen's 
Convention  this  year,  I  missed  the  oppor¬ 
tunity  of  again  greeting  you,  as  I  have 
for  so  many  years.  I  hope  your  bright, 
breezy  smile,  and  cordial  handshake  has 
lost  none  of  its  charm,  and  that  your  fight¬ 
ing  spirit,  sometimes  exhibited  at  our 
Conventions,  has  not  diminished. 

With  all  kind  thoughts  and  again  congrat¬ 
ulations  on  your  October  issue,  I  am 
Thos.  H.  Saunders,  Superintendent 
Southern  Press  Toronto  Limited 
Toronto,  Canada 

*  * 

I  consider  it  one  of  the  best  trade  pub¬ 
lications  which  comes  to  my  desk,  it  is 
eagerly  read  by  almost  every  member  of 
the  plant  personnel. 

John  J.  Kistler,  Supt. 
Journalism  Press 
University  of  Kansas 
Lawrence,  Kansas 
❖  # 

G.A.M.  is  a  very  useful  and  interesting 
magazine  for  all  lines  of  the  craft. 

John  H.  Myers,  Mech.  Supt. 
Lyons  Publishing  Co. 

Lyons,  Kansas 
«  $ 

I  have  always  enjoyed  the  articles  and 
especially  the  advertisements  of  the  new¬ 
est  improvements  in  the  trade. 

M.  E.  Colvin 
Security  Benefit  Ass'n 
Topeka,  Kansas 
❖  # 

Your  valuable  magazine  should  be  read 
and  studied  diligently  by  all  executives 
who  reaHze  that  time  is  indeed  "marching 
on"  in  the  printing  business. 

E.  N.  Rodell,  Supt.  Comp.  Room 
State  Printing  Plant 
Topeka,  Kansas 


The  plate  is  delivered  already?  Man,  it  certainly 
feels  good,  some  service.  Well  (start  the  day  right) 
Northwestern  sure  is  there  for  service.  Oh!  Well  now 
for  some  more  sleep.  How  do  they  do  it? 


24  HOUR 


We  deliver  all  the  time,  on 
time.  Completed  plates  when 
and  where  you  need  them.  Let 
us  do  your  plate  work  and  get 
some  of  the  tranquil  sleep  this 
fellow  is  enjoying. 


;:j  /ERVl  CE  (I' 


inninniziiiisz 


Phone  HARrison  5062 


Northwestern  Photo  [ngraving  Co. 


PHOTO  ENORAVmO  a  an  ART 
and  SPEED  a  CERTAINTY 

-  - -  ,;ril  S.  LA  SALLE  STREET 

CHICAGO 
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snuE  80% 


MODEL 


BENCH 

$100 


BENCH 

MODEL 

$130 


FLOOR 

MODEL 

$145 


Attachments  Extra 
Write  f(ir  complete  circular 

HARRY  S.  HILL  MFC. CO., INC. 

ISOO  N.  W.  20TH  AVE.,  PORTLAND. ORE. 


A  Knife 
Grinder  '**** 


Pat.  Ai>p.  For 


Why  go  to  the 
trouble  and  in¬ 
convenience  of 
sending:  your 
knife  out  to  be 
sharpened  when 
you  can  put  a 
keen  lasting 
edge  on  your 
knife  in  your 
own  shop  in  5 
minutes.  Easy 
to  operate.  Does 
not  change 
bevel.  Many 
satisfied  cus¬ 
tomers. 


Price  1755  Complete 

10  DAY  FREE  TRIAL 

Use  this  grinder  for  10  days,  if  satisfactory  SMid 
os  817.50.  if  not  return  to  ns  at  our  expense. 
State  siae  of  knife,  and  if  hollow  ground  or  not. 


SWIGART  KNIFE  GRINDER 

1148  Wabash  Ave.  Chica«o,  III. 


ALBERT  H.  HIGHTON  ^ 


R.  D.  F.,  Reading,  Pa.,  writes:  “1 
have  heard  the  word  statute  pro¬ 
nounced  both  as  stach'-ut  and  staf-yute. 
Which  is  correct?  Also,  what  is  the 
proper  pronunciation  of  LouismUe? 
During  a  recent  visit  to  that  city  I  fre¬ 
quently  heard  it  called  Loo'-a-vil.” 

Taking  the  New  Standard  Diction¬ 
ary  as  our  authority  we  find  that  Louis¬ 
ville  is  pronounced  both  as  Loo'is-vil 
and  Loo'i-vil.  The  localism  is  not  given. 

»  €< 

J.  F.  C.,  Irvington,  N.  J.,  writes: 
“Can  you  tell  me  something  of  Isaac 
Walton  whose  name  is  associated  with 
fishing?” 

Izaak  Walton,  born  in  Stafford,  Eng¬ 
land,  in  1593,  was  a  poet,  biographer 
and  essayist.  For  twenty  years  he  fol¬ 
lowed  the  business  of  a  linen-draper  in 
London.  His  famous  book,  “The  Com- 
pleat  Angler,”  first  appeared  in  1653. 
The  second  part  of  that  work,  on  fly¬ 
fishing,  added  later,  was  written  by  his 
friend  Charles  Cotton.  The  fascinating 
charm  of  the  work  has  endeared  it  not 
only  to  fishermen  but  to  lovers  of  liter¬ 
ature  the  world  over.  Walton  lived  to 
be  90. 

»  <€ 

D.  M.,  Portland,  Oreg.,  asks:  “^at 
is  a  Ccesarean  operation,  and  why  is  it 
so  called?” 

A  Caesarean  operation  (or  section)  is 
the  recourse  adopted  by  obstetrical 
surgeons  of  cutting  the  mother’s  ab¬ 
dominal  walls  and  womb  when  ordina^ 
delivery  is  impossible.  The  method  is 
said  to  have  been  employed  at  the  birth 
of  Julius  Caesar,  hence  the  phrase. 


The  ''Double  O"  Cleveland  Folder 

4  X  t" — 22  X  28'^  Sheets — Nine  Folding  Plates 


DEXTER  FOLDER  COMPANY  •  Pearl  River,  New  York 
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This  medium  size  machine  folds  the  work  from  the  thousands  of  job  and 
{ob-cylinder  presses  in  full  size 
sheets  up  to  22  x  28",  and 
half-size  sheets  from  presses 
with  size  range  up  to  28  x  44  ", 

These  classes  of  work  include 
over  90%  of  Direct  Mail  Lit¬ 
erature — the  most  desirable 
class  of  printing.  Ask  for  "In 
Step  with  the  Times”.  It  con¬ 
tains  much  valuable  folding 
information. 


NEW  AMERICAN 
BLUE  BOYS 

ALL-STEEL 

JlJze  /J  Qun'^ 


5  WHEEL 

BLUE  BOY 
MODEL  5 


6  WHEEL 

BLUE  BOY 
MODEL  6 


7^8 


m  123456  N9  123456 

Facsimile  Impression  Facsimile  Impression 

AT  ALL  MRANCHiS  AMEKICAN  TYPE  FOUNDMMS 


AMERICAN  NUMBERING  MACHINE  CO. 

ATLANTIC  AND  SHEPHERD  AVES.,  BROOKLYN.  N.  Y. 
BRANCH— 105  WEST  MADISON  STREET.  CHICAGO.  ILL. 


Give  ’Em  Atmosphere 

( Continued  from  page  22) 

and  found  out  it  wasn’t  their  ad,  but 
they  were  so  pleased  with  the  result 
that  they  sent  me  a  lot  of  their  prod¬ 
ucts — which  I  preferred  to  the  others! 

Art  dealers  and  critics  say  the  craze 
for  “futurism”  in  art  is  passe.  They 
say  such  painting  never  did  sell.  Any 
medium  that  attempts  to  depict  an  ob¬ 
ject  differently  from  what  it  really  is 
impels  toward  the  ideal  and  repels  from 
the  opposite  extreme.  The  public  may 
be  curious  to  see  painted  nightmares, 
but  doesn’t  care  to  possess  them. 

Every  printer  should  know  the  ele¬ 
mentary  qualities  of  good  typography: 
type  selection,  letter,  word,  and  line 
spacing,  spelling,  capitalization,  punc¬ 
tuation,  word  division,  proof  reading, 
contrast,  emphasis,  unity,  etc.  The  dif¬ 
ference  between  mediocrity  and  excel¬ 
lence  lies  in  doing,  not  just  knowing 
how.  Good  authors,  for  example,  are 
all  adept  at  using  words,  but  each  has 
his  or  her  style  and  relative  popularity. 

Typographical  design  and  layout 
should  not  be  left  to  the  discretion  of 
an  oflBce  worker  who  has  never  handled 
type.  Would  you  want  your  pressman 
to  dictate  your  correspondence? 

Strive  to  give  your  work  that  at¬ 
mosphere  of  distinction  which  will 
make  people  of  discernment  say  with 
joy:  “It  looks  like  some  of  Jack’s 
work!”  Give  the  public  atmosphere, 
or  you’ll  get  the  air! 

»  « 
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Thompson  Dealers 
From  Coast  to  Coast 

M.  L.  ABRAMS  CO..  INC. 

1639  Superior  Ave.,  N.  E.,  Cleveland,  Ohio 

AMERICAN  WOOD  TYPE  MFG.  CO. 

608  S.  Dearborn  St.,  Chicago,  III. 

AMERICAN  WOOD  TYPE  .MFG.  CO. 
270  Lafayette  St.,  New  York,  N.  Y. 

CRAFTSMEN  MACHINERY  CO. 

307  Atlantic  Ave.,  Boston,  Mass. 

DAMON  &  PEETS,  INC. 

56  Beekman  St.,  New  York,  N.  Y. 

DIXIE  TYPE  &  SUPPLY  CO. 

1712  Warrior  Road,  Birmingham,  Ala. 

ECONOMY  PRINTERS  PRODUCTS  CO. 

609  S.  La  Salle  Street,  Chicago,  ill. 

EMPIRE  TYPE  FOUNDRY  CO. 
Main  Street,  Delavan,  N.  Y. 

FRANKLIN  PRINTERS  SUPPLY  CO. 
606-610  Cherry  St.,  Philadelphia,  Pa. 

GRANUM  AND  CO.,  INC. 

2615  La  Branch,  Houston,  Texas 

HARRY  GUCKERT  CO. 

342  Boulevard  of  the  Allies,  Pittsburgh,  Pa. 

THOMAS  W.  HALL  CO.,  INC. 
Stamford,  Conn. 

R.  J.  HEUSLEIN  CO. 

1 1  S.  Meridian  St.,  Indianapolis,  Ind. 

INDEPENDENT  PRINTERS  SUPPLY  CO. 
P.O.  Box  5128,  Jacksonville,  Fla. 

INDIANA  PRINTERS  SUPPLY  CO. 
109  Kentucky  Ave.,  Indianapolis,  Ind. 

OTTO  LUDWIG  PRINTERS  SUPPLY,  INC. 
106  Ann  St.,  Hartford,  Conn. 

NESSLER  &  WAGNER  CO. 
209-215  East  6th  St.,  Cincinnati,  Ohio 

J.  C.  NINER  CO. 

26  S.  Gay  St.,  Baltimore,  Md. 

OMAHA  PRINTERS  SUPPLY  CO. 
1122  Harney  St.,  Omaha,  Nebr. 

P.  PEIFFER  CO. 

6  Columbia  St.,  Newark,  N.  J. 


PERFECTION  TYPE,  INC. 

141  E.  5th  St.,  St.  Paul,  Minn. 

PRINTERS  SUPPLY  CO. 

100  W.  21st  St.,  New  York,  N.  Y. 

DON  STEWART  CO. 

441  Clay  St.,  San  Francisco,  Calif. 

THE  TEXAS  TYPE  FOUNDRY 
230  N.  Medina  St.,  San  Antonio,  Texas 

TURNER  TYPE  FOUNDERS  CO. 

633  Plymouth  Court,  Chicago,  III. 

TYPE  &  PRESS  OF  ILLINOIS 
220  S.  Jefferson  St.,  Chicago,  III. 

E.  H.  WALKER  SUPPLY  CO. 
1315--14th  St.,  N.  W.,  Washington,  D.  C. 


Unit  Platen  Pressroom  Cabinet 

Here's  convenient  storage  for  tools,  inks, 
knives,  mallets,  oil  cans,  planers,  rags  and 
30  rollers — up  to  3P/2  inches.  Roller 
racks  have  roller  bearing  wheels  and  ad¬ 
justable  brackets. 

Built  for  years  of  service  by  fine  work¬ 
manship,  using  heavy-duty  materials. 

• 

Thompson  Designed, 
Best  of  its  Kind 


THOMPSON  CABINET  COMPANY 

LUDINGTON  MICHIGAN 


Localizing  Minimizes 


Losses 


“Principles,”  said  my  dad-in-law  to 
me  the  other  night  at  his  home,  “prin¬ 
ciples  of  economics,  law,  and  business 
apply  to  a  man  no  matter  whether  he 
owns  a  business  worth  one  thousand  or 
one  million  dollars.  So,  Joe,  you  had 
better  learn  all  you  can  about  principles 
as  early  as  possible  and  apply  them. 
You  will  get  more  business,  increase 
profits,  and  prevent  many  losses — all  of 
which  add  up  to  earning  more  profits.” 

“What  you  aiming  at.  Dad?” 

“I’m  aiming,  son,  to  emphasize  that 
all  the  epigrams  have  become  by-words 
because  they  are  born  of  generations 
of  man’s  experience.  ‘Don’t  place  all 
your  eggs  in  one  basket’  and  ‘A  stitch 
in  time  saves  nine’  are  well  worth  while 
noticing.” 

“I  guess  they’re  all  right  in  a  general 
way.  Dad,”  I  answered,  “but  just  how 
do  they  apply  to  the  printing  busi¬ 
ness?” 

Dad  Johnson  had  been  filling  his  pipe 
and  now,  having  tamped  down  the  to¬ 
bacco  to  the  right  pressure  and  lighted 
it,  he  was  blowing  forth  the  smoke  in 
the  manner  that  presaged  a  good  story 
— one  having  a  business  profit-motive 
in  it. 

“With  your  little  job-printing  busi¬ 
ness,  Joe,”  he  finally  said,  “it  may  be  a 
little  early  for  you  to  apply  what  I’m 
going  to  tell  you.  Nevertheless,  the 
principle  is  there  for  your  guidance. 
Let’s  see,  your  business  is  in  your  name, 
isn’t  it?” 

“Of  course.  Dad:  Fenden  Printing 
Service.” 


by  MAXIM  HIRSCH,  LLB. 


“ — And  some  day  you  hope  to  see  it 
larger,  housed  in  a  big  building?” 

“And  how!”  I  responded  heartily. 

“ — And  then,  some  day,  you  hope  to 
own  the  building  in  which  you  have 
your  business?” 

“And  how  again!” 

“ — And  you’ll  have  some  other  prop¬ 
erties,  too,  I  suppose?” 

“I  hope  so!  You’re  certainly  ‘putting 
it  on  thick’.  Dad.” 

“ — And,  naturally,  you’ll  have  all  of 
those  properties  in  your  name,  won’t 
you?” 

“Well,  with  Elsie  jointly,”  1  an¬ 
swered,  feeling  that  with  his  daughter 
in  the  picture  it  strengthened  my  case, 
whatever  it  was  that  he  was  leading 
up  to. 

“ — And  then,  if  something  happens 
to  your  business,  the  creditors  can  all 
jump  on  your  property,  or  so  much  of 
it  as  is  in  your  name,  and  you  can  lose 
it  all?” 

I  stopped  for  a  moment  to  think 
quickly  if  I  could.  The  old  fox  had  led 
me  into  a  trap.  But  I  had  heard  some¬ 
thing  about  incorporating  so  1  felt  1 
had  an  answer  for  him. 

“Well,  maybe  by  that  time  I  might 
incorporate,”  I  hastily  blurted. 

“Incorporate  what?”  asked  my  cross¬ 
examiner. 

“Well,”  I  fumbled  for  a  thought,  but 
it  was  not  clear  to  me,  “I’d  incorporate 
something.  Anyway,  a  lawyer  would 
tell  me  what  to  do  when  I  got  to  that 
point.”  I  tried  to  appear  nonchalant 


Christmas  Gift  Problem? 

Here  is  the  answer.  Give  him  a  book  that  will 
interest  and  help  him  in  his  work. 


The  Encyclopedia  of  Ideas _ Price  $20.00 

Modern  Typography  and  Layout _ Price  $  7.50 

by  Douglas  C,  McMurtrie 

Photolithography  and  Offset  Printing _ Price  $  6.00 

by  /.  S.  Mertle  and  Harry  Keusch 

Nuway  Rapid  Paper  Calculator _ Price  $  5.00 

Advertising  and  Publishing  Production 

Year  Book  _ Price  $  5.00 

The  Practice  of  Presswork _ Price  $  4.00 

by  Craig  R,  Spicher 

The  Univ.  of  Chicago  Manual  of  Style _ Price  $  3.00 

Handbook  for  Pressmen _ Price  $  3.00 

by  Fred  W,  Hoch 

Printing  Papers _ Price  $  2.50 

by  William  Bond  Wheelwright 

A  Practical  Touch  System _ Price  $  2.27 

by  E,  B,  Harding 

Linotype  Keyboard  Operation _ Price  $  2.00 

Tips  on  Presswork _ Price  $  1.50 

by  G,  C,  Cooper 

Pressman's  Pocket  Manual _ Price  $  1.00 

by  /.  IS,  Harrison 

Direct  Advertising  and  the  Printer _ Price  $  1.00 

by  Albert  Highton 


Please  send  money  with  order 


GRAPHIC  ARTS  PUBLISHING  CO. 

608  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 
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THE  PRACTICE  OF 
PRESSWORK 

By  Craig  R,  Spicher 

A  limited  number  of  copies 
as  a  special  service  at..$4.(X) 

• 

Send  Money  with 
Order 

• 

GRAPHIC  ARTS  PUR.  CO. 

608  South  Dearborn  Street 
Chicago 


and  puffed  away  at  my  pipe  but  it  had 
“gone  out.” 

Dad  settled  back  in  his  wing-chair 
and  shook  his  head  back  and  forward 
dubiously  as  if  to  say,  “Just  what  1 
thought!” 

“By  that  time  it  will  be  too  late. 
That’s  where  the  ‘stitch  in  time’  comes 
in,  Joe,”  he  said.  “You’ve  got  to  bow 
that  principle  a  long  time  in  advance. 
Then,  while  you  are  traveling  the  road 
of  life  and  business,  you  will  know 
better  how  and  where  you  are  driving. 
So  now  we  come  to  the  other  epigram 
‘all  eggs  in  one  basket.’  Without  a 
question  of  a  doubt,  long  before  your 
wealth  becomes  diversified,  it  becomes 
advisable  for  you  to  incorporate  at  least 
your  business.  That  builds  a  ‘fire-proof 
wall’  around  it  so  that  if  the  fire  of 
bankruptcy  involves  it,  the  corporate 
‘wall’  confines  the  disaster  only  to  your 
business  and  not  to  your  real  estate  or 
money  or  securities  which  remain  in 
your  own  name.” 

He  remained  quiet  a  while  to  let  his 
points  sink  in. 

“I’m  beginning  to  see  some  light, 
Dad,”  I  finally  spoke  up. 

“There’s  another  angle:  Suppose  it’s 
your  real  estate,  not  your  business, 
which  becomes  harassed  or  foreclosed, 
then  that  ‘fire-proof  corporate  wall’ 
around  your  business  prevents  the  dis¬ 
aster  from  reaching  your  business— 
your  livelihood!  Get  it?” 

“Yes,  Dad,  I  see  it  now.” 

“That’s  exactly  what  happened  to  me 
and  mother  when  my  business  went  un¬ 
der  the  hammer  before  the  depression. 
After  that  I  sold  the  real  estate.  The 
equity  I  had  in  it  saved  us  during  the 
depression.  So,  after  all,  you  are  learn¬ 
ing  something  that  not  only  cost  me 
plenty  in  cash,  but  also  a  lot  of  trouble 
and  heartache.” 


Dispose  of  your  surplus  equipment 
through  our  classified  pages. 
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More  and  more  smaller  printers  are  discovering  that  it  pays  to  concen* 
trate  their  sulphite  bond  printing  on  water-marked  Franconia  Bond, 

FIRST — Because  their  competi-  SECOND — Because  4  carton  lots 
tors  canH  chisel  the  repeat  orders  of  Franconia  cost  little  more  than 
by  using  cut-price  mongrel  bond.  single  cartons  of  mongrel  bond. 

Ask  your  paper  merchant  for  the  new  FRANCONIA  Sample  Book 
showing  the  new  bright  white  and  the  twelve  brilliant  matchable  colors. 

THE  PARKER-YOUNG  CO. 

Sales  Offices:  BOSTON,  MASS. — MiUa  at  LINCOLN,  N.  H. 

Also  Manufacturers  of  Franconia  Ledger  •  Pressman's  Bond  and  Mystic 


Tvelopes  to  match  by  Kent,  New  York  City  and  Western  Paper  Goods,  Cincinnc* 
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Thi^  »SP[[D  LIN[  »  Saw 

Save  Time  atu:^  Money 


V  -r  « 

’  L- 


NO  OTHER  LOW-PRICED  SAW 
HAS  ALL  THESE  FEATURES: 

•  Depth  of  cut  adjustable  by  handwheel 
for  undercutting  and  mortising. 

•  Saw  runs  on  roller  bearings  saving 
power  for  heavy  cuts. 

•  Large  table — 18  inches  square  — 
ground  surface. 

•  All  standard  accessories  including  pica 
gauge,  work  holder  and  mitre  gauge 
available. 

•  Lowest  priced  printers'  saw. 


BENCH  MODEL  $mS 

Complete  with  squaring  gauge  VV 

NOLAN  MACHINERY  CORP. 
Rome,  N.  Y. 


War  and  Printing 

★  Those  who  predict  that  war  will  de¬ 
stroy  all  human  values  overlook  the 
power  of  the  printed  word,  Dr.  Otto 
Bettman,  formerly  in  charge  of  the 
Rare  Book  Department  of  the  State  Li¬ 
brary  in  Berlin,  told  students  of  the 
i  Cooper  Union  Art  Schools,  New  York 
City,  in  a  recent  lecture  on  “The  Social 
History  of  the  Graphic  Arts.” 

“The  social  and  political  force  im- 
bedded  in  the  graphic  arts  is  not  a 
historical  fact  only,”  Dr.  Bettmann  de¬ 
clared.  “It  is  an  ever  present  reality 
destined  to  play  an  important  role  in 
the  conflict  that  we  are  facing.  Pessi¬ 
mists  foresee  the  destruction  of  all 
human  values  through  weapons  of  war¬ 
fare.  Recent  events,  however,  demon¬ 
strate  again  the  great  potentialities  of 
I  the  printed  work,  for  we  learn  that 
leaflets  have  been  dropped  with  more 
telling  effect  than  bombs.” 

Dr.  Bettman,  founder  of  the  Bettman 
Archive,  a  vast  collection  of  historical 
source  illustrations,  described  the  d^ 
velopment  of  the  graphic  arts  as  a 
social  force  of  unrivalled  importance 
in  the  shaping  of  modern  civilization. 

“A  new  medium  in  the  graphic  arts 
— it  may  be  printing,  woodcut,  or  cop¬ 
per  engraving — comes  to  light  not  as 
an  accidental  discovery  of  an  inventive 
genius,”  he  said.  “New  techniques  in 
the  graphic  arts  are  the  answer  to  new 
mass  necessities.  In  scrutinizing  the 
social  background  of  Gutenberg’s  in- 
i  vention,  we  recognize  the  increased  de- 
j  mand  for  books  not  to  be  satisfied  by 
!  the  existing  writing  methods.  Printing 
I  is  the  answer  to  an  intellectual  awaken¬ 
ing,  followed  hy  a  shift  in  the  social 
j  setup.  The  role  of  printing  as  an  in- 
'  tellectual  factor  should  not  be  for- 
!  gotten.  Printing  marks  the  greatest 
;  step  towards  democratization  of  knowl¬ 
edge. 

“The  advance  of  the  graphic  arts  in 
the  four  centuries  following  the  inven- 
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tion  of  printing  can  be  interpreted  in  a  | 
similar  fashion.  Copper  engraving  came 
into  prominence  in  the  late  sixteenth  i 
century  as  a  medium  specially  designed 
to  fill  the  requirements  of  ornate  rep¬ 
resentation  in  the  book  design.  It  is 
the  outgrowth  of  a  reactionary  move¬ 
ment  against  the  inexpensive  and  truly 
popular  woodcut  illustration — designed 
for  the  masses  and  close  to  heart  and 
mind  of  the  common  man.  Copper  en¬ 
graving  never  covered  such  a  wide 
social  range.  It  has  to  be  understood 
as  the  typical  medium  of  the  epoch 
of  princely  absolutism,  decreasing 
rather  than  increasing  the  chances  for 
enlightenment  and  learning. 

“As  an  outcome  of  the  French  Revo¬ 
lution,  the  graphic  arts  again  took  a 
marked  step  forward.  The  abolition  of 
aristocratic  privileges  was  primarily  a 
social  phenomenon.  It  became  the 
starting  point  for  a  new  intellectual 
mass  movement  through  the  services  of 
the  printing  press.  Again,  as  in  the  fif¬ 
teenth  century,  did  the  old  graphic 
methods  not  suffice  to  cover  this  de¬ 
mand  of  the  liberated  millions.  Semi¬ 
manual  methods  in  printing  had  to  be 
replaced  by  mechanical  mass  produc¬ 
tion. 

“The  highspeed  press  was  the  symbol 
of  the  new  time.  Lithography  came 
into  prominence  as  an  eminently  popu¬ 
lar  method  of  illustration.  Backed  by 
the  sympathy  of  the  masses  it  has  de¬ 
veloped  to  unequalled  artistic  heights. 
It  has  helped  forcefully  to  carry  on 
the  movement  of  liberation  to  which  it 
owes  its  existence.” 

»  <€ 

Joins  Typographic  Service 

James  B.  Burns,  well-known  typog¬ 
rapher  has  joined  the  staff  of  Typo¬ 
graphic  Service,  Inc.,  Philadelphia  ty¬ 
pographers.  Mr.  Burns  will  act  as  type 
consultant  and  layout  man  on  all  ac¬ 
counts. 


*  SAVE  * 

Time,  Trouble,  Cost 


Replace  your  obsolete  casting 
box  with  the  new 


STOP  losing  money  with  a  make¬ 
shift  caster.  The  new  SPEED¬ 
LINE  SUPERCASTER  will  cut  your 
casting  time  from  hours  to  min¬ 
utes  and  produce  better  plates  at 
lower  cost.  Why  not  write  or  see 
your  dealer  today  for  details  and 
don't  forget  to  ask  about  the  10- 
YEAR  GUARANTEE. 


NOLAN  MACHINERY  CORP. 
Rome,  N.  Y. 


! 

i 


TRICKS 


Re  Rubber  Rolls 

★  Recently  while  changing  the  key¬ 
board  cam  rubber  rolls  on  a  Linotype, 
I  made  a  discovery  that  may  be  of  help 
to  someone  else. 

As  everyone  knows,  who  has  or  at¬ 
tempted  to  put  on  a  new  rubber  roll  by 
holding  your  hand  over  one  end  of  the 
roll  keeping  the  air  intact  thus  allow¬ 
ing  the  roll  to  slip  on  easily,  but  while 
in  the  process  the  air  is  released,  the 
roll  seals  itself  tightly  while  only  part 
on.  It  has  been  my  experience  that  it  is 
practically  impossible  to  either  remove 
or  complete  the  job. 

My  discovery  is  how  to  remove  it 
easily  and  harmlessly.  Just  place  the 
end  of  the  roll  on  your  water  faucet, 
hold  firmly  with  one  hand  and  turn  on 
the  water.  The  result  is  gratifying,  the 
water  pressure  enlarges  the  roll  suffi¬ 
ciently  to  easily  remove  the  core. 

And  further  I  have  attempted  to 
salvage  old  rolls  that  are  just  partially 
worn  beyond  use.  And  in  emergency 
you  can  use  the  salvaged  portion  to 
splice  other  rolls.  From  my  above  ex¬ 
perience,  I  experimented  further.  By 
placing  a  portion  of  an  old  roll  com¬ 
pletely  over  core  and  rubber  roll  far 
enough  to  insure  firmness — IV2  inches. 


Then  take  the  other  end  and  slide  up 
on  water  fixture  and  securely  fasten. 

I  used  a  piece  of  wire,  twisting  it  tight. 
Turn  on  your  water  and  the  pressure 
will  force  the  water  under  your  old 
roller,  thus  allowing  you  to  easily  re¬ 
move  the  core.  By  this  method  you 
salvage  the  complete  used  roller  with- 
out  cutting  it  off. 

This  may  not  be  new  to  other  op¬ 
erators  and  machinists,  but  in  case  it  is 
I’m  sure  it  would  be  a  great  help. 

E.  L.  Thompson 
Mohridge,  S.  D. 

»  €€ 

For  Washing  Up 

★  Platen  press  wash-up  rags  will  last 
longer  if  the  following  method  of  wash¬ 
ing  up  is  used :  While  press  is  running 
slowly,  pour  sufficient  wash-up  solvent 
(gasoline  or  benzine)  on  the  ink  plate. 
After  all  the  ink  on  the  rollers  and 
plate  is  covered  with  solvent,  place  an 
old  newspaper  on  the  plate  and  run  the 
rollers  over  it.  The  news  stock  will 
absorb  most  of  the  ink,  a  second  paper 
the  balance,  leaving  the  rag  to  remove 
the  remaining  traces. 

W allace  R.  T urner 
Fresno,  California 


HOLIDAY  PROFITS 

With  Goes  Holiday  Stationery 


f^OES  Holiday  Sample  Kit  will  help  you  get  MORE  business  from  regular  accounts  and 
also  add  new  accounts  to  your  books.  It  is  more  than  a  portfolio  of  samples.  It  is  a 


complete  selling  unit.  It  tells  you  where  and  how  to  sell  the  beautiful  Holiday  Letterheads, 
Folders.  Calendar  Cards,  etc.  It  furnishes  you  with  copy  suggestions  for  Sales  and  Greet¬ 
ing  messages.  It  includes  a  splendid  group  of  Imprinted  Specimens  illustrating  many  appli¬ 
cations  for  this  Holiday  material.  Suggested  selling  prices  will  allow  you  a  handsome 
profit.  Every  one  you  meet  is  a  prospect.  Send  for  your  Free  Portfolio  today. 

•  GOES  LITHOGRAPHING  COMPANY 

41  W.  61st  St.,  Chicago  •  53B  Park  PI.,  New  York 
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For  the  Ludlow 

★  For  an  exact  right-hand  line-up  on 
the  Ludlow,  do  the  following :  Take  the 
stick  and  turn  back  the  knob  as  far  as 
it  will  go.  Then  in  the  middle  of  the 
knob,  face  of  the  stick  up,  file  groove 
a  trifle  deeper  than  it  is.  Fill  the  stick 
with  quails — i.e.,  on  the  21  pica  stick, 
fill  it  with  21  picas  of  quads  plus  about 
9  points.  If  you  want  to  set  15  picas, 
take  out  the  15  picas  in  quads,  leaving 
the  6  picas  plus  9  pts.  Then,  for  per¬ 
fect  line-up,  turn  the  deep  groove 
around  once.  Set  type  with  the  guts  al¬ 
ways  in  the  stick. 

Sixmley  J.  Cordell 

Chicago,  III. 

»  « 

Improved  Imposing  Stone 

★  No  matter  how  lightly  one  puts  a 
chase  down  upon  an  imposing  stone,  it 
will  gradually  become  chipped  and  un¬ 
even  upon  the  surface.  We  cured  the 
trouble  by  placing  our  stone  on  a  table 
about  two  inches  longer  and  wider  than 
the  stone  itself.  Then  we  nailed  a  nar¬ 
row  wood  ledge  around  the  stone  almost 
up  to  the  top  of  it.  Now  we  make  a 
habit  to  steady  the  chase  on  the  wood 
rim,  then  lay  the  form  over  gently  on 
the  stone.  The  wood  also  provides  a 
handy  rim  to  place  the  lip  of  a  galley 
so  that  tied  forms  may  be  slipped  right 
off  the  stone. 

James  E.  Hixson 
Lexington,  Ky. 

»  cr 

For  Compositors 

'k  When  short  of  long  slugs  or  leads 
and  you  have  to  splice  (say  your  meas¬ 
ure  is  48  ems),  put  the  forefinger  of 
each  hand  in  the  24  em  box,  if  empty 
move  each  hand  in  opposite  directions, 
thus  23  and  25,  22  and  26,  21  and  27 
and  so  on.  Or  take  any  other  measure, 
divide  it  in  half  and  do  the  same. 

Harry  Griffin,  Jr. 

St.  l}>uis.  Mo. 


pATf!  PUFRAM^UM  ^ 


GUN 


Cntiroly  air  operated,  the  new  ATF 
DiaframGun  is  more  simple  and  cheaper 
to  operate. ..and  priced  lower  than  ever 
before!  It  tops  four  years  of  ATF  Gun 
supremacy... in  trouble-free  perform¬ 
ance  and  streamlined  appearance.W rite 
your  nearest  ATF  Branch  for  a  copy 
of  the  descriptive  two-color  broadside. 


AMmCAH 
TYPS  FOUNDERS 


200  ELMORA  AVENUE,  ELIZABETH,  N.J. 
Branches  »nd  Selling  Agents  in  Principe!  Cities 


★  Pointing  out  that  90%  of  all  pam¬ 
phlet  stitching  operations  consist  of 
placing  four  staples  or  less  in  each 
pamphlet  or  gang,  and  that  80%  of  all 
pamphlet  stitching  jobs  involve  runs  of 
10,000  or  less,  F.  P.  Rosback  Company, 
Benton  Harbor,  Michigan,  to  meet  this 
situation,  has  put  on  the  market  the 
new  Rosback  4-Staple  Single  Head 
Stitcher  with  Multiple  Stations. 

According  to  the  announcement,  this 
new  machine  assures  three  times  the 
output  of  the  ordinary  single  head 
stitcher. 

Up  to  six  signatures  in  multiple  sig¬ 
nature  work,  it  eliminates  entirely  the 


hand  gathering  and  inserting  of  sig¬ 
natures,  the  machine  itself  automati¬ 
cally  gathering  the  signatures  in  proper 
order. 

Its  capacity  is  any  pamphlet  or  gang 
from  SVs"  to  20"  long,  from  2%"  to  12" 
wide,  and  maximum  thickness  up  to 
3/16"  open  (%"  closed). 

Continuous  variable  speed  control 
provides  any  speed  of  machine  desired 
from  minimum  of  100  staples  per  min¬ 
ute  to  maximum  of  290  staples  per  min¬ 
ute  on  gang  work  (188  staples  per 
minute  maximum  on  two-staple  single 
pamphlets) .  The  company  states  that 
on  gang  work  the  machine  will  stitch 
up  to  9000  pamphlets  per  hour,  and  up 


Boflt  in  yon-cac  SAWUNEB 


The  composing  room  saw 
designed  for  the  smaller 
plants  and  as  an  auxiliary 
saw  in  the  larger  offices. 

Mounted  on  cabinet  $25.00  extra 
Write  for  Bulletin  S-2 

Milwaukee  Saw  Trimmer  Corp. 

610  E.  Clyboum  St.  Milwaukee,  Wis. 
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to  5000  single-form  two-staple  pam¬ 
phlets  per  hour. 

The  machine  is  said  to  be  easily  ad¬ 
justed;  can  be  set  to  stagger  staples  au¬ 
tomatically;  trips  automatically  when 
no  pamphlet  is  fed;  and  handles  ex¬ 
tension  or  overhanging  cover  work, 
automatically  centering  signatures  in¬ 
side  the  covers. 

Packer  delivery,  which  delivers  pam¬ 
phlets  on  edge  with  backs  up,  neatly 
jogged,  ready  for  counting,  trimming 
and  packing,  is  standard  equipment. 

The  company  points  out  that  this  new 
4-Staple  Stitcher  does  not  supersede  or 
take  the  place  of  its  10-Staple  Stitcher, 
but  merely  supplements  it,  “providing 
a  machine  of  same  type  and  similar  op¬ 
eration  but  of  smaller  capacity  and 
lower  price  for  the  smaller  plant.” 

»  « 

IPI  Essay  Contest 

★  Cash  prizes,  in  addition  to  a  college 
scholarship  and  a  trip  to  the  1940  New 
York  World’s  Fair,  will  be  offered  to 
contestants  in  the  Fourth  Annual  IPI 
Essay  Contest  for  high  school  printing 
students. 

At  the  request  of  the  National 
Graphic  Arts  Education  Guild,  which 
sponsors  the  project  with  IPI,  the  con¬ 
test  begins  a  month  earlier  than  before. 
The  closing  date  has  heen  set  for  De¬ 
cember  1. 

Only  high  school  students  enrolled  in 
printing  courses  are  eligible  to  compete 
in  this  contest.  This  year,  all  entrants 
will  be  considered  in  one  category,  with 
no  division  into  age  groups.  However, 
in  evaluating  the  essays,  the  judges 
will  take  into  account  the  age  and  grade 
of  the  students. 

New  reference  material  on  color  and 
ink  will  be  distributed  this  year  to  the 
schools  in  connection  with  the  contest. 
This  will  include  “Printing  Ink  Prog¬ 
ress  I9I9-I939”  by  Dr.  A.  E.  Gessler; 

Inks  of  Today,”  a  booklet  produced 
by  the  National  Association  of  Ink 


“Signode  Steel  Strapping 


a  Ge4^  " 


Says  Superintendent*  of 
Large  Printing  Plant . . . 

•  "We  handle  all  our  flat  paper  stock 
on  skids  with  just  two  pieces  of  Siynode 
Steel  Strapping.  We  more  than  pay  the 
whole  cost  of  our  Signode  System  by  sell¬ 
ing  the  wood  cases  received  from  paper 
mills.  In  the  three  years  we  have  used 
Signode  Strapping  we  have  not  had  a  single 
complaint ! " 

This  statement  is  the  experience  of  smart 
printers  and  binders  who  heard  about 
Signode  and  then  investigated.  It  suggests 
that  you,  too,  get  the  facts  on  this  modern, 
scientific  method  for  handling  large  posters, 
printed  sheets,  etc.  Let  your  Signode  rep¬ 
resentative  explain  how  you  can  obtain 
plant-perfect  deliveries  at  rock-bottom 
packaging  costs.  'Phone  him  today.  Or 
write  direct  for  full  details. 

*Name  on  request. 

SIGNODE 

STEEL  STRAPPING  CO. 

2642  N.  Western  Ave.,  Chicago,  III. 

380  Furman  St.,  Brooklyn,  N.  Y. 

466  Bryant  St.,  San  Francisco,  Calif. 
40  Offices  Throughout  Unitod  Status  and  Canada 
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— VER-E-GOOD - 

COLD  TABBING  COMPOUND 
IS  EASY  TO  APPLY 

No  heating,  stirring  or  other  prelimi¬ 
nary  preparations  of  any  kind  are  nec¬ 
essary.  Simply  apply  two  light  coats 
— one  right  after  the  other — and  in 
20  minutes  the  job  is  done! 

Available  in  Red  or  Clear 
Write  for  a  free  sample 

DEVERE  COMPANY 

1 329  -  20th  Street  Racine,  Wis. 


CHANDLER  &  PRICE 
Printing  Presses 

and  Paper  Cutters 

#  *  #  # 

The  Chandler  &  Price  Company 
Cleveland,  Ohio 
New  York: 

Grand  Central  Palace,  480  Lexington  Ave. 
Chicago: 

Transportation  Bidg.,  608  S.  Dearborn  8t. 


LITERALLY  100% 

ASSURED  ACCURACY 

When  You  Check  Your  Paper 
Estimates  With 

The  Nuway  Rapid 
Paper  Calculator 

The  most  expensive  device  in  the  world 
may  repeat  the  estimators'  mistakes 
but  THIS  ONE  WILL  NOT  since  it  fur¬ 
nishes  the  answer  from  an  entirely  dif¬ 
ferent  angle — the  square  inch.  It  is 
p>ractical,  simple,  rapid  and  absolutely 
accurate.  May  be  used  for  original  fig¬ 
uring  or  for  checking  purposes. 

It  eliminates  errors,  it  removes  all 
doubts  in  the  accuracy  and  saves  time 
and  money. 

Price  $5.00 

Please  send  money  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicago 


Makers  for  distribution  at  the  Graphic 
Arts  Exposition;  and  a  new  Color 
Guide  which  is  to  be  published  this 
fall.  “Three  Monographs  on  Color”  will 
be  sent  to  the  schools  competing,  as 
before. 

The  subject  of  this  year’s  essay  will 
be  “The  Contribution  of  Color  to 
Printing.”  Entrants  must  write  papers 
between  400  and  700  words  in  length 
on  this  topic. 

Harry  L.  Gage,  vice-president  of  the 
Mergenthaler  Linotype  Co.,  Inc.,  will 
serve  as  chairman  of  jury  for  the  con¬ 
test. 

i>  « 

New  Numbering  Machines 

★  The  American  Numbering  Machine 
Co.,  Atlantic  and  Shepherd  Avenues, 
Brooklyn,  New  York,  announces  a  new 
line  of  typographic  numbering  ma¬ 


chines  to  be  known  as  the  Blue  Boy 
Models,  Model  5  and  Model  6.  The 
announcement  states  that  advanced 
production  methods  have  enabled  the 
American  Numbering  Machine  Co.  to 
market  these  new  typographic  number¬ 
ing  machines  at  an  amazingly  low  price. 

American  Blue  Boy  Model  5  is 
equipped  with  five  wheels;  Model  6 
with  six  wheels.  Roman  or  Gothic  fig¬ 
ures  can  be  obtained  likewise  either 
forward  or  backward  machines.  The 
name  “Blue  Boy”  has  been  used  be¬ 
cause  of  the  fine  blue  finish.  Wheels. 
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Will  reduce  your  casting  tune 
as  much  as  50% 


•  Non-Tilting,  Gravity  Flow  Met¬ 
al  Pot  . 

•  Non-Clogging,  Preheated 
Pouring  Spout 

•  Positive,  Valve-Control  Metal 
Flow  —  SAFE 

•  300  Pound  Capacity  Metal  Pot 

•  Convenient  Table  Height — No 
Stooping 

•  Three  Sizes,  5  Col.  18",  5  Col. 
24",  6  Col.  24" 

•  Gas,  Gasoline,  or  Electric. 


1612  Douglas  Avenue 
Kalamazoo,  Michigan 


Of  Course  You're  Interested  In 

SUPERIOR  RESULTS 


Printing  profits  accumulate  from  satisfied  customers.  You  can 
please  yourself  and  your  most  exacting  customers  when  you 
use  Mid-States  Rtudly  Flat  Gummed  Papers.  Mid- States'  line 
includes  a  paper  for  every  printing  requirement  and  a  gumming 
for  every  purpose. 

New  Portfolio  of  Printed  Samples 

If  you  haven’t  received  your  copy,  send  for  Mid-States'  Port¬ 
folio  of  Printed  Samples.  Contains  many  printed  samples  of 
the  popular  grades  of  Mid- States  Really  Flat  Gummed  Papers. 
Real  proof  that  it, can  be  done. 

- —  POSTER  STAMPS - 

Poster  stamps  are  the  new  advertising  medium  of  the  day.  In  the 
space  of  a  few  years  they  have  captured  the  imagination  of  the 
American  Public  and  are  now  eagerly  collected  by  hundreds  of 
thousands  of  men,  women  and  children.  Write  f»ir  complete  infor¬ 
mation  on  this  new  colorful,  inexpensive,  and  educational  method 
of  increasing  the  sales  of  your  product  or  your  customer’s  product. 


MID-STATES  GUMMED  PAPER  COMPANY 

2515  South  Damen  Avenue,  Chicago,  ill. 

New  York  Cleveland  St.  Louis  San  Francisco 
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Press  Static 

with  a 

WESTERN 

STATIC  ELIMINATOR 

Inexpensive  •  Dependable 

A  Proven  Scientific  Device, 
Easy  to  Attach  to  All  Types 
of  Printing  and  Roto  Presses. 

Speeds  Up  ^  Increases 

Production  Your  Profits 

10  DAYS  FREE  TRIAL 
No  Obligation 

Write  for  Illustrated  Folder 

Western  Brush  Co.,  Inc. 

29  South  Market  Street 
Dept.  G  Chicago,  Illinois 


Gathering  Cabinet 

The  Low  Gathering  Cabinet  is  a  thor¬ 
oughly  practical  inexpensive  device 
that  greatly  facilitates  gathering  (col¬ 
lating  or  assembling)  sheets  of  paper 
into  sets.  Quickly  adjusted  for  any 
size  sheet  up  to  12"xl8".  Users  are 
gathering  6000  sheets  per  hour. 

Folder  on  request 

JOHN  M.  LOW  &  COMPANY 

223  W.  Madison  St.  Chicago,  III. 


Covcrwcll 
Inki/’ 


<?5)> 

MANUFACTURED  BY 
Jiartin  ^Driscoll  &  Co. 


CHICAGO 


cases,  plungers,  plunger  box,  are  all 
“blued  like  a  gun.”  The  actual  figure* 
however,  are  left  unblued  so  that  iQ 
can  be  very  quickly  set  up  to  various 
numbers  as  required  by  printers.  So 
frequently  when  machines  are  gummed 
up  with  ink  or  are  dirty,  it  is  difi&cult 
to  set  up  the  wheels,  and  the  new  blue 
finish,  with  the  engraved  figures  in  con¬ 
trast,  is  said  to  make  this  task  much 
easier.  The  American  Blue  Boy  Ma¬ 
chines  are  type  high  and  can  be  used 
in  all  standard  cylinder  and  platen 
presses.  -The  size  of  the  machine  is 
wide  by  1%”  long. 

The  American  Blue  Boy  Machines 
are  said  to  have  a  decided  advantage 
in  that  all  parts,  wheels,  skip  wheels, 
etc.,  are  interchangeable  with  Ameri¬ 
can  Standard  Models,  so  that  any  pres¬ 
ent  users  of  these  American  Models 
may  use  the  same  parts,  skip  wheels, 
and  so  on,  in  Blue  Boy  Models.  A  lib¬ 
eral  trade-in  allowance  is  being  given 
on  old  numbering  equipment  toward 
the  purchase  of  Blue  Boy  Machines. 


Photomechanical  Equipment 

★  In  a  recently  printed  folder,  Lanston 
Monotype  Machine  Company,  Twenty- 
fourth  at  Locust,  Philadelphia,  illus¬ 
trates  in  interesting  fashion  and  de¬ 
scribes  clearly  all  the  equipment  the 
company  now  manufactures  for  photo¬ 
mechanical  platemaking.  Illustrated 
and  described  are  the  Overhead  Motor- 
Focusing  Color-Precision  Camera,  Ver¬ 
tical  and  Table-Top  Photo-Composers, 
Hi-Speed  Non-Embossing  Negative 
Holder  and  Universal  Register  Device, 
Universal  Process  Machine,  Vertical 
Plate-Coating  Machine,  Photo-Impos¬ 
ing  System,  All-Metal  Precision  Cam¬ 
era,  and  Offset  and  Lithographic  Color 
Proving  Presses. 

The  company  will  send  a  copy  of  this 
folder  to  anv  interested  GAM  reader. 
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BRACKETT 

STRIPPING 

MACHINE 

COMPANY 

608  South  Dearborn  St. 

CHICAGO 

330  West  42nd  Street 

NEW  YORK 


Are  YOU.  ..“GOING  PLACES’*? 

•  Are  you  really  determined  to  "get  somewhere"  with  that  plant  of  yours? 
Then  get  in  step  with  the  times.  Equip  so  you  can  compete  on  any  and 
every  kind  of  stripping.  Get  yourself  a  "UTILITY" — the  all-around 
stripper,  and  be  ready  to  produce  fast,  accurately,  profitably  .  .  .  turning 
out  tighter,  better  work  on  sheets  or  books  than  ever  possible  before. 
Investigate  NOW.  See  how  you  can  PROFIT.  Write  today. 


BRACKETT 

“Utility” 

STRIPPER 


PROFIT  BY  EXPERIENCE 


Experience — For  jiearly  fifty  years  we  have  helped  our  customers  solve 
their  bookbinding  problems.  May  we  help  solve  yours?  Make  profit¬ 
able  use  of  these  facilities. 

Quollty — Expert  Craftsmanship,  Selected  Materials,  and  Extra  Care  in 
every  binding  detail,  will  guarantee  your  satisfaction. 

Service  — Fast  service  with  our  daily  capacity  of  40,000  case  bound  books 
assures  you  of  prompt  delivery. 

Economy  — Our  modern  automatic  equipment  gives  you  case  binding  at 
the  lowest  possible  cost. 

Cooperation— Prompt  attention  will  be  given  to  your  requests  for  binding 
information.  Without  charge  we  will  gladly  submit  Dummies,  Recom¬ 
mendations  and  Estimates. 


BROCK  &  RANKIN 


ol<)  SOI  TH  LA  SALLE  STREET 


CHlCAGf* 
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New  Web-Feed  Offset 

★  A  new  web-feed  lithographic  press 
has  been  announced  recently  by  Weben- 
dorfer-Wills,  Inc.,  Mount  Vernon,  N.  Y. 
Though  the  press  has  many  commercial 
applications,  it  is  said  to  be  especially 
well  adapted  to  newspaper  work. 

According  to  the  manufacturers,  the 
press  is  designed  to  lithograph  both 
sides  of  a  35"  web  simultaneously,  de¬ 
livering  into  a  cerrated  pin  point  news¬ 
paper  folder  and  producing  a  4-page 
newspaper  of  full  size  or  the  equivalent 
in  tabloid.  By  adding  new  units,  the 
page  capacity  can  be  augmented  to 
meet  increasing  requirements  of  the 
publisher. 

Because  of  the  requirements  in  news¬ 
paper  printing,  the  inking  arrangement 
consists  of  a  large  fountain  with  suffi¬ 
cient  distributors,  vibrating  drums  and 
rollers  to  provide  maximum  coverage. 
Both  impression  and  plate  cylinders  are 


Saw  Sharpening  and 
New  Saws 


Sharpening  75c  10  coupons  $6.00 

(We  pay  return  Postage) 

Write  for  prices  and  trade-in  plan 
on  new  sates 

AUTOMATIC  SAW  SHARPENING  CO. 
735  E.  Ohio  St.  Indianapolis,  Ind. 


of  solid  steel.  Automatic  lubrication  is 
provided  to  the  main  bearings  of  both 
press  and  folder.  When  producing  the 
4-page  size,  the  new  press  and  folder 
are  operated  by  a  IV^  h.p.  motor. 

For  smooth  performance  and  to  as¬ 
sure  a  quiet  running  press,  a  worm 
drive  is  employed,  mounted  on  anti¬ 
friction  bearings  and  running  in  a  con¬ 
tinuous  bath  of  oil. 

The  design  of  the  new  press  permits 
complete  operation  entirely  from  the 
floor,  thereby  avoiding  the  necessity  of 
digging  a  pit. 

Equipped  with  a  second  printing  unit 
and  a  double  roll  paper  stand,  this 
Webendorfer  newspaper  press  can  pro- 


17  cuts  sent  prepaid  $1.00,  U.S.A. 


Ask  for  Our  Complete  Catalogs  on  Machinery,  Type  and  Complete  Equipment. 
BRADSHAW  •  3214  West  Huron  Street,  Chicago,  Illinois. 
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duce  the  following  combinations;  An 
8-page  full  size  newspaper  or  equiva¬ 
lent  in  tabloid,  lithographing  one  color 
on  each  side  of  the  sheet;  or  running 
a  single  web,  lithographing  two  colors 
on  each  side  of  the  sheet  and  delivering 
a  4-page  newspaper  or  the  equivalent 
in  8-page  tabloid. 

The  press  is  capable  of  delivering 
lithographed  sheets  at  the  rate  of  14,000 
to  15,000  copies  per  hour. 

»  <c 

Movie  on  Printing  Ink 

★  The  first  movie  on  a  graphic  arts  sub¬ 
ject  to  be  produced  in  sound  and  in 
color  was  released  recently  by  Interna¬ 
tional  Printing  Ink  for  premiere  show¬ 
ings  at  the  national  conventions  of  the 
Printing  House  Craftsmen  and  the 
United  Typothetae  of  America. 

This  film  called  “Keeping  in  Touch,” 
shows  the  role  of  printing  ink  as  a  fac¬ 
tor  in  modem  life.  It  indicates  the  ne¬ 
cessity  for  ink  maker  and  printer  alike 
to  keep  in  touch  with  research  which  is 
creating  new  developments  that  are 
revolutionizing  the  graphic  arts. 

It  shows  how  ink  manufacturing  has 
become  a  highly  complex  and  special¬ 
ized  business.  The  introduction  of  re¬ 
search  has  brought  hundreds  of  new 
materials  to  this  field  along  with  mod¬ 
em  equipment  and  new  production 
techniques. 

One  section  of  the  movie  is  devoted 
to  scenes  showing  the  actual  ink  manu¬ 
facturing  operation,  beginning  with  a 
small  test  batch  which  provides  the 
proper  proportions  for  producing  the 
ink  in  commercial  quantities. 

Another  section  of  the  picture  was 
taken  in  the  research  laboratories  of 
Interchemical  Corporation.  This  shows 
the  many  types  of  basic  research  which 
lie  back  of  new  ink  developments.  How 
these  developments  are  applied  to 
commercial  printing  is  shown  in  scenes 
taken  in  a  large  printing  plant.  This 
sequence  includes  shots  of  presses  that 


counter- 

attraction 


. . .  since  1906 

A  new  fangled  invention  called 
the  Redington  Counting  Ma¬ 
chine  attracted  a  lot  of  attention 
back  in  1906.  Today  this  coun¬ 
ter  is  the  printing  industry's 
standard  of  speed,  efficiency 
and  long-lived  reliability  ...  is 
in  use  on  many  thousands  of 
presses.  Models  for  practically 
all  types  and  makes.  For  Kluge 
or  Chandler  &  Price,  choose  .  .  . 


Model  "D"  . . .  $6.75 


F.  B.  REDINGTON  CO. 

Makers  of  Counters  Since  1906 
110  8.  Sangamon  St.  Chioago,  III. 
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turn  out  64-page  two-color  magazine 
signatures  at  a  rate  of  15,000  an  hour. 

The  importance  of  color  in  ink  mak¬ 
ing  is  emphasized,  and  one  sequence 
shows  the  difficulties  of  matching  color 
except  hy  scientific  methods.  Color 
analysis  with  the  spectrophotometer  is 
illustrated,  and  there  are  shots  which 
explain  the  workings  of  this  complex 
instrument. 

“Keeping  in  Touch”  was  filmed  by 
Willard  Pictures,  under  the  supervision 
of  George  Welp.  It  is  planned  to  show 
the  picture  to  various  graphic  arts  or¬ 
ganizations  throughout  the  country, 
and  it  is  available  to  printing  groups 
who  request  showings. 

A  booklet  has  been  prepared  which 
includes  the  script  of  the  “Keeping  in 
Touch”  movie  along  with  selected  items 


from  recent  “Keeping  in  Touch”  col. 
umns. 

»  c< 

Open  School  of  Proving 

★  Vandercook  &  Sons,  proof  press  man¬ 
ufacturers,  900  North  Kilpatrick  A\. 
enue,  Chicago,  announce  the  opening 
of  the  Vandercook  School  of  Proving. 
It  will  be  under  the  direction  of  0.  C. 
Gefkin,  who  has  had  extensive  experi' 


.  .  .  for  the  printer 


AMERICAN  ROLLER  CO. 

1342  N.  Halsted  St.,  Chicago,  III. 
735  E.  Ohio  St.,  Indianapolis,  Ind. 


ence  as  a  printing  engineer,  and  is  re¬ 
sponsible  for  many  improvements  in  the 
Vandercook  method  of  making  trans¬ 
parent  impressions. 

The  purpose  of  the  Vandercook 
School  of  Proving,  according  to  E.  0. 
Vandercook,  general  manager,  is  to  de¬ 
velop  a  definite  knowledge  of  the  most 
efficient  proving  methods,  and  shovf 


"SLOT  LOCK”  RUBBER  PLATES 

Produce  Better  Printing  on  Your  Muitigraph 

*'SLOT-LOCK“  moulded  rubber  multiqraph  plates  require  no  luqs  or  maroinal 
bands.  ®  INCREASE  MULTIGRAPH  USEiFULNESS — Print  headings,  buUetiiu, 

®  price  lists,  news-letters,  office  forms,  business  reply  cards, 
envelopes,  letterheads  on  a  wide  range  of  paper  stocks.  Rub¬ 
ber  printing  plates  eliminate  costly  make-ready,  do  not  frac¬ 
ture  paper,  reduce  ink  consumption. 

AMERICAN  PLASTIC  PLATES,  INC. 

712  Federal  Street  Chicago,  lllinoh 
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UQUIDATION  SALE 

Machinery  and  Equipment  of  the 

BUFFALO  TIMES 


Buffalo,  N.  Y. 

(with  exception  of  color  plant) 


OFFERED  FOR  IMMEDIATE  SALE 

21  Linotype  Machines 
3  Model  F4  Intertype  Machines 
200  Fonts  Linotype  and  Intertype  Mats 
1 50  Fonts  Ludlow  Mats 
Power  Proof  Presses 
Ludlow  Caster 
2  Monotype  Giant  Casters 
2  Monotype  Material  Casters 


—  A  Complete  Newspaper  Plant 

Kemp  10-Ton  Immersion  Gas  Heated 
Pot 

Hamilton  make-up  tables  and  cabinets, 
cutter,  galleys,  etc. 

No.  2  Rouse  Band  Saw 
75  Tons  Linotyfje  and  Stereotype  Metal 
in  pigs 

Complete  Stereo  and  Composing  Room 


MICHAEL  TAUBER  &  CO.,  Liquidators 

41 1  S.  Market  St.,  Chicago,  Illinois 

Please  address  all  communications  relative  to  the  purchase  of  any  of  the 
above  equipment  to 

WM.  E.  HANZEL,  c/o  The  Buffalo  Times,  195  Main  St.,  Buffalo,  N.  Y. 


PBICE  LIST 

CiUet  • . 

...  is  what  printers  say  about  the  "Western 
States"  Price  List.  This  convenient,  compact 
Guidebook  for  envelope  buying  gives  you 
all  the  facts  about  "WS"  Envelopes. 
You  should  always  have  it  within 
instant  reach. 


Send  for  your  copy 
NOW.  No  obUgation. 


WESTERN  STATES 

Sompantj 

MILWAUKEE  WISCONSIN 


The  Territory 
We  Serve 
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how  proper  proving  can  serve  to  speed 
up  other  printing  operations.  Instruc¬ 
tions  will  be  given  in  the  operation  and 
care  of  the  various  Vandercook  and 
Hacker  models. 

The  employees  of  any  Vandercook  or 
Hacker  equipped  plant  are  eligible  for 
instruction,  without  cost  or  obligation. 
Application  for  enrollment  should  be 
made  by  the  employer  to  Vandercook 
School  of  Proving,  900  North  Kilpatrick 
Avenue,  Chicago. 

»  « 

Issues  Historical  Booklet 

★  A  contribution  of  the  Chicago  Club 
of  Printing  House  Craftsmen  to  the 
International  Convention  and  Graphic 
Arts  Exposition  recently  held  in  New 
York  City,  was  the  preparation  of  a 
booklet  aiming  to  present  authentic 
facts  regarding  the  invention  of  print¬ 
ing,  the  500th  anniversary  of  which 
will  be  celebrated  world-wide  in  1940. 

A  preliminary  edition  of  the  booklet 
was  printed  in  Chicago  for  distribution 
to  Craftsmen  attending  the  convention, 
and  the  Chicago  Club  arranged  for  the 
printing  of  a  large  revised  edition 
which  was  produced  by  presses  and 
folding  machines  during  the  course  of 
the  Graphic  Arts  Exposition  in  New 
York  City. 

The  booklet  entitled,  “Some  Facts 
Concerning  the  Invention  of  Printing,” 
is  a  well-printed  production  of  44-pages 
and  cover,  including  10  full-page  illus¬ 


trations  in  halftone  of  the  earliest  ex¬ 
amples  of  printing  with  movable  types. 
The  text  was  written  by  Douglas  C. 
McMurtrie,  director  of  typography, 
Ludlow  Typograph  Company,  who  is  an 
active  member  of  the  Chicago  Club. 

In  addition,  the  Chicago  Club  pre¬ 
sented  to  the  International  Association 
a  resolution  calling  for  the  appointment 
of  a  committee  on  the  500th  anniversary 
of  the  invention  of  printing,  to  function 
for  one  year  only.  This  resolution  was 
adopted  unanimously  by  the  conven¬ 
tion. 


CUT  DROSS  LOSS 


From20to50%! 

Rising  metal  prices  make  the  Monomelt  Dross  Sifter 
more  profitable  than  ever!  Cuts  dross  loss  from  20 
to  50%.  Fits  any  standard  drum.  Easy  to  install  and 
operate.  Save  metal  and  lower  your  costs! 

MONOMELT  CO. 

1611  Polk  Street  N.  E.  Minneapolis,  Minnesota 
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Appointed  Chicago  Manager 

★  H.  T.  Simpson,  president  of  The 
Printing  Machinery  Company,  Cincin¬ 
nati,  announced  recently  that  Stewart 
L.  Sharpless,  well-known  printing  engi¬ 
neer  has  been  appointed  manager  of 
the  company’s  Chicago  office. 

Mr.  Simpson  said,  “Mr.  Sharpless 
started  his  career  in  the  printing  indus¬ 
try  with  The  Printing  Machinery  Com¬ 
pany  in  1910  and  remained  with  the 
company  until  1917.  He  then  joined  the 
Claybourn  Process  Corporation,  Mil¬ 
waukee,  and  was  vice-president  in 
charge  of  engineering.  He  later  was 
president_of  T^e  Liberty  Folder  Com¬ 
pany,  Sidney,  Ohio.  The  long  associa¬ 
tion  of  Mr.  Sharpless  with  the  develop¬ 
ment  of  modern  printing  equipment 
ably  fits  him  for  his  new  job.  His  wide 
experience  in  solving  problems  of  print¬ 
ers  will  make  him  of  immense  value  to 
our  customers  and  prospects.  These 
things,  combined  with  our  past  friendly 
association,  add  to  the  pleasure  of  this 
announcement.” 

Sidney  S.  Bird  leaves  The  Printing 
Machinery  Company  to  become  asso¬ 
ciated  with  the  company  his  father 
helped  to  found  and  of  which  he  has 
been  a  director. 

»  «c 

Dabney  Appointed 
Sales  Manager 

★  Harris-Seybold-Potter  Co.,  Cleveland, 
Ohio,  recently  announced  the  appoint¬ 
ment  of  John  C.  Dabney  as  sales  man¬ 
ager  of  its  Seybold  Division.  The  Sey- 
bold  factory,  located  at  Dayton,  Ohio, 
manufactures  Seybold  Precision  Paper 
Cutters,  Seybold-Morrison  Wire  Stitch¬ 
ers,  Seybold-Wright  Drilling  Machines, 
and  kindred  equipment  such  as  die 
presses,  book  compressors  and  knife 
grinders,  used  mainly  in  the  printing, 
paper  producing  and  converting,  pack¬ 
aging  and  shipping,  and  sheet  steel 
fabricating  industries. 

William  Kinzeler,  formerly  Sevbold 


^olibap  Cuts; 

Liven  up  your  Holiday 
printing  with  ort.  colorl 
Special  LiT  Giant  Font 
solid,  hard  foundry  oma* 
ments  made  on  foundry 
type  machines.  Biggest 
dollar's  worth  of  the 
season.  Money  and 
postage  back  if  not 
satisfied.  Send  full  pay* 
ment  with  your  order. 

We  Pay  Shipping  Cost. 


^ 

%  %  % 


Notional  Type  Founders,  35  N.  High,  Akron,  0. 

Enclosed  $ .  for  which  send  me 

. Li'l  Giant  Fonts  of  Foundry 

Single  Color  Holiday  Cuts 

□FREE  catalog.  IJFREE  set-a-line  chart. 

Write  Name  ond  Address  below  in  margin 
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sales  manager,  becomes  manager  of  the 
Central  Sales  District,  with  headquar¬ 
ters  at  Dayton.  Glenn  Baber  is  named 
assistant  sales  manager.  John  R.  Leh¬ 
man  remains  as  resident  manager  of  the 
Dayton  factory. 

»  « 

For  Tabular  Ruled  Forms 

★  Perfected  to  enable  the  printer  to 
produce  in  his  own  shop,  “with  the 
highest  degree  of  accuracy,  the  most 
complicated  or  simplest  of  tabular  ruled 
forms  at  a  very  low  production  cost,” 
the  Universal  Mono-Tabular  Broach 


has  been  put  on  the  market  by  Uni¬ 
versal  Mono-Tabular  Corporation,  1905 
Bryan  Street,  Dallas,  Texas. 

According  to  the  announcement,  it 
does  not  require  more  than  five  minutes 
to  set  the  punches  for  the  largest  or 
most  complicated  of  ruled  forms. 

Jobs  previously  set  in  one  form  by 
hand,  or  set  with  down  lines  in  an¬ 
other  form,  can  be  set  in  multiples  rap¬ 
idly  with  the  Broach.  This,  according 
to  the  announcement,  saves  press  time. 
Costly  makeready  may  also  be  reduced 
because,  according  to  the  manufac¬ 
turer,  forms  produced  with  this  Broach 


BOSBACK— 

Rotary  Round  Hole  and  Slot  Hole 
Perforators,  Hi  -  Pro  Paper  Drill, 
Gang  Stitcher,  and  Vertical  Per¬ 
forators  and  Punclung  Machines. 

F.  P.  Rosback  Company 

Largest  Perforator  Factory  In  the  World 
Benton  Harbor,  Michigan 


TROJAN 

GUMMED  PAPEB 
lies  FLAT 

“/l*s  Processed'' 

THE  GUMMED 
PRODUCTS  COMPANY 
Offices  Troy,  Ohio  Mills 


insure  a  smooth,  even  impression. 

The  machine  is  operated  by  hand  or 
foot.  The  complete  e  ^uipment  consists 
of  the  Universal  Mono-Tabular  Broach, 
a  cabinet  for  strip  material,  an  over¬ 
head  light,  a  gauge,  and  a  copyholder. 

»  <€ 


i 


*‘Bat  yoa  said  to  put  some  furniture 
in  the  chase** 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 
SUPERIOR. )IS2 
SUPERiOR.JIBS 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERf 

NICKELTYPERi 

STEREOTYPERS 
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New  Speed-Line  Caster 

★  The  New  Speed-Line  Super  Caster  is 
the  latest  development  produced  by 
Nolan  Machinery  Corporation,  Rome, 

N.  Y. 

According  to  the  company,  this  ma¬ 
chine  is  “the  finest  and  most  complete 
casting  machine  ever  made,  built  to 
printers’  own  specifications.”  It  is  said 
to  be  of  rugged  construction,  easy  op¬ 
eration  and  perfect  performance. 

The  platens  are  heavy,  guaranteed 
against  warp  for  10  years,  nicely  coun¬ 
terbalanced,  and  are  said  to  roll  in  and 
out  of  position  without  effort.  The  pot 
holds  ^0  pounds,  pours  from  the  bot¬ 
tom  through  a  special  lip  that  elimi¬ 
nates  valves.  An  automatic  clamp 
holds  platens  in  open  position  until 
released  by  foot  treadle.  The  caster 
comes  in  three  sizes,:  5  col.  x  18,  5  col. 
X  26,  and  6  col.  x  26,  and  for  gas,  gaso¬ 
line  or  electricity. 


A  few  of  the  superior  features  of  both  the 
floor  and  bench  models — 

•  Powerful,  noiseless  V-belt  drive 

•  Adjustable  motor  brackets 

•  Simplified  mitering  attachments 

•  Quick-set  accurate  gauges 

•  Self-aligning  saw  table 

•  Removable  and  adjustable  saw  head 

•  New  Departure  oilless  bearings  on  saw 
head 

•  Patented  method  of  grinding  and  setting 
trimmer  knives 

•  Positive  grip  single-action,  work-holding 
clamp 

Sold  on  30  day 

MONEY-BACK  GUARANTEE 


r  V  r  r  r  r  rv  r  V 

Writt  for  compitte  ducripfion  and  prices. 

C.  B.  NELSON  &  COMPANY 

720  S.  Dcdrborn  Street  Chicdgo 


The  Saw  That  Has 

everyt® 


COST 
CUTTER 
■  SAWS  .1 
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A.T.F.  OflFset  Division 


★  American  Type  Founders  announces 
that  its  new  Offset  Division  is  now  in 
full  operation.  The  Division  has  been 
organized  to  handle  the  distribution 
and  service  of  the  Webendorfer  line  of 
offset  presses  and  the  complete  ATF 
offset  supply  line  which  was  presented 
for  the  first  time  at  the  National 
Graphic  Arts  Exposition  in  New  York. 


INSTANTANEOUS 

TYPE  CLEANER 

Removes  tough,  hard- 
caked  ink  quickly,  thor¬ 
oughly.  Order  from 
your  dealer. 

CHALMERS  CHEMICAL 
COMPANY 

123  Chestnut  St.,  Newark,  N.J. 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  H.  HIGHTON 

is  a  book  that  will  help  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 

Price  $1.00 

The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago,  III. 


Frederick  B.  Heitkamp 


ATF  is  now  prepared  to  offer  to  the 
lithographic  industry  the  same  nation¬ 
wide  facilities  which  the  company  has 
long  offered  in  the  letterpress  field. 

The  Offset  Division  is  under  the  di¬ 
rect  supervision  of  Frederick  B.  Heit¬ 
kamp,  vice-president  of  American  Type 
Founders  Sales  Corporation.  The  men 
selected  as  the  nucleus  of  the  technical 
field  force  have  for  the  most  part  been 
associated  with  the  lithographic  indus¬ 
try  for  many  years.  They  have  been 


M  &  W  INTERLOCKING  STEEL  FURNITURE 

Got  shows  Style 
No.  2  (S«-pmt 
steel  with  two  11- 
point  notches). 

Style  No.  1,  24-point  steel,  one  12-point  notch 
Style  No.  2,  36-point  steel,  two  12-point  notches 
Style  No.  3,  36-point  steel,  one  18-j)oint  notch 
Style  No.  4,  48-point  steel,  three  12-point  notches 

MORGANS  &  WILCOX  MFG.  CO.  •  MIDDLETOWN,  N.  Y. 
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chosen  primarily  for  their  ability  to  act 
as  lithographic  advisers.  Their  most 
important  function  will  be  to  analyze 
the  requirements  of  printing  establish¬ 
ments  and  to  determine  the  type  of 
equipment  best  suited  to  the  work  pass¬ 
ing  through  the  shop. 

The  organization  so  far  set  up  is  as 
follows:  New  York:  Robert  Watt, 
Henry  Long,  Max  Sussin,  and  A.  E. 
Eaton.  Boston:  M.  A.  Aasgaard,  and 
Edward  Ryan.  Philadelphia:  John 
Farnsworth.  Denver  and  the  Pacific 
Coast:  Hobart  Hicks,  and  Charles 
Pecora.  Atlanta,  Baltimore  and  Wash¬ 
ington:  G.  Stewart  Mackenzie.  Dallas 
and  the  Southwest:  Charles  Manuel. 
Qeveland  and  the  Great  Lakes:  DanJ. 
Burns,  Joseph  A.  Hogan.  Chicago  and 
the  Middle  West:  E.  G.  Ryan. 

The  ATF  offset  campaign  was 
launched  by  a  series  of  meetings  held 
recently  at  Chicago  at  which  the  com¬ 
plete  ATF  line,  including  presses,  pho¬ 
tographic,  dark  room  and  platemaking 
equipment,  was  pre-viewed.  The  entire 
line,  distinguished  for  its  modern  func¬ 
tional  designing,  received  much  atten¬ 
tion  at  the  National  Graphic  Arts  Expo¬ 
sition  where  the  Webendorfer  web  off¬ 
set  newspaper  press,  lithographing  both 
sides  of  a  35-inch  web  simultaneously 
at  a  speed  of  10,000  complete  8-page 
tabloids  an  hour,  was  a  feature. 

»  « 

Increases  Capacity 

^  The  addition  of  a  second  story  to  the 
factory  of  Vandercook  &  Sons,  proof 
press  manufacturers  of  900  North  Kil¬ 
patrick  Avenue,  Chicago,  further  in¬ 
creases  the  capacity  of  this  modern 
plant. 

The  addition  is  devoted  to  oflBces,  the 
design  department,  and  a  specialized 
library  on  precision  printing  processes. 

The  second  floor  is  equipped  with 
the  latest  air  conditioning  system  of 
the  sealed  type,  with  automatic  tern- 


WHY 

STERLING  TOGGLE 

METAL  BASES 

are  made  of 

SEMI-STEEL 


★  When  PMC  saw  the  splen¬ 
did  possibilities  semi-steel 
offered  to  metal  mounting 
bases,  it  immediately  adopted 
it  for  PMC  STERLING  TOG¬ 
GLE  Bases  as  positive  insur¬ 
ance  against  "growing''  and 
warping.  This,  plus  speedy 
lock-up,  a  50%  saving  in 
make- ready — precision  regis¬ 
ter — make  PMC  STERLING 
TOGGLE  BASES  a  sound  and 
economical  investment.  Write 
for  bulletin  describing  this 
plate  mounting  system  in  de¬ 
tail. 
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perature  and  atmospheric  control.  Fur¬ 
niture  and  fixtures  are  modernistic.  Air 
conditioning  diffusers  are  a  new  type, 
located  in  the  sound  proof  ceiling. 

Space  on  the  first  floor,  formerly 
occupied  by  the  ofl&ces  and  design  de¬ 
partment,  are  now  devoted  to  added 
manufacturing  space,  the  Vandercook 
School  of  Proving,  and  a  modem  locker 
and  rest  room  for  the  factory  employees. 

»  « 

Under  New  Management 

★  A  controlling  interest  in  the  Duryea 
Products  Company,  Inc.,  Jersey  City, 
N.  J.,  has  been  acquired  by  the  Matrix 
Contrast  Corporation,  Empire  State 
Building,  New  York.  The  Duryea  Com¬ 
pany  makes  and  sells  a  considerable 
number  and  variety  of  products,  includ¬ 
ing  a  cleaning  fluid  called  “Detergine” 
and  several  other  trade-marked  special¬ 
ties.  Among  the  latter  are  three 


“^^RIEHL-OCK^' - 

NO-STRING  TIE-UP  SYSTEM 

SAVES  90%  TIE-UP  TIME 

INTRODUCTORY  OFFER 
Four  End  Locks,  $1.00 

Four  Side  Locks . - .  I 

Specify  Inside  Width  of  Galley 

One  Adjustable  Tie-Up.  $1.00 

Takes  Jobs  5x8  to  8x14  in..  ^1 

RIEHL  GALLEY  LOCK  CO. 

1312  Ontario  St.  CLEVELAND,  OHIO 


“Durco”  products— commercial  turpen- 
tine,  wood  preservative,  and  paint  oil-i 
and  “Wooster”  solid  woven  belting  aiid 
belt  dressing.  “Detergine”  is  said  to  be 
widely  used  in  printing  plants  as  a  type 
wash  and  for  general  cleaning  purposes. 

The  executive  personnel  of  the  new 
organization  is  comprised  of  Lon  S. 
Landers  as  president  and  general  man¬ 
ager,  Charles  H.  Stout,  vice-president, 
and  Clifford  Yewdall,  secretary-trea^ 
urer.  The  two  companies  will  be  op¬ 
erated  separately.  The  Duryea  main 
office  and  plant  will  continue  to  be  lo¬ 
cated  at  15  Wilkinson  Avenue,  Jersey 
City,  N.  J.,  with  a  sales  office  in  the 
Empire  State  Building,  New  York  City. 

»  <f 

Exhibition  of  Printing 

★  The  Fifth  Annual  Exhibition  of 
Printing  was  held  by  the  New  York 
Employing  Printers  Association,  Inc. 
October  31,  November  1  and  2,  in  New 
York  City. 

At  the  banquet  on  October  31,  “High¬ 
lights  of  the  1939  Exhibition”  was  de¬ 
scribed  by  the  judges,  and  the  winners 
of  awards  were  announced.  Don  H. 
Taylor,  executive  vice-president  of  the 
Association,  acted  as  master  of  cere¬ 
monies. 

The  judges  were:  George  Welp,  In¬ 
terchemical  Corporation;  Jules  Boday, 
McCann-Erickson,  Inc. ;  Fred  W.  Hoch, 
Fred  W.  Hoch  Associates,  Inc.;  E.  P. 


RIECELS 
TREATED  JUTE 

A  SCIENTIFICALLY  PREPARED  TYMPAN 

The  old  reliable.  Its  tough  jute  fibers  stand  up 
under  the  longest  runs.  Stocked  in  roll  widths 
for  every  press. 
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H.  James,  National  Broadcasting  Com¬ 
pany,  Inc.;  G.  Lynn  Sumner,  G.  Lynn 
Sumner,  Inc. 

The  Exhibition,  according  to  the 
Association,  was  again  this  year  a 
showing  of  printing  done  under  aver¬ 
age  commercial  conditions,  with  a  c^e 
history  attached  to  each  piece  telling 
details  of  production  and  use,  and  how 
it  accomplished  its  purpose. 

The  Exhibition  committee,  consist¬ 
ing  of  Peter  Kutschera,  Ogden  Print¬ 
ing  Co.,  Inc.,  chairman,  Richard  Mess- 
ner,  E.  E.  Brogle  &  Co.,  Inc.,  Eugene 
Kelley,  Eilert  Printing  Co.,  Inc.,  Clifton 
Carr,  The  Moore  Press,  and  Joseph 
Delaney,  Davis,  Delaney  &  Harrs,  Inc., 
planned  this  year’s  Exhibition. 

»  « 

Students  Enter  Rochester 

★  Twenty-seven  students  from  six  states 
of  the  Union  entered  the  freshman  class 
in  the  Department  of  Publishing  and 
Printing  of  the  Rochester  Athenaeum 
and  Mechanics  Institute,  Rochester, 
N.  Y.,  recently.  Last  year’s  entering 
class  numbered  18. 

Donald  L.  Ritchie,  formerly  with  the 
Rochester  Museum  of  Arts  and  Sci¬ 
ences,  has  been  added  to  the  faculty 
as  presswork  instructor. 

Some  of  the  experts  who  will  address 
the  student  body  in  various  fields  of 
publishing  and  printing  during  the 
year  are:  Alfred  M.  Geis,  Alco  Gravure, 
Div.  of  Publication  Corp.,  November 
20, on  Gravure;  John  A.  Backus,  Amer¬ 
ican  Type  Founders  Sales  Corp.,  Janu¬ 
ary  15,  on  Printing  Education;  J.  F. 
Webendorfer,  February  19,  on  Offset; 
Frank  E.  Wagner,  S.  D.  Warren  Co., 
March  18,  on  Paper;  and  Roy  Kirby, 
American  Type  Founders  Sales  Corp., 
May  20,  on  Pressroom.  Other  speakers 
will  address  the  group  in  December  on 
Plate-making,  and  in  April,  1940,  on 
Management. 

William  A.  Duboc,  Hamilton  Mfg. 
Co.,  talked  to  the  group  on  October  16 
on  the  Composing  Room. 


lewspidtnres 

by  Offset 

ATF  Webendorfer  web  fed  newspaper 
press  stopped  the  Show  at  recent 
National  Graphic  Arts  Exposition 
in  New  York  ...  produced  pages  of 
local,  national  and  foreign  pictures  at 
less  cost  than  any  other  process.  New 
field  for  picture  supplements,  small 
and  large  dailies,  weeklies.  Ask  your 
ATF  Salesman  for  details  or  write 

Ameriean  Type  Founders 

Offset  Division  •  Mount  Vernon,  New  York 
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Exhibits  for  Organizations 

★  The  Division  of  Graphic  Arts  of  the 
United  States  National  Museum,  Wash¬ 
ington,  D.  C.,  maintains  six  traveling 
exhibits  illustrating  the  various  proc¬ 
esses  of  the  graphic  arts.  These  are  for 
the  use  of  schools,  colleges,  public  li¬ 
braries,  museums,  and  other  organiza¬ 
tions  that  are  interested  in  “How  Prints 
are  Made.” 

Each  of  the  six  exhibits  contains  the 
same  information,  illustrating  and  de¬ 
scribing  briefly  the  following  processes 
of  printing:  wood  cut,  Japanese  print, 
wood  engraving,  line  engraving,  photo¬ 
lithography,  silk  Pencil  printing,  mez¬ 
zotint,  etching,  aquatint,  lithography, 
aquatone,  half  tone,  collotype,  photo¬ 
gravure,  rotogravure,  bank  note  engrav¬ 
ing,  water  color  printing. 

Those  interested  should  write  R.  P. 
Tolman,  curator  of  the  Division  of 
Graphic  Arts. 

»  <€ 

Introduces  Fairfield 

★  Fairfield,  a  new  Linotype  face  from 
the  hand  of  the  distinguished  American 
artist  and  engraver,  Rudolph  Ruzicka, 
has  recently  been  announced  for  re¬ 
lease  by  Mergenthaler  Linotype  Co. 

The  designing  of  Fairfield  serves  to 
introduce  Mr.  Ruzicka’s  artistic  talents 
to  printing  in  a  new  role. 

“Fairfield  is  an  original  contribution 
and  in  no  sense  a  derivation  or  revival 
of  existing  faces,”  C.  M.  Griffith,  vice- 
president  of  Mergenthaler,  stated.  “It 
will  appeal  not  only  because  of  the  in¬ 
herent  quality  of  its  design  and  sensi¬ 
tive  balance,  but  for  the  reason  that  it 
has  a  spirit  of  freshness  quite  unique 
in  contemporary  design  and  a  pleasing 
texture  that  invites  reading.  * 


HERE  is  a  brief  showing 
of  the  11 -point  size  of  the 
new  Linotype  Fairfield  in 
combination  with  Italic  and 
SMALL  CAPS.  Modern  man 
cannot  he  served  hy  a  tool 

Five  sizes  are  ready  now,  8  to  12 
point,  with  6, 14  and  16  point  in  process. 

The  Linotype  Company  is  preparing 
a  booklet  of  specimens  of  the  various 
point  sizes  of  the  new  type,  which  in¬ 
cludes  a  note  on  the  face  by  the  de¬ 
signer,  an  essay  on  his  work  by  W.  A. 
Dwiggins,  and  some  fifteen  collotype 
reproductions  of  Ruzicka’s  drawings 
and  engravings.  This  will  be  available 
on  request  to  all  interested. 


PRINTING 


“They’re  to  be  used  at  my  wife’s  VERY 
formal  dinner*’ 


Write  for  our  j 
folder 

TYPE  METAl 
HELPS 


(as  fine  a  type  metal  as  is  made) 

UNITED  AMERICAN  TYPE  METAL 

United  American  Metals  Corp'n,  224G  West  Hubbard  Street,  Chicago,  Illinois 
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THE  Mohr  Saw  can  help  you  do  a 
”  profitable  business  even  when  you 
must  figure  closely  to  meet  com¬ 
petitive  prices. 

100%  Automatic  Slug  Sawing 
eliminates  much  time  and  expense 
in  the  production  schedule  since 
odd-measure  slugs  are  measured 
and  sawed  at  the  line-casting  ma¬ 
chine,  delivered  immediately  ready 
tor  makeup. 

Write-  '  today  for  complete 
details  and  prices 


MOHR 


SAW 


MOHR  LINO-SAW 
COMPANY 

126  N.  UNION  AVE. 

CHICAGO 


Rubber  in  Printing 

★  The  emergence  of  rubber  as  the  third 
areat  printing  medium  in  the  history  of 
The  craft  was  seen  as  a  highlight  of  the 
twelve  years  of  printing  progress  re¬ 
viewed  at  the  recent  Fifth  Graphic  Arts 
Exposition. 

The  extent  to  which  rubber  has  sup¬ 
plemented  the  early  Gutenberg  wood- 
cut  and  the  more  modern  metal  plates 
and  type  in  commercial  printing  of 
many  kinds  since  the  last  Exposition  in 
1927  was  revealed  by  American  Type 
Founders  Sales  Corp.  and  H.  H.  Hein¬ 
rich  of  New  York  City  who  displayed 
compact  vulcanizers  used  to  mold  the 
new  rubber  plates. 

Citing  figures  compiled  by  the  B.  F. 
Goodrich  laboratories  where  40  natural 
rubber  and  15  synthetic  printing  com¬ 
pounds  have  been  developed  for  spe¬ 
cialized  high-speed  jobs,  Heinrich  de¬ 
clared  that  almost  %  per  cent  of  the 
nation’s  printing  on  corrugated  boxes 
is  now  done  with  rubber  plates  or  hand- 
engraved  rubber  type.  He  also  esti¬ 
mated  that  a  large  percentage  of  the 
imprinting  of  cellophane  food  and  mer¬ 
chandise  packaging  is  done  with  rub¬ 
ber,  while  widening  use  is  being  made 
of  the  new  medium  in  printing  holiday 
wrapping  paper  and  greeting  cards  and 
burlap,  fabric  and  paper  bagging.  An 
entire  book  has  also  been  printed  ex¬ 
perimentally  with  rubber,  he  declared, 
with  encouraging  results. 

The  new  compounds  developed  with¬ 
in  the  past  few  months  meet  the  speci¬ 
fications  of  high-speed  printing  jobs, 
especially  where  fast-drying,  flash, 
vaporizing  and  aniline  inks  are  used. 
Contributing  to  this  development,  it 
was  pointed  out,  has  been  the  increas¬ 
ing  ease  of  manufacture  of  the  rubber 
plates  and  their  ready  adaptability  to 
any  style  of  press.  Higher  press  speeds 
without  offsetting  are  possible  with 
rubber  plates,  it  was  said,  adding  that 
they  cause  less  wear  on  journals  and 
bearing.*!  of  machinery  due  to  the  light 


BLACK  &  WHITE 

MATRIX  CONTRAST 


greatly  reduces  errors  in  machine  compo¬ 
sition,  prevents  eyestrain,  and  effects 
substantiai  savings  of  time  and  money. 

For  large  plants  in  all  parts  of  the  East  and 
Middle  West,  and  for  all  plants  in  the  prin¬ 
cipal  printing  centers,  Matrix  Contrast 
Se^ce  offers  substantial  savings.  When 
writing,  please  state  how  many  line  com¬ 
posing  machines  you  are  using. 

Matrix  Contrast  Corporation 

Bmpir*  State  Building  New  York  City 
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pressure  needed  for  rubber’s  “kiss  im¬ 
pression.”  Only  50  pounds  of  pressure 
per  square  inch  is  required  for  the  aver¬ 
age  rubber  plate,  whereas  about  1,500 
pounds  per  square  inch  is  needed  for 
standard  metal  plates. 

By  newest  methods,  rubber  type 
work,  tint  blocks,  line  cuts  and  plates 
for  business  forms  are  molded  from 
bakelite  matrices  in  which  a  special 
phenolic  resinoid  has  been  incorpo¬ 
rated.  Steam  or  electric  hydraulic  pre¬ 
cision  vulcanizers,  thermostatically  con¬ 
trolled,  are  used  to  mold  and  vulcanize 
the  plates,  a  method  which  enables  con¬ 
trol  of  plate  making  and  printing  un¬ 
der  one  roof  and  effects  economies 
where  plate  demands  are  heavy,  Amer¬ 
ican  Type  Founders  ofi&cials  said. 

The  uses  to  which  new  synthetic 


rubber  plates  are  being  put  are  of  par  1 
ticular  interest,  they  declared,  adding  1 
that  since  they  have  higher  resistance  ' 
to  oil  and  certain  ink  solvents  than  nat- 
ural  rubber,  the  synthetic  plates  may 
eventually  replace  those  made  of  nat¬ 
ural  rubber  and  metal. 

»  « 

Photo-Engravers’  Convention 

★  The  43rd  annual  convention  of  the 
American  Photo-Engravers  Association, 
held  in  Philadelphia,  October  23  to  25 
was  well  attended  by  photoengravers 
from  all  parts  of  the  country,  Cuba  and 
Canada. 

Officers  for  the  ensuing  year  were  re¬ 
elected.  These  are  Al.  Hoffman,  presi¬ 
dent,  Peter  Schotanus,  first  vice- 
president,  James  J.  Stinson,  second 
vice-president,  and  C.  G.  Rohrich,  sec¬ 
retary-treasurer.  Louis  Flader  is  com¬ 
missioner  of  the  Association. 

The  convention  adopted  the  Ratio 
Scale  for  both  Black  and  White  and 
Color  Process  Plates,  embracing  the 
conversion  of  the  price  figures  appear¬ 
ing  on  the  Standard  Scale,  Form  H,  and 
the  Color  Process  Scale,  Form  G,  into 
ratio  figures.  One  of  the  resolutions 
adopted  was  to  instruct  the  Executive 
Committee  and  headquarters  to  pre¬ 
pare  correspondence  courses  in  esti¬ 
mating,  cost-finding  and  interpreta¬ 
tions  of  the  Standard  Scale! 

Among  those  who  addressed  the  con¬ 
vention  were  Walter  D.  Fuller,  presi¬ 
dent,  Curtis  Publishing  Co.;  Chas.  L. 
DeBevoise,  W.  B.  Lawrence,  C.  A. 
Herbig,  H.  R.  Simon,  Theodore  Warm- 
bold,  Dr.  Henry  Clyde  Carlton,  Ivan 
Dmitri,  famous  color  photographer. 
William  C.  Huebner,  W.  J.  Wilkinson. 

L.  W.  Claybourn,  H.  W.  Haydock,  Ed- 
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ward  J.  Volz,  president.  International 
Photo-Engravers  Union,  John  Wrigley, 
and  J.  S.  Mertle,  photomechanics  edi¬ 
tor  of  The  Graphic  Arts  Monthly. 

»  « 

“Sealpad”  Padding  Cement 

★  John  Bridge  Sons,  900  Pennell  St., 
Chester,  Pa.,  announce  that  their  prod¬ 
uct,  “Sealpad”  padding  compound, 
forms  an  exceptionally  strong  backer 
and  pads  will  withstand  several  han¬ 
dlings  without  splitting  or  cracking. 
Five  minutes  after  applying  Sealpad, 
pads  are  ready  to  be  split  apart  for 
wrapping  and  shipping.  No  cheese 
cloth  is  required  and  there  is  abso¬ 
lutely  nothing  to  attract  vermin.  Seal- 
pad  leaves  no  odor. 

The  product  does  not  require  thin¬ 
ning  if  cared  for  properly  when  not  in 
use,  being  of  the  proper  viscosity  for 
general  use  when  shipped  from  the 
factory.  However  a  thinner  is  available 
from  the  same  company  if  needed. 

Unaffected  by  heat  or  moisture — once 
dry,  Sealpad  is  said  to  last  indefinitely. 
It  is  applied  cold  as  it  comes  from  the 
can,  and  applied  easily  with  brush.  No 
heating  or  long  wait  for  setting. 

»  « 

“Micro-Therm”  Electric  Pot 

★  The  Mergenthaler  Linotype  Co.  an¬ 
nounces  a  Linotype  electric  pot  that  is 
now  manufactured  with  a  new  type  of 
temperature  control  called  “Micro- 
Therm.” 

A  neat  metal  box  fastened  to  the  left 
side  of  the  pot  contains  all  of  the  mech¬ 
anism  necessary  to  control  the  tempera¬ 
ture  of  the  metal  in  the  crucible.  A 
mouthpiece  control  is  located  to  the 
right  of  the  keyboard  within  easy  reach 
of  the  operator. 

These  do  away  with  the  former 
I  mechanical  thermostat  and  the  entire 
control  panel  cabinet.  The  tempera¬ 


ture  of  metal  in  the  crucible  and  at 
the  mouthpiece  is  now  controlled  by 
an  expansion  bulb  and  bellows  operat¬ 
ing  to  open  or  close  a  small  automatic 
switch,  and  a  change  of  temperature  of 
less  than  two  degrees  will  operate  the 
switch. 

Power  to  the  unit  is  controlled  by  an 
on-and-off  switch  in  the  metal  box  at¬ 
tached  to  the  pot.  When  current  is 
passing  to  the  unit,  a  small  green  light 
glows.  When  the  controls  call  for  cur¬ 
rent  to  heat  the  metal  in  the  crucible, 
a  second  green  light  goes  on.  And  there 
is  a  signal  light  on  the  mouthpiece  con¬ 
trol  unit.  The  current  to  the  mouth¬ 
piece  heaters  is  intermittent.  It  goes 
on  only  when  necessary  to  maintain 
proper  mouthpiece  temperature. 

According  to  the  announcement, 
sturdy  calrod  tubular  heaters  for  both 
crucible  and  throat  are  now  used  in  all 
new  Linotype  electric  pots.  These  heat¬ 
ers  are  immersed  in  the  type  metal  and 
thus  conserve  current  consumption. 

»  « 
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BREVITIES 


William  A.  Duboc,  Hamilton  Manu¬ 
facturing  Co.,  addressed  the  October 
meeting  of  the  Rochester  (N.  Y.)  Club 
of  Printing  House  Craftsmen  on  com¬ 
posing  room  problems.  Discussion  lead¬ 
ers  were :  Henry  Brayer,  John  P.  Smith 
Co.,  Inc.;  Harry  Smith,  Rochester 
Monotype  Composition  Co.;  Byron  W. 
Allen,  The  Leo  Hart  Co.;  Horace 
Webb,  Monotype  Composition  Co.; 
Frank  Eichorn,  Henry  Conolly  Co.; 
and  Tom  Scantlin,  The  Case-Hoyt  Co. 

♦ 

E.  Guy  Myover  has  been  appointed 
as  a  sales  representative  by  Carl  Den¬ 
man,  St.  Louis  branch  manager  of  J.  M. 
Huber,  Inc.  Myover  has  spent  many 
years  in  St.  Louis  in  the  graphic  arts 
field. 

♦ 

A  sound  motion  picture,  presenting 
a  graphic,  dramatic  history  of  photog¬ 
raphy  was  shown  to  the  St.  Louis  Club 
of  Printing  House  Craftsmen  at  its 
October  meeting.  The  picture,  which  is 
entitled  “Highlights  and  Shadows,”  was 
shown  by  Edmond  Zacher. 

♦ 

Howard  N.  King  addressed  the  Oc¬ 
tober  meeting  of  the  Chicago  Club  of 
Printing  House  Craftsmen  on  “Drama¬ 
tized  Typography.”  Mr.  King  used  in¬ 
teresting  display  panels  to  illustrate 
portions  of  his  talk. 

♦ 

P.  J.  Conkwright  has  joined  the  staff 
of  Princeton  University  Press  as  art 
director  and  typographer.  He  comes 
to  Princeton  from  the  University  of 
Oklahoma  Press  where  the  list  of  his 
designs  included  such  well  known  vol¬ 
umes  as  the  Book-of-the-Month  Club 
choice,  “Wah'  Kon-Tah”  by  John  Jo¬ 
seph  Mathews,  and  “Deserts  on  the 
March”  by  Paul  Sears. 


Joseph  P.  Smith,  New  York  Employ, 
ing  Printers  Association,  was  the 
speaker  at  the  October  meeting  of  the 
Young  Printing  Executives  Club  nf 
New  York  City. 

♦ 

John  M.  Callahan,  who  is  beginning 
his  second  term  as  president  of  the 
International  Association  of  Printing 
House  Craftsmen,  has  just  been  elected 
secretary  of  the  U.  S.  Printing  &  Litho- 
graph  Company,  Norwood  Station,  Cin¬ 
cinnati,  Ohio.  He  has  been  director  of 
purchases  of  the  company. 

♦ 

Bob  Smith,  art  director  for  the  New 
York  World’s  Fair  and  well-known 
free-lance  artist,  typographer  and  type 
designer,  has  been  engaged  as  a  typo¬ 
graphic  consultant  by  The  Composing 
Room,  Inc.,  advertising  typographers, 

New  York  City.  1 

♦ 

Harry  A.  Barnett,  Kansas  City,  Mis¬ 
souri,  has  been  appointed  sales  and 
service  representative  in  Kansas  and 
Western  Missouri,  of  E.  G.  Ryan  & 
Company,  middle  western  distributors  | 
of  Webendorfer  Offset  and  Little  Giant  i 
Cylinder  Presses. 

Mr.  Barnett  is  a  practical  lithog¬ 
rapher,  having  been  with  the  American 
Lithograph  Company,  New  York,  and 
Hennegan  Lithograph  Company,  Cin¬ 
cinnati,  Ohio. 

♦ 

According  to  the  consensus  of  opin¬ 
ion  expressed  at  the  October  meeting 
of  the  Young  Lithographers’  Associa¬ 
tion,  the  war  will  affect  lithography. 

Frank  Kreamer,  sales  manager  of  Art 
Gravure  Corporation,  Alfred  B.  Rode, 

Sr.,  president  of  Rode  &  Brand,  and 
Harry  A.  Hopf  were  the  speakers  of  the  i 
evening. 


fiAssiFiEDAnvEirrisiMfi 

The  rate  for  advertising  under  this  heading  is  $1.25  per  agate  line  per  insertion  on 
a  one  time  order;  $1.00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us. 

CLOSING  DATE  FOR  COPY  IS  24TH  OF  THE  MONTH  PRECEDING  ISSUE 


addressing  machines 


Addressographs,  Elliotts,  Hooven  Typew’rs. 
Academy  Mlg.,  112  W.  Ontario.  Chicago. 

ADVERTISING 

advertising  MATS  OF  FOOD,  for 
handbills  and  newspapers.  Headings,  dis¬ 
play  boxes,  meats,  vegetables,  specials,  etc. 
Individual  mats,  low  price.  Will  get  and 
hold  accounts.  Write  for  proof  sheets.  AD 
SERVICE  COMPANY,  406  Burke  Bldg., 
Rochester,  N.  Y. _ 

ADVERTISING— HOME  STUDY 

THE  ADVERTISING  MINDED 
PRINTER  is  qualified  to  make  the  most 
money.  Many  have  graduated  from  this 
long  established  school.  Common  school 
education  sufficient.  Send  for  free  booklet 
outlining  home  study  course  and  require¬ 
ments.  PAGE-DA  VIS  SCHOOL  OF  AD¬ 
VERTISING,  3601  Michigan  Ave.,  Dept. 
222C,  Chicago. 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
"Air  Conditioning  and  Humidity  Control” 

B.  OFFEN  &  COMPANY 

608  South  Dearborn  St.  Chicago,  Illinois 


$12.50 


ACME  No.  1  SADDLEBACK 
HAND  POWER  STAPLER 

Fast,  accurate  work.  In¬ 
stant  change  from  flat  to 
saddleback  work.  A  real 
heavy-duty  stapler.  Also 
foot  power  models.  You 
can  order  thru  your 
dealer. 

In  daily  use  by  thousands  of 
Printers  and  Publishers. 


ACME 

STAPLER 


Exclusive 

Features 

BOTH  SADDLE¬ 
BACK  AND 
FLAT  TABLE 


4  DIFFERENT 
LEO  LENGTH 
STAPLES 


ACME  STAPLE  CO. 


ALUMINUM  BINDING  SCREWS 


ANNOUNCEMENTS 


Paneled  Cards,  Wedding  Invitations,  Re¬ 
ligious  Cards,  Engraved  Sympathy  Cards, 
Informals,  Mourning  and  Personal  Station¬ 
ery.  Mourning  Sta.  Hse.,  363  Canal,  N.Y.C. 


Griffin,  Canqibell,  Hayes,  Walsli,  Inc. 


SO  East  Slst  St. 
N.  Y.  Olty 


5S8  South  Olarft  SU 
CHICAOO 


NOW!  Improved  LIGHTNING  BANDER  —  in  3  Models! 


For  banding  folders,  booklets,  etc.,  quickly,  uniformly. 

Easy  to  use.  pays  for  .  .  _ _ 

C3fi  itself.  Every  bindery  Model 
^  NEEDS  one.  Send  for  "C"  ^ 

descriptive  folders.  i 

PRINTERS*  FINISH-  ' 

INO  A  INFO.  CO..  Ino.  Jp|^_g|||lll|llll^^ 

101  N.  Haven  St. 

Baltimore.  Md.  ' 
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HALFTONES  &  ZINC  ETCHINGS 

j  Minimum.  Price  on'  Other 
Sixes  Correspondingly  Low. 

EXTREMELY  FAST  SERVICE 

Emergency  Copy  Reaching  Us  at  4  P.M. 

Finished  Cut  in  Mail  by  Midnight 
I.ocatiil  in  Ry.  and  Mail  Facilities 

NEWSPAPER  SERVICE  CO. 

208  North  Wells  Street  Chicago,  Illinois 


^  OCEP  CTCMCD  ^ 

OimauHwimoRoeintAH 
.  MMCX  THUtMnctSmiBtt 

Jomn/on/tudio 

CNCSAVtRX 

€ AU  CLAIRC ,  Wl/. 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Cuts  blocked  min . 

Halftones  blocked  2"x3" —  qIJC 

65.  85  screen . 

Coast  to  Coast  Daily  Mail  Order  Service 
ARTISTIC  PHOTO  ENGRAVING  CO. 
40  West  22nd  St.  New  York,  N.  Y. 


NEWSPAPER  HALFTONE 

BO • BS  &  as  SCREEN 


^ZINC  LINE  PLATES 


EXCELSIOR  ENGRAVING  Cr 

toil  CHESTNUTST.  PHILA..PA. 


ELECTROTYPES  direct  from  printed 
copy.  New  process  requires  no  type  forms 
or  engravings  from  you,  only  printed  sam¬ 
ple  of  job.  Send  10c  for  details  and  big 
catalog  of  stock  cuts.  G-B-M  Co.,  38  N. 
Jefferson  St,,  Dayton,  Ohio. 


Deal  Direct  with  Engraver 

Copper  Halftones,  3"  min . |1 5g 

Zinc  Halftones,  6  sq.  in . I^Oq 

Line  Cuts — Blocked  .  l.Oo 

Work  guaranteed  or  money  refunded.  Fast 
Mail  Order  and  Coast  to  Coast  Service.  24 
hour  shifts.  Knickerbocker  I'hoto  Engrav- 
ing  Co.,  37  East  12th  St.,  New  York,  N.  Y. 


QUALITY  PHOTOENGRAVINGS,  $1. 
Zinc  Line  Cuts  $1  for  10  sq.  in.  Low 
prices,  zinc,  copper  halftones,  24  hr.  serv. 
Nationwide  clientele.  Free  Rate  Card 
Riteway,  1465G  Broadway,  New  York  City. 


Wt*//  TSiV” 


LETTERING  *  ILLUSTRATIONS 


BOOK  MATCHES 


PERSONALIZED  MATCH  BOOKS. 
Ideal  Xmas  gift.  Good  commission.  Write 
for  price  list  and  samples.  Advance  Match, 
814  N.  Sacramento  Blvd.,  Chicago. 


BOOKS 


BOOKS  ON  ALL  ENGRAVING  and 
Printing  Processes,  offset,  art,  photography, 
silk  screen,  block  cutting,  etc.  List  free. 
Commercial  Engraving  Publishing  Co., 
34A  North  Ritter  Ave.,  Indianapolis,  Ind. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery,  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  W.  Jack- 
son  Blvd.,  Chicago.  


ZINC  ETCHINGS 
&  HALFTONES 


Clean,  Deep  Etched 
Cuts  for  Publishers, 
Printers  and  Agencies 

£ruiA£anii4 

RO.  BOX  163-  INOUNAPOLIS,  IND. 
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Used  by  Over  80%  Chicago  Printers 


The  HUMP  Made  Riebe  Speed 
Quoins  WORLD  FAMOUS 


“„.r  PATDCC  IS  OZ! 

RIEBE  QUOIN  patapldtorI 


The  “ONLY”  Self-Locking  and  Register  Quoins, 
made  without  springs.  Engaged  on  point  system  that 
will  stay  put,  locked  against  iron.  Will  pay  for  itself 

_  many  times  over  in  one  year.  Write  for  circular. 

nieor  OUOIN  COMPANY  •  122  Ncth  Lamnn  Avenue  •  Chicago,  Illinois 

RIEBE  uu  SIMPLEST.  BEST  AND  LOWEST  PRICED 


bookbinders  machinery 

all  kinds  of  paper  punches  for  any 
make  machine,  also  rebuild  perforators, 
paging  mach.  and  heads.  P.  A.  Juul  Co., 
Duane  at  Stoddard,  Kankakee,  Illinois. 

~  BUNDLE  TYING  MACHINES 
IMPROVED  Bunn-Cross  Tyin^  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. _ 

BUSINESS  CARDS 

45c  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  St., 
New  York,  N.  Y. 

BUSINESS  OPPORTUNITIES 

PRINTING  MAIL  ORDER  BUSINESS 
Keep  your  plant  busy  by  a  steady  stream 
of  orders.  Established  and  advertised 
throughout  the  country — the  finest  catalogs 
and  sales  plan  ever  devised.  Assets  include 
forms,  plates,  catalogs,  files,  lists,  contracts. 


CALENDARS 


1940  CALENDAR  PADS,  sizes  from  1x1^ 
to  10^x22,  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  and 
white,  maroon  and  brown,  reverse  blue; 
fish  pads,  3-months-at-a-glance  pads,  gold 
cover  pads.  Write  for  catalog. 

GOES  LITHOGRAPHING  COMPANY 
41  West  61st  Street,  Chicago 
53B  Park  Place,  New  York 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties.  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


CALENDARS  FOR  PRINTERS,  size 
5Kxl0j4,  $25  per  M,  samples  30c.  Size 
9}4x15J4,  $45  per  M,  samples  30c.  Both 
sets  50c,  prepaid.  Henry  Tirrill  &  Co., 
1708  Delmar,  St.  Louis,  Mo.,  Dept.  A. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES,  Sample  line  75c.  Weiss  Calen¬ 
dar  Co.,  3696  E.  Forest  Ave.,  Detroit,  Mich. 


orders,  etc.  A  rare  opportunity.  American 
Business  Press,  340  W.  Huron  St.,  Chicago. 


MAIL  ORDER  business  is  printers’  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


SELL  YOUR  PLANT! 

Have  many  cash  buyers  interested  in  operat¬ 
ing  plants  in  any  locality.  Partnerships  ar¬ 
ranged — Plants  liquidated — Loans  obtained. 
PRINTCRAFT  REPRESENTATIVES 
2  Lafayette  St.  New  York,  N.  Y. 


65-85-100  LINE 

6S9UAPLE  INCHES 

‘pH’  low  prirBL  on  cott- ! 

Co. 

WHEATO\,  ILLIMOIS. 


METAL  DESK  CALENDARS  &  Novel. 
Samples  50c.  Robert  Maltz,  Towanda,  Pa. 


CALENDARS  TO  THE  TRADE 


CALENDARS  with  pads,  $1.35  per  100 
up.  Large  assortment.  New  Champion 
Line,  Sample  outfit  50c,  credited  to  orders. 
Arbee  Calendar  Co.,  4009  3rd  Av.,  N.  Y, 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


EDEE  wftfi  your 
EHEE  //rst  Order 


J«r  and  Brush  FREE  srith  your  first  order 
S  S  Artist  Rubber  Cument.  Nationally 
used,  3  grades:  Light,  Medium,  Heavy.  $2.75. 
per  gal.  postpaid.  For  Friskuts  use  S  S  Sp*. 
cial  Friskut  Cunwut,  $3.50  per  gaL 


RUBBER  CEMENT  CO. 

J438  No.Halsted  St..  CHICAGO. ILL. 


i^PAT»jlO:9H'23i— 
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The  Reliable  3  Disk  Cam  Wicketshai 


Over  ISfiOOftOO  Sold 

This  quoin  will  not  looton  or  slip;  confomu  to  non^sMiu 
•upfocas;  locks  Insuntly  by  one  turn  of  key.  Whon 
upanslon  Is  roochod  and  another  reglet  or  slug  li 
It  closes  automatically.  No  lost  time.  No  ouassliM  m  ^ 
security.  Send  for  Circular  and  Price  List.  « 

Samuel  Stephens  and  Wickersham  Quoin  Ca. 
174  High  St.  (Ft.  Hill  Sq.)  Boston.  Mass.  U.s!a 


CALENDAR  PADS 


calendar  plates 


yiHDAR-^PADS 


«SB 


ART  ILOTTERS,  COMPLETE  LINL 

Write  for  Prices  / 


The  MACO  line  ef  TAGS,  LABELS, 
etc.,  will  also  brinf  you  toef 
yrefits.  DEALER’S  Catalotue 
M-39  sent  en  request. 

★ 


I  MAY  COMPANY 


TAGS  lABELS  CAUNOARS  PRINTED  SPECIALTIES 


\  103 


W.  19tb  ST..  NEW  YORK,  N.  Y.  WAtkins  9  03$7 


CALENDAR  PADS— BLOTTERS 
1940  Calendar  Pad  Catalog  now  ready.  Over 
70  different  sizes  and  styles.  A  pad  for  every 
purpose.  Also  our  new  Art  Advertising 
Blotter  Catalog  illustrated  in  full  color. 
Write  for  catalog  in  which  you  are  inter- 

Jo'sEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. 


calendar  PADS— calendars 

Large  and  attractive  assortment.  Write  for 
particulars.  C.  J.  Vanella  &  Co.,  Inc.,  257 
William  St.,  N.  Y.  C.— Worth  2-1725. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Washington,  Iowa. 


CALENDAR  &  ALMANAC  PLATES 


A  complete  line  of  ready-to-print  plate*. 
Yearly  and  single  months,  three-at-a* 
glance  and  almanacs.  Send  25c  forcata> 
log,  to  be  credited  on  first  order. 
We  have  served  the  trade  over  70 


J!^nl 


THE  FRANKLIN  COMPANY 

822  West  Van  Buren  St.,  Chicago,  llliaoit 


CAMS  REMILLED 


Cams  Remilled — C  &  P  Parts — Steel  Chases 
Manufacturers  of  “Ever  Ready”  Paper 
Cutter — Cutting  Sticks — Feed  Boards. 
EVER  READY  MACHINISTS,  INC. 
137  W.  19th  St.  WAtkins  9-7142  New  York 


CARBON  PAPER 


CARBON  PAPERS 


ALL  TYPES— "SPECIALS" 

Pencil  Carbon,  One  Time  Carbon 
Striped  Carbon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 

Make  greater  profits,  do  better  work.  Ask  oor 
advice  on  the  proiJer  t>'TJe8  of  carbora  for  your 
jobs.  S« tuples  and  prices  wlfhoot  obligation. 

PEERLESS  KEY  •IMPERIAL  MFG.  CO. 
Factory— 401-7  Mulberry  St.,  Newark,  N.  J. 
Branch— 19  So.  Wells  St.,  Chicago,  III. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CLEAN  WRITING  durable.  Finest  Qual¬ 
ity  Carbon  Papers.  Prices  unbeatable. 

RECORD  PRODUCTS  COMPANY 
180  W.  Adams  Street  Chicago,  Illinois 


TIPS  ON  PRESSWORK  .  .  .  $1.50  a  Copy 


Get  your  copy  of  this  helpful  book  now.  Send  check  or  money  order. 
GRAPHIC  ARTS  PUBLISHING  CO.,  608  So.  Dearborn  St.,  Chicago,  IN. 


vgiAOC  HAHIC  me.  u.  ••  OFF 

anti-frictjon  compound 

( In  Powdered  Fo-m) 

Uied  with  Ideal  result*  for  Printing  Machinery, 
Stereotyping,  Matrices,  Lead  Casting,  etc.  Send 
for  trial  package  .  .  .  price  bl-OO. 

Wfg’rs:  SCIENTIFIC  LUBRICANTS  CO. 
8462  N.  Clark  St.  Chicago,  U.S.A. 


CARD  CASES 


SELL  PRINTING.  Build  Business  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale.  Calif. 


CARDS  (Religious) 


NEW  LOW  PRICES  on  Religious  cards  & 
folders,  colored  ur  black  and  white.  For  set 
of  samples,  prices,  send  2Sc.  Memorial 
Specialty  Co.,  2194  3rd  Ave.,  N.  Y.  C. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free_  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARDS 


EXCLUSIVE  LINE 

of  One  Gauge  Box  Assortments  for  Print¬ 
ers.  Also  Individual  Numbers  and  Fast 
Selling  50  for  $1  line.  Catalog  and  Price 
List  on  request. 

A.  B.  Plateless  Company 

243  Canal  Street  New  York,  N.  Y. 


'fftoAe 

CHRISTMAS  CARDS 


Big  selection  of  Christmas 
Card  Assortments.  Really 
outstanding  values.  Priced  so 
low  you  will  And  It  easy  to 
get  many  orders  at  large  prof¬ 
its.  Alto  elaborate  line  of  25 
and  50  for  $1.00  Personal 
Cards  In  newest  Deluxe  De¬ 
signs.  Here’s  a  selection  that 
proves  the  bast  It  not  always 
expensNe.  All  designs  easily 
imprinted.  Write  today  for 
catalog,  trade  prices  and  free  samples. 

^NEw  ENGLAND  ART  PUBLISHERS 
Dept.  184  North  Abington,  Mass. 


Banda  cirrulara  into  neat 
compact  packagea 
A  simple  twist  of  adjusting  screw  and  It’s 
set.  Takes  from  3x5  to  7x10. 

C.  F.  ANDERSON  &  CO. 

3229  Calumet  Ave.  CHICAGO 


CHRISTMAS  CARDS 


EARN  75c  on  Every  Dollar  I  Sell  Christ¬ 
mas  twenty-one  piece  Superfine,  Religious 
or  Magicard  dollar  assortments.  Three  sam¬ 
ple  boxes  $1.00  postpaid.  Wreaths,  Wraps, 
Calendars.  Popular  Sellers !  Catalog  Free  1 
E.  Fantus.  440  N.  Wells  St..  Chicago. 


THE  “PERFECT”  all  hand  colored  line 
box  assortment  of  20  French  Folders  in  4 
colors  at  25c  per  box.  Also  free  catalog 
w’ith  name  insertions  for  business  or  private 
use.  American  Business  Card  Co.,  142  W. 
24th  St.,  New  York  (Tity. 


BEAUTIFUL  assorted  Christmas  Greeting 
Cards  with  envelopes,  sample  box  of  fifty 
60c.  100  Boxes  (5000)  $30.85.  Scripture 
Text  assortment  21-piece  100  Boxes  $35.85. 
Order  Early.  Nichols  &  Co.,  Rockmart,  Ga. 


PHOTOGRAPHIC  Christmas  Cards  from 
customer’s  picture.  Good  discount ;  largest 
line  there  is.  $5  up  for  100.  BROWN  ART 
CO.,  1435  Rugby  Rd.,  Schenectady,  N.  Y. 


CHRISTMAS  CARDS — Large  selection. 
Also  50  for  $1.00  line,  31)4c  per  box  in 
quantity.  Sample  offer  $3  retail  value  $1. 
Arbee  Calendar  Co.,  4009  3rd  Av.,  N.  Y. 


COMMENCEMENT  INVITATIONS 


COMMENCEMENT  INVITATIONS. 
Also  other  engraved  stationery.  Samples 
furnished  to  printers.  Siegrist  Engraving 
Co.,  926  Oak  St.,  Kansas  City,  Mo. 


PHOTO  ENGPAVING  BWtl: 


TASOPE',  world's  Urgest  builders  of  Complete  Photo-En* 
graving  Plants  since  1931.  We  supply  newspapers,  print- 
eries.  studios,  colleges,  high  schools  and  individuals  with, 
precision-bnilt  Photo-Engraving  equipment,  and  give  thor¬ 
ough  training  in  Photo-Engraving  and  Photography,  (home 
or  residence) — all  at  one  low  cost!  Cash  in  on  popularity  of 
pictures.  Nake  big  money  working  fnll  or  part  time  for 
others,  or  establi^  yonr  own  well-paying  hnsinets  with 
amazingly  small  investment.  Cash  or  terms.  Catalogs  free. 

THE  AUBORA  SCHOOL  OF  PHOTO-ENORAVINa 
Dept.  511  Tasope’  Bldg.  Aurora,  Mo. 
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DESIRABLE  EQUIPMENT 

'^^and^guarantIed'''^ 


1 —  Miehle  Vertical 
3 — Potdevin  sluers 

6 — Power  cutters  30"  to  50" 

2 —  Model  5  Linotypes 
1 — Miller  Simplex 

3 —  Model  B  Kelly  Presses 


9 — 8  X  12 — 10  X  15 — 12  X 
18  C  &  P  Presses 
1 — 14  %  X  22  C  &  P  Unit 
1 — 5/0  Miehle  Unit 
10 — Wire  stitchers,  all  sizes 


2 — 10  X  15.  12  X  18  Klvue 
Units  ^ 


5 —  Model  E — 0 — B  Cleve. 
land  Folders 

6 —  Foot  and  Power  Per¬ 
forators 

Large  stock  printers’,  bookbinders’  machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  machinery  corporation  •  135  West  20th  Street,  New  York.  N.  Y. 


COMMERCIAL  STOCK  CUTS 


CUTTING  DIES 


3500  IDEAS— “TYPEPS”  (Stock  Cuts) 
Large  $2  Catalog  FREE  to  executives  and 
advertisers.  Write  TODAY.  BROUILLET 
SYNDICATE,  30  E.  Superior,  Duluth. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  for  Catalog.  HUX  CUTS,  Dept.  3, 
11  W.  42nd  St.,  J^ew  York. 


"A  Cut  for  Every  Thought'' 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


CORDS  AND  TASSELS 


G.  HELM  US  &  SON,  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way.  New  York. 


CUTS 


Little  Black  &  White  Cut$ 

(inexpensive)  heliiful,  add  zip  and  verve  to 
text  for  small  ad^  circulars,  blotters,  house 
organs,  booklets,  announcements,  etc.  Send 
TODAY  for  FREE  PROOFS.  HARPER’S 
283-b  E.  Sprins  Straat,  Columbus,  O. 


MR.  PRINTER — ^you  sell  Printing  Im- 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St 
New  York.  N.  Y. 

MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  press.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois’ 
Phone  REPublic  0731. 

FANCY  STEEL  RULE  DIES— 75c  up. 
For  printers,  lithogn'aphers,  novelty  cutouts, 
etc.  Estimates  p-omptly  taken  care  of 
FINE-ART  STEEL  RULE  DIE  CO., 
INC.,  27  W.  24th  St..  WA  9-4071,  N.Y.C. 
FANCY  STEEL  RULE  DIES  for  print- 
ers  cutouts,  novelties,  etc.  Prompt  service, 
skilled  workmanship.  Fox  Steel  Rule  Die 
Co..  517  N.  Liberty  St.,  Elgin,  Ill. 

STEEL  RULE  DIES  $1  up.  For  Cut¬ 
outs  of  all  kinds  and  Folding  Boxes.  LYLE 
HAGEL,  171  Stanley,  Peoria,  Ill. _ 

DIES  (STEEL  RULE),  DIE  CUTTING 

STEEL  RULE  CUTTING  DIES 
for  Printers  and  Display  Manufacturers, 
etc.,  for  75c  up.  Also  clicker  dies  for 
leather,  etc.,  $1.00  up.  Over  night  service, 
n  f*  Steel  Rule  Die 
Hli*  Mfg.  Co. 

114  West  27th  St.  New  York  City 


_ ^EASELS _ 

CARDBOARD  EASELS  for  all  Display 
Signs.  Sam»*ies  i  "<i  pr  ces  on  request. 
STAND  PAT  EASEL  CORPORATION, 
66-68  Canal  St.,  Lyons,  New  York. 

DISPLAY  SIGN  EASELS,  all  sizes.  Su¬ 
perior  quality  and  service.  Low  Prices. 
Sta-Set  Easel  Co.,  324  E.  3rd,  Cincinnati. 


Ik4  OA  sale  —  USED 
UA’OU  GRAPHOTYPES 

Bought,  Sold  and  Exchanged 

Reconditioned  and  Fully  Guaranteed 


NATIONAL  ADDRESS  PLATE  CORP. 
900  W.  Van  Buren  St.,  Chicago 
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No.  2  KELLY  press,  complete. 

OSWEGO  power  cutter,  hand  clamp.  12x18  KLUGE  automatic  press. 

36  Latest  Model  MIEHLE  VERTICAL  press. 

17x22"  Style  B  KELLY  press.  10x15"  KLUGE  automatic  press. 

22x34"  MIEHLE  with  Dexter  swing  back  feeder  and  extension  delivery. 

35x50"  MIEHLE  die  cutting  cylinder  press  with  extension  delivery. 
i91Ax18%"  THOMSON  heavy  duty,  high  speed  patent  embossing  and  die  cutting  press. 
CHANDLER  A  PRICE  presses.  UNIVERSAL  presses. 

PRINTERS  SUPPLY  CO.  Jnc.  •  100  West  21st  Street  •  New  York  City 


ENGRAVED  STATIONERY 


new  attractive  sample  book  now 
ready — complete  line  Genuine  Engraved  So¬ 
cial,  Professional  and  Business  Stationery 
—nearly  100  actual  samples — low  prices — 
liberal  discount — restricted  distribution — 
WRITE  on  your  business  letterhead  for 
information  and  dealer’s  franchise.  Stauder 
Engraving  Co.,  4130  Belmont  Ave.,  Dept. 
E-11,  Chicago,  Ill. _ 


envelope  printing  press  (Auto) 


LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — 10,000  to  18,000  per  hour. 
Repeat  orders  from  The  Public  Printer. 
Post  Mfg.  Works,  67 1  Diversey  Pkwy.,Chgo. 


ENVELOPES 


10c  IN  STAMPS  brings  32  pp.  MONEY¬ 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO.,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


KELLY  B,  oversize  cylinder,  NEW  Exten¬ 
sion;  10x15,  12x18  C  &  P’s  with  Miller 
Feeders ;  Linotypes ;  Perforators ;  all  makes 
Stitchers;  Folders;  Gang  Stitcher  Heads; 
Cutters.  Lanigan  &  Baker,  417  Lafayette 
St..  New  York  City. 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  & ,  P  Miller  parts  in  stock.  Printers 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  C. 


HIA  A  FONT!  NEW  Guaranteed 
Type!  Presses!  Catalog,  lists, 
stamps.  National  Type  Co., 
Jackson,  Mich. 


THE  NEW  AUTOPRESS— High  Speed, 
Air-feed,  helical  gears,  perfect  register  gate 
guides.  The  Autopress,  Kenosha,  Wis. 


EQUIPMENT  FOR  SALE 


FOR  CASH  OR  SWAP — Excellent  3  deck 
Intertype  machine  with  side  auxiliary  for 
an  automatic  horizontal  Miehle,  sheet  size 
17"x28" ;  or  any  automatic  machine  of  this 
size.  Gpod  reason  for  selling.  Cost  $6,000 
new.  Give  full  particulars.  Also  wanted  to 
buy  an  Intertype  magazine,  split  or  full 
size.  Box  947,  Graphic  Arts  Monthly,  608 
S.  Dearborn  St.,  Chicago. 


DUE  TO  CONSOLIDATION  I  have  for 
sale  24x36  carrier  delivery  two-revolution 
press  good  as  new  ;  10x15  C  &  P  with  Miller 
feeder;  8x12  C  &  P;  Model  one  Linotype; 
all  motorized,  priced  most  reasonable.  Her¬ 
man  P.  Dean,  President,  Standard  Printing 
&  Publishing  Co.,  910  Fifth  Ave.,  Hunt¬ 
ington,  W.  Va. 


4-COLOR  Printing  Press  with  A.C.  motor 
and  speed  control.  Feeds  from  roll  36"  wide 
with  cutoff  31".  Good  cond.  Price  $1750. 
Cash.  Accurate  register  and  cutoff.  Tom 
Donahue,  200  Davis,  San  Francisco,  Calif. 


CHEAP — 19  make  room:  48x66  and  37x52 
Babcocks  with  extension  deliveries;  Dexter 
Feeder  for  5/0  Miehle ;  Paper  Cutter  32" ; 
International  Gluer.  H.  Cannon,  2824  N. 
2nd  St.,  Philadelphia,  Pa. 


DAYTON  3  Knife  Book  Trimmer.  Trims 
3  sides  at  one  stroke.  Sacrifice  at  $1600 
cash.  Dexter  Folder,  No.  191,  automatic 
Cross  Feeder.  $900  cash.  Rodale  Press, 
Emmaus,  Pa. 


5/0  SP.  68"  MIEHLE  now  oper.,  perfect 
cond.  Dexter  pile  .suction ,  feeder,  ext.  del. 
spiral  gears,  auto?  fount,  trip.  Price  $3250. 
Also  other  equip.  M.  Franklin  Ptg.  Co., 
538  S.  Wells  St.,  Chicago. 


BERRY  Multiple  Paper  Drill,  Dexter  Fold¬ 
ers  25x38 — 22x32.  Phil  D.  Schwartz  Co., 
203  So.  10th  St.,  Omaha,  Nebr. 


MIEHLE  HORIZONTAL 
KELLY  B  SPECIAL 
INTERTYPE— Model  C 

ABC  MACHINERY  WORKS 

566  Randolph  Street  Chicago,  Illinois 


AMSCO  CHASES 

Electric-Welded — ^Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet 

Tel.  STilwell  4-1089 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty-Eighth  Avenue 
Long  Island  City  New  York 
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55"  Sheridan  Automatic 
Paper  Cutter 
Model  5  Linotype 
Model  B  Cleveland  Folder 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Av.  N.E.,  Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 


MUST  SELL  AT  ONCE 

W.  S.  VVarnock  Diagonal  Base  and  Hooks; 
Latham  Base  and  Hooks;  Uprightgrain 
Wood  Base.  Like  new  at  greatly  reduced 
prices.  Address  Box  925,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


GOSS  COMET  and  Duplex  Presses. 
Model  E  Duplex  Flat  Bed  Press,  1000  lb. 
Metal  Furnace  Side  pour.  38"  Acme 
Power  Paper  Cutter,  32"  Diamond  Power 
Paper  Cutter,  Mentges  Job  Folder  17x22. 
John  Griffiths  Co.  Inc.,  145  Nassau  Street, 
New  York  City. 


NEW  TYPE  FONTS  40c.  Slugs,  leads, 
paper,  env.  cards,  spaces,  ink,  cutters,  mi¬ 
ters,  hand  &  pow.  presses,  cases,  stands  & 
comp,  equip.  Bradshaw,  32 14-G  Huron, Chgo. 


BUFFUM  AUTOMATIC  CARD  PRESS 
with  Roll  Feed  attachment  for  Labels. — 
Cost  $450,  Sell  for  $100,  cash.  Cassino 
Press,  Salem,  Mass. 


Newspaper  Plant 

Each  machine  attractively  priced 

4  Model  8  Linotypes 

2  Model  1 4  Linotypes 

3  Model  A  Intertypes 

Goss  Heavy  Duty  Mat  Roller 
Miller  Saw  with  Router 
2  Ludlow  Casters,  water  cooled, 
4  cabinets,  74  fonts  of  Mats 
Kelly  Presses  Style  B  and  No.  2 — 
Miehle  Vertical — STL  Harris  36  x 
48  size — 14  x  22  Thomson  Lau¬ 
reate. 

5/0  Two  Color  Miehle 

Complete  plants  bought 

NORTHERN  MACHINE  WORKS 

FREmont  5100 

Marshall  &  Jefferson  Philadelphia,  Pa. 


OFFSET  PRESSES.  Used  and  Rebuilt 
HARRIS  PRESSES  Available 

22x30  -  22x34  -  28x42  -  36x48 

HARRIS  LB^1x54" 

^eh 

120  N.  May  St.  Chicago,  III, 


M-24  PRESS 
and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 
Sales  -  Service 
All  Parts  Stocked. 

B.  VERNER  &  CO.,  298  Broadway 
New  York  City 


SPECIAL  FOR  CASH— No.  4  and  No.  1 
Miehles;  0  two-color  Miehles;  74"  Miehle. 
Discount  new  iron  furniture  and  numbw- 
ing  machines.  New  and  used  equipment 
and  supplies.  Graphic  Arts  Equipment  Co., 
608  S.  Dearborn  St.,  Chicago. 


MONOTYPE  DISPLAY  Caster  with  va- 
ried  assortment  of  53  fonts  of  mats....$1100. 
LINOTYPE  MATS— DeVinne  and  Gothic 

Extra  Condensed. . $25  and  up. 

Cleveland  Shopping  News,  5309  Hamilton 
Ave.,  Cleveland,  Ohia. 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter- 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE  Inc. 
30  West  24th  Street.  New  York  City 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  561  Sixth  Avenue.  New  York. 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write. 
Pioneer  Mfg.  Co.,  1232  Jackson.  Toledo,  0. 


LINOTYPE.  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
LINOTYPE  SUPPLY  CO.  , 

335  Canal  Street  New  York  City 


AMERICAN  $QQ50 
PAPER  DRILLER  '^70- 

1/3  H.P.  Ball  Bearing  with  Lamp 
Motor 

Drlllt.  Slots.  Round  OornM^  Ro^ 
MortliM.  Planes  Type  High,  Stabs 

AMERICAN  PAPER  DRILLER  CO.  Dl». 
Birmingham,  Ala. 

Over  500  satisfied  users  in  U.S.A.  andBuropa 


November 


The  Graphic  Arts  Monthly 


103 


DOLLARS 


lVhoo'o"/ 

^  FAI.CO 


Will  be  saved  in  the  original  cost  of  equip¬ 
ment  and,  also,  in  chargeable  overhead  by 
selecting  Hood-Falco  equipment.  The  re¬ 
built  machines  which  we  offer  for  printing 
and  box  plants  are  thoroughly  modern; 
service  and  satisfaction  guaranteed. 

PARTIAL  LIST  OF  OFFERINGS 


CYLINDER  PRESSES: 

2 — 6/0  Two-color  Miehles,  SlxTO*^  bed, 
with  Feeders  and  Pile  Deliveries  If  de¬ 
sired. 

1 —  3/0  Two-color  Miehle,  46x62"  bed, 
Dexter  Suction  Pile  Feeder,  Extension 
Delivery. 

2 —  1/0  Two-color  Miehles,  43x56"  bed 
with  Automatic  Feeders  and  Extension 
Deliveries  if  desired. 

1 — Miller  Two-color  Automatic,  25x38" 
bed. 

1 — 6/0  Miehle  51x68"  bed,  with  Dexter 
Pile  Feeder,  Extension  Delivery,  op¬ 
tional. 

1 — 5/0  Special  Miehle,  46x68"  bed  with 
Extension  Delivery. 

1 —  4/0  Miehle,  46x62"  bed  with  Exten¬ 
sion  Delivery. 

2 —  2/0  Miehles,  43x56"  bed,  Dexter  Pile 
Feeders.  Extension  Deliveries  if  desired. 

2 — No.  1  Miehles,  39x53"  bed.  One  of 
these  machines  particularly  adaptable 
for  7  or  8  column  newspaper  work. 

1—  No.  3  Miehle,  33x46"  bed. 

2 —  No.  4-4R  Miehles,  29x41"  bed.  One 
with  Dexter  feeder  and  ext.  del. 

1 —  No.  3V2-2R  Miehle,  25x38"  sheet. 
Good  for  2  page  newspaper. 

2 —  Pony  Miehles,  26x34"  bed. 


HIGH  SPEED  AUTOMATICS: 

2 — Two-color  Millers,  25x38". 

2 — Miller  Simplex  Automatic  Unit,  20x26" 
l_No.  2  Kelly,  26x35"  bed. 

2— Style  B  Kellys,  17x22". 

1 — Miehle  Vertical. 

OPEN  JOBBERS: 

1 — 10x15  CGrP  New  Series,  fully  equipped. 
1 — 14x22  John  Thomson  Laureate. 

1 — 12x18  Craftsman. 

Power  Cutters. 

Stitchers. 

All  Standard  Make  Folders,  for  small  and 
large  publications. 

TYPESETTING  MACHINES: 

4 — Model  "B"  Intertypes. 

1— No.  3  C.S.M.  Intertype. 

1 — Model  25 — 42-em  Linotype. 


Term  purchase  plan  available  to  acceptable  credit 
Any  further  particulars  furnished  on  request.  Write,  wire  or  phone 

COMPLETE  PLANTS  BOUGHT  AND  SOLD 

HOOD-FALCO  CORPORATION 


New  York  Office:  225  VARICK  STREET 
Tel.  Walker  5-1554 


Chicago  Office:  343  S.  DEARBORN  ST 
Tel.  Harrison  5643 
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BARGAINS  FOR  PRINTERS 

One  Major  Simplex,  One  Simplex  PreM. 
One  S/0  Miehle  Pr^.  serial  No.  17189  with 
Dexter  Snction  Feeder  No.  9700  and  Bhcten- 
■ion  Delirerx  attached.  No.  9  Miehle.  Bx- 
tension  and  Dexter  Suction  Feeder.  No.  S 
Miehle  and  Dexter  Snction  Feeder. 

50"  Twentieth  Century  Seybold  Cutter.  85" 
Holyoke  Cutter.  80"  CAP  Lever  Cutter. 
One  56"  Seybold  Knife  Orinder. 

B  Clereland  Folder.  Sonthworth  Perforator. 
l*ortland  Power  Punch.  18  diea.  No.  4  and 
No.  8  Boston  Stitchers. 

14  Cases  of  Monotype  Mats.  18  Monotype 
Molds. 

Job  Presses,  all  sixes. 

All  Kuaranteed  richt  in  erery  respect. 

A.  P.  BAKER  MAOHINB  00. 

142  Oliver  Street  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari* 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  9S4.  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


FOR  SALE — 36x48,  22x30  and  41x54  Har¬ 
ris  Offset  Presses  and  22x28  Dexter  Folder 
with  feeder.  All  A.C.  equipped.  Box  953, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 


SAW  TRIMMERS— CASTING  BOXES 
All  Makes  and  Sizes.  “Really  Rebuilt”^ — 
LOW  Prices — Terms.  Johnson  Pt^.  Equip¬ 
ment  Co.,  Dept.  E,  Kalamazoo,  Mich. 


1  MODEL  “E”  Cleveland  Folding  Ma¬ 
chine.  Automatic  Friction  Feeder.  Over¬ 
hauled  with  new  Rollers.  $700.00.  Box  948, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $68.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22.  13x19  etc.  Rotaprts,  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.”  E.  G.  Ryan,  729  S.  Dearborn,  Chgo. 


FOR  SALEl — Monotype  Type  and  Rule 
Caster,  complete  with  molds.  Box  949,  608 
S.  Dearborn  St.,  Chicago. 


iHPMtifpe  CaMef 

with  Strip  Material  Attachment 

A  C  60  Cycle  Electrical  Equipment,  Gas 
Cracible.  Reconditioned  with  layout  of 
molds  and  mats~-$650.00. 

TYPE  &  PRESS  OF  ILLINOIS 

220  S.  Jefferson  St.  Chicago 


SFECIAITWEEZEIS 

that  grip  instead  of  slip.  41/2"  long- 
nickel  finish.  3  for  $1.25.  6  for  $2.00. 
(Regular  price  60c  ea.) 

J.  D.  Hennigan  Company 

551-53  Fulton  St.  Chicago,  III, 


EQUIPMENT  FOR  SALE 


TOMPKINS  «. 

Chicago:  705  8.  Dearborn  ■  Detroit:  429  Wayne 

Kluges,  Kellys,  Miehle  Vertical,  Gordons, 
Lever  and  Power  Paper  Cutters,  Sprays! 
Stitcher,  Saws,  Iron  Top  Stones,  Vander- 
cook  03  Newspaper  Proof  Press,  Roscoe 
Punch,  Perforator.  Write  for  Catalog. 


MULTIGRAPHS,  MIMEOGRAPHS 

Fold.  Machines  and  Attach. — Sold,  Bought, 
Traded-In  and  Rebuilt.  Also  full  line 
Ribbons,  Inks,  and  Re-Manufacturing.  (Chi¬ 
cago  Ink  Ribbon  Co.,  19  S.  Wells,  Chicago. 


DEXTER  FOLDER— 39x52-Cross  feeder. 
Complete  with  additional  16  and  32  page 
oblong  attachment.  18"  Gluing  machine. 
Box  950,  Graphic  Arts  Monthly,  608  S. 
Dearborn,  Chicago. 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Fress  Heater  Co.,  239  Centre  St., 
New  York,  N.  Y. 


GAUGE  PINS 


TRY  THE  “DOLLAR”  GAUGE  PIN. 
$1.00  a  dozen.  Sample  free.  Send  dealers 
name.  Chas.  L.  Stiles  Co.,  64  Hanford 
Street,  Columbus,  Ohio. 
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rVpCpT  KnIfE  Op  Uneal 
LArLil  I  GRINDING  L\9  Inch 
Miller  Saws  Sharpened  60c  each 


UNIVERSAL 


grinding  &  CUTLERY  CO. 

Established  1937 

219  W.  Jackson  Bird.  Har.  1265  Chicago 


GLUES,  GUMS,  PASTES 


MFRS.,  Chemists  and  Specialists  in  all 
Glue  Problems.  Send  your  problem  to  us. 
“Glues  for  every  need.”  Western  Adhesives 
Co.,  5409  W.  Lake  St.,  Chicago. 


gold  and  METALLIC  INKS 


GRINDING  SERVICE 


PAPER  KNIVES  ground,  saws  filed.  City 
delivery  service.  Special  atten.  to  out-of- 
town  trade.  Return  charges  allowed.  The 
Kellett  Co.,  Inc.,  525  S.  Dearborn,  Chicago. 


IF  A  DULL  KNIFE  MAKES  YOU 
NERVOUS  try  our  grinding,  service. 

SERVICE  GRINDING  CO. 

7515  Madison  Avenue  Cleveland,  Ohio 


GRIPPER  PINS 


MATT’S  “SAFETY”  Gripper  Pins 

Do  away  with  makeshift  strings  and 
rubber  bands.  Fit  all  job  presses. 


Circular  on  Request 
Thousands  of  Satisfied  Users 
Price  60c  each,  2  for  $1.00  P.P. 

JOB  GRIPPER  PIN  CO. 

Thorp  Wisconsin 


MIX  BRONZE  HEAT  EMBOSSING  COLORS 

Reds,  greens,  blues,  silver,  gold  and  copper  to 
ordinary  powder.  Save  money.  Get  new  effects. 
125.00  formula  $1.00  Cash  for  limited  time. 

Instructions  fine  heat  raised  embossing,  two 
or  more  colors.  Get  highest  prices.  Secured  job 
of  four  hundred  thousand  @  $2.75  per  thou- 
Mnd.  Price.  $1.00.  Both  $1.50.  Cash.  No 
Stamps. 

Mechanical  Halftone  Make-Ready.  Saves 
toe — better  work.  Sample  $1.00  Cash,  $2.50 
%  pound.  $4.00  %  pound. 

J.  Q.  JACKSON,  65  W.  Union,  Pasadena,  Cal. 

Here  Since  1 886 


HEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Bost  on  tho  Market 

Spring  Tongne  Gangs  Pins 

Beg.  0.  8.  PaL  Office 


Visa  Grip— $1.75  sat  of  3 

Wo  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc. 

Completo  CireuUit  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GUMMED  TAPE 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


house  ORGAN  COPY 


HOUSE  ORGAN  COPY  by  experienced 
editor  will  make  you  money  in  1940.  Roscoe 
Poland,  Clinton,  Illinois. 


PADDING  BOX 

Greatest  Printers’  acccMoiy  to  appear  in  ten 
years.  No  shop  complete  without  one.  Makes 
perfect  pads  up  to  18"  in  width.  CaiiaeitT 
lOOM  letterhead  size  sheets  per  day.  Lasts 
lifetime.  Price  $20.  Terms  if  desired.  10 
day  free  trial.  Pamphlet  on  request. 

BEAVER  PADDING  BOX  CO. 

534  N.E.  18th  Ave.  Portland,  Oragon 
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FOR  SALE— ALL  LATE  MODELS 

Linotypes  -  Intertypes 

REBUILT — FULLY  GUARANTEED 
New  and  Used  Magazines,  Saws,  Proof 
Presses,  Electric  Pots,  Feeders 

Everything  for  the  Composing  Room 
Ail  Neio  Parts  Stocked 
Large  Supply  of  Fonts  —Latest  Faces 

PLANTS  BOUGHT  AND  SOLD 


_ INSTRUCTION _ 

LEARN  LINOTYPE  —  Operating  and 
Maintenance.  Write  for  free  Booklet  G. 

N.  Y.  Mergenthaler  Linotype  School 
244  West  23rd  Street.  New  York  City 

LABELS 

LIBERAL  DISCOUNTS  to  printers  on 
all  kinds  of  label  work.  Design  free.  45 
years  of  experience. 

FRASER  LABEL  COMPANY 
_ 732  S.  Federal  St..  Chicago _ 

Serving  the  Trade  for  Over  50  Years 
PRINTED  I  AD  Cl  Q ENGRAVED 
EMBOSSED  L  A  b  C  L  9  METAL 
JOHN  HORN,  837  Tenth  Ave.,  New  York 

LINOTYPE  INSTRUCTION 

I  OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  prac¬ 
tical  Instruction.  Men  from  Honolulu. 
Calif..  Wash..  Florida,  ererywhere,  attend. 
FYee  catalog.  Address — 

Milo  Bennett's  School  Maumee,  Ohio 

EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.,  New  York.  16  machines; 
14’s ;  Intertypes.  Established  1906.  Print- 
er’s  course  $100.  Operators  supplied. 

MAILING  MACHINES 

DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


PRINTING  PRESS 


Don't  bus  eieutncai  «uaiii. 
ment  until  you  get  ow% 
on  motors  gmeraton. 
formers.  Bare  80  to  T9 


^  .  ^equipment  eorapletely  omi 

hauled.  iMted  and  Guaranteed.  Um  are  i  tSL 
bargains  from  our  stock  of  more  than  i.ooo  ^ 

HP  Make  SpeedRange  HP  Make  SpeedRaim 

tB-Line  500/2500  1  Gen. EL  OOO/itM 

N.Weet.  000/1800  1 

B-Une  500/2500  1  KlmMe 


B-Line  500/2500 
B-Line  500/2500 
B-Line  500/2500 
Gen.  EL  720/1800 


G^EL  M/uh 
B-Line  ^/isu 
Kimble  500/tON 


500/2500  1%  Kimble  m/iZ 
500/2500  8  Gen.m.  m/liol 
720/1800  8  Kimble  M/lOM 


THE  MOTOR  REPAIR  A  MPQ.  QQ. 


1546  Hamilton  Avenue 


Olevelane,  oWs 


MATRIX  ENGRAVERS 

M  ATRICES  specially  engraved  for  use  on 
all  makes  of  typesetting  and  type  making 
machines,  including  type  faces,  ornaments 
trade  marks,  etc.  We  carry  no  stock.  Send 
proof  or  sketch  for  quotation.  Wiebking 
Engraving  Co.,  1133  Newport  Ave.,  Ch^. 

MENU  COVERS 

CASH  IN  ON  MENU  COVER  PROFITS 

Send  for  descriptive  folder  and  price  list 
Act  today!  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  Chicago,  Illinois. 

METAL  RULE 

‘'TAYLOR  -  MADE”  hand  planed  Rule 
and  borders.  Send  for  latest  catalog. 

W.  E.  Taylor  Company 
209  W.  38th  St.,  New  York,  N.  Y. 

MILLER  FEEDER  PARTS  AND 
SERVICE 

PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers  Machinists.  Rebuilt  Presses, 
Cutter,  Miller  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad- 
way.  New  York  City. _ 

MISCELLANEOUS 
See  page  111 

SEU  SALES  BOOKS 

/wv  Manilold  Books  &  Cafe  ChHks 

fj  I  ■  It’s  easy  and  profitable  with  ov 
ImyH  fine  quality,  fast  service,  low 
%mBJm  prices  and  liberal  discounts.  Write 
^Ijl/  for  dealer  agency  today. 

ym  ADAMS  BROS.  SALESBOOK  CO. 

Topgka,  Kawtgs _ 


NUMBERING  MACHINES 


NEW  ^ESS  NUMBERING  MA¬ 
CHINES — Welter’s  “Old  Reliable”  Non- 
oareil  Model  No.  1  5-wheel,  now  $7 ;  No. 
2  6-wheel,  now  $8.25.  Postpaid  direct  to 
you.  Printers’  Supply  Co.,  Box  5128,  Jack- 

sonville,  Florida. _ _ _ 

SPECIAL  SALE 

Rebuilt  $4.50  and  up.  Repaired  $1.50  plus 
parts,  less  25%.  20%  Trade  in  Allowance. 
Rented — NEW  price  list  on  request. 

Printers  Numbering  Machines  Co. 

100  W.  21st  Street  New  York,  N.  Y. 


WE  CLEAN  —  REPAIR  —  BUY  AND  SELL 
Sale!  Rebuilt  7  Wheel  Machines  $9  each. 
NUMBERING  MACHINE  SERVICE  CO. 
618  South  Dearborn  St.,  Chicago,  III. 


PADDING  CEMENT 


P\D  100,000  $0.  INCH,  m  CNl. 


MONEY  BACK 
— within  30  days  it  not  sat¬ 
isfied  SEALPAD  is  the  best 
padding  cement  you  ever 
used.  Economical— not  of- 
fected  by  heat,  moisture — 
applied  cold  quickly, 
easily  —  exceptionally 
strong  —  vermin-proof  — 
no  cheese  cloth— -^es  in 
five  minutes  —  leaves  no 
odor.  Order  direct  or  send 
jobber's  name. 

JOBBERS— 

Wrlt9  May  tor  Ml  lotormo- 
tloa — several  good  torrifoHot 
still  epee. 


PRICE  LIST 
HiteeM  Asroksr*  ■■ 
U.  S. 

GAUON  ....$3.7S 

QUART . 1.25 

Order  a  trial  out¬ 
fit,  Inoluding  can 
and  bruth-$2.20 
value,  tl.75. 


JOHN  IRIDGE  SONS 
109  riNNILlSTREIT . CHIITI*.  PA. 


PAPER  BARGAINS  FOR  PRINTERS 


1,000  Litho  Blotters,  3x6" . $2.50 

1,000  Blank  Blotters,  4x9" .  1.50 

1,000  Envelopes,  6J4"x954",  Grey .  1.75 

1,200  Envelopes,  Jute,  8j4xlOH .  3.00 

10,000  Round  Corner  Cards,  size  63 .  6.00 

10,000  Litho  Coupons,  Ij4x3" .  1.00 

10,000  Round  one  inch  Green  Seals .  1.15 

Jumbo  Calendars,  30x40"  at  a  sacrifice. 

Christmas  Card  Catalog  Now  Ready  1 
Save  40%  or  more  on  many  paper  needs ! 
I^rge  Bulletin  Free !  Liberal  Samples,  25c. 
Fantus,  440  No.  Wells  Street,  Chicago,  Ill. 


Morgan 


EXPANSION 


I 


ROLLER  TRUCKS 
FOR  C.  &  P.  PRESSES 

Will  keep  rollers  at  exact  type 
height  in  all  weathers  and  prevent 
rules  from  cutting.  Instantly  ad¬ 
justable  for  new  or  worn  rollers. 
Thousands  in  use. 

‘AHEBICAN’’ 


Doz. 

See  Dealer  or  Write 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

Park  W.  Cowan 

P.  O.  Box  216  Hollywood,  Calif. 


PERFORATING  EQUIPMENT 


MOTOR  DRIVEN  rotary  bench  dash  Per¬ 
forators,  24"  width — 2  perforating  heads. 
Moderately  priced.  Lester  &  Wasley  Co., 
Franklin  Ave.,  Norwich,  Conn. 


PICTURE  POST  CARDS 


WORLD’S  LARGEST  Producer  of  Mono¬ 
tone  Picture  Post  Cards  offers  Printers  best 
trade  prices.  25c  brings  prices  and  samples. 
Dexter  Press,  18  Main  St., Pearl  River, N.Y. 


PLATE  MAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid  proof 
process  ink.  Write  for  bargain  list,  stating 
wants.  Can  save  you  up  to  50%.  One  of 
the  largest  screen  stocks  in  U.S.  W.  L. 
Moore  Laboratories,  4835  Woodward  Ave., 
Detroit,  Michigan. 


WHIRLERS,  Vacuum  frames.  Make-up 
and  Register  Tables.  Our  jxrices  can’t  be 
beat.  State  size  in  your  inquiry. 

Waterworth  Eng.  &  Mfg.  Company 
2329  Troy  Street  Dayton,  Ohio 


MAKE  your  own  off  set  plates.  Save  money. 
Send  for  circular.  Cameras,^  Printing 
Frames,  Whirlers  and  Accessories. 
LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W.  Ohio  St.  Chicagro,  Ill. 
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PRESSROOM  EQUIPMENT 


I  C  you  think  PRESS  packing  is  "all 
I  r  alike"  you'll  get  a  pleasant  sur¬ 
prise  when  you  try  ACME  blankets. 
Cork,  rubber,  synthetic  and  combina¬ 
tion  in  any  gauge,  oil-proof,  free  from 
mat;  guaranteed  service.  For  job,  book 
or  news  printing  on  all  presses. 

Acme  Press  Blanket  Co. 

158  North  Wells  St.  Chicago,  III. 


PRINTERS'  ART  SERVICE 
ART  WORK  AND  CUTS  made  to  order, 
Write  for  assortment  of  free  samples.  Baida 
Art  Service,  Dept.  8,  Oshkosh,  Wis. _ 


THE  DELUXE 

Wing  Aluminum  Mailer 

The  latest  and  most  rnodem 
label  addressing  machine 

Beautiful  Finish  — 
Many  Improvements 
Chauncey  Wing's  Sons,Greenfield,Ma$s, 


RUBBER  PLATE  EQUIPMENT 

h.h.h.  electro-hydraulic  ViJ 

canizers  and  our  proven  methods  insure  pre¬ 
cision  rubber  printing  plates.  H.  H.  Hein- 
rich.  Inc..  200  Varick  St.,  New  York. 


PRINTERS'  SPECIALTIES 
PANELED  CARDS,  menus,  invitations. 
Bordered  stationery  in  fancy^  boxes  and  cel¬ 
lophane  packages.  Mourning  stationery. 
Beveled  price  tickets,  calendar  backs.  For 
samples  send  25c  in  stamps. 

R.  Marchetti  &  Bro.  Co.,  44  Bond  St.,  N.Y. 


_ RUBBER  STAMPS 

RUBBER  STAMPS,  20c  a  line  up  to  2^^ 
inches.  Mail  orders  shipped  promptly  pre¬ 
paid.  Atlas  Rubber  Stamp  Co.,  James  P. 
Cleary,  prop.,  170  Third  Ave..  New  York! 
20c  A  LINE,  Best  Grade.  Mail  payment. 
Sheridan.  441  Westchester  Av.,  N.  Y.  City! 


RESTAURANT  AND  CAFE  CHECKS 


REST.  CHECKS  -  SALESBOOKS 
ROLL  TICKETS 
AT  NEW  LOW  PRICES 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  _ Brooklyn,  N.  Y. 


ROLLERS 


ROLLERS 


TOUGH  AND  CHIPLESS 
ALL  NEW  COMPOSITION 

Sets  (3)  8x12 _ $2.50 

3—10x15 _ $4.50  3—12x18 - $6.00 

Subject  to  discounts  of  10%,  20%  and 
30%.  Write  for  information  to 

FAULTLESS  ROLLER  COMPANY 
103  Palmetto  St.  Montgomery,  Ala. 


_ RUBBER  BLANKETS _ 

RUBBER  VACUUM  FRAME  BLANK¬ 
ETS  made  to  order  for  photolith,  offset,  en¬ 
gravers.  Blankets  are  rnade  from  our  own 
moulds  and  vulcanized  in  one  piece.  Sizes 
ll''xl4*'  to  71"xl96".  Send  us  your  sketch 
and  we  will  gladly  give  you  quotation. 
David  C.  Brown  Co.,  Detroit,  Michigan. 


STEREOTYPE 

Electric  Matrix 
Scorchers 


for  flat,  curved  or  tubular 
matt.  Write  for  prices. 

American 
Publishers  Supply 

Box  131,  West  Lynn,  Mass. 


_ SAWS _ 

COMPOSING  ROOM  Saws  to  fit  all  ma¬ 
chines  from  $3.50.  Saws  sharpened  and 
turned  in  free  mailing  case.  Dealers  write 
Wondersaw\  192  7th  Ave.,  New  York  Oty. 


Helps  you  to  get  small  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  in 
setting  gauge  pins.  Each  of  your  press¬ 
men  should  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too. 
of  durable,  transparent  celluloid.  Price, 
35c  each,  3  for  $1.00,  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicago 
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^MW-OHIYX 

Two  new  tvpeatylM  available 
by  tbe  word,  line,  baby  fonts,  iob 
os  weight  fonts.  FLASH  in  sises  14 
to  72  pt.  ONTX  in  sises  24  to  84  pt. 
WE  NOW  GIVE  YOU  ACCESS  TO 
SIXTY  SERIES  or  TYPE.  MADE 
Front  Nmwif  Mmrd  Fouadry  MmtmL 
CATALOGUES  and  PRICES  ON  REQUEST 

Printers’  Machinery  &  Supply  Co 

529  W.  Congreu  St.  DETROIT,  AAICH 


printers 

MMt  or  BMt  Competition 
with  Our  Line  of 

1 A  A  duplicate  $  4  25 
I  U  V  8ALE8BOOK8 
Imprinted  with  your  name  on  every  sheeL 
14  Day  Delivery  8ervlce.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  8T.  COLUMBU8,  OHIO 


SAW  TRIMMERS 

WALLINIZED  Miller  Saw  Trimmers  at 
least  50%  better  than  when  new.  $250.00. 
Full  description  on  request.  Wallin  Mfg. 
Co.,  1122  Harney  St.,  Omaha,  Nebr. 


SITUATION  WANTED 


OPERATOR — Age  20,  printing  exp.,  reli¬ 
able.  go  anywhere.  References.  Dave  Baird, 
1128  Crystal  PI.,  Pueblo,  Colo. 


SOAP 


PUMICE  SOAP.  Medium  —  coarse,  and 
very  fine.  Also  powdered  pumice.  Guaran¬ 
teed  quality  and  price.  Write  for  samples. 
Anchor  Core  Economy  Soap  Co.,  53  West 
Jackson  Blvd.,  Chicago. 


STAPLES 


STEEL  RULE  CUTTING  DIES 

WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu- 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 

STEREOTYPE  EQUIPMENT 
MAKE  MATS  and  Stereos.  Outfit  $69.50. 
Also  tabbing  boxes  $9.75  up.  Mat-O-Cast, 
6444  S.  Wolcott  Ave.,  Chicago. _ 


_ THERMOMETERS _ 

STEP  UP  your  specialties  with  ACCU¬ 
RATE  Thermometers.  Specializing,  tubes, 
plain  or  mounted,  50  years.  HARTLEY 
GOVE’S  SONS,  Hart  St.,  Vineland,  N.  J. 


STANDARD  Frozen.  10  bxs.,  50M, 

$2.35  &  $2.95 ;  25  bxs.,  $5.85 ;  cash  pre¬ 
paid.  Stur-D-Staples  for  Boston  3 

bxs.,  $1.50;  5  bxs.,  $2.50;  4^",  10c  bx. 
extra.  Compl.  line  Acme  and  Spec.  Staples. 
Economy  Supply.  505 1-H  Drexel,  Detroit. 

STANDARD  54" — Guaranteed  A-1  frozen 
to  fit  all  machines.  (50,000)  10  boxes, 

$2.45;  25  boxes,  $5.95  cash  prepaid.  DiBari, 
304  East  149th  Street,  New  York  City. 

STANDARD  — Guaran.  to  work  per¬ 

fect  in  all  machines  10  boxes  (50M)  $2.85  ; 
25  boxes  $6.45 ;  Cash  prepaid.  Guthmann, 
600  \V.  Jackson  Blvd.,  Chicago. 


Learn  the  Linotype 

at  home 

Complete  Lessons  and  Exercises. 

A  PRACTICAL  TOUCH 
SYSTEM 

By  E.  B.  Harding 

$2.27  Post  Paid 

Order  Now 

Graphic  Arts  Publishing  Co. 

608  $.  Dearborn  St.  Chicago,  III. 


TICKETS  OF  EVERY  DESCRIPTION 


TICKKTS  AND  SALKSBOOKS 
Send  us  your  inquiries  for  Roll- b'olded- 
Keserved-Trade  Boosting;  Tickets  Coupon 
Books  and  Saleshooks.  Handsome  Profits 
KLLIOTT  TICKET  COMPANY 
409  Lafayette  Street.  N.  Y.  C 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G.  Toledo.  Ohio. 


TYPE 


WE  U8E  REG.  FOUNDRY  TYPE  METAL 

4  PTS.  6  PT.  COPP.  PLATE.  1-2-3-4,  $2.00 
4  FTS.  12  PT.  COPP.  PLATE  GOTH,  $2.50 
OVER  100  TYPE  PACES 
6  PT..  COMPLETE  FONT.  25A-50a.  $1.25 
8  PT..  COMPLETE  FONT.  25A-50a.  $1.65 
10  PT..  COMPLETE  FONT.  25A-50a.  $2.60 
12  PT..  COMPLETE  FONT.  25A-50a.  $3.30 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  FREE.  DEPT.  9 
RULEX  TYPE  CO..  549  S.  WELLS.  CHGO. 


Copies  of  Craig  R.  Spicher*s  **The  Prac. 
tice  of  Pressworh*'  are  available  at  a 
special  price  of  $4.00  each.  Write  GAM. 


The  Graphic  Arts  Monthly 


PARAGRAPH  OPENERS  S-620— $1.50 
Cutalog  Free 

COBB  SHINN,  INDIANAPOLIS,  IND. 


GUARANTEED  Type,  Leads,  slugs,  rule, 
quads  and  spaces.  Mfd.  by  us.  Send  for 
complete  specimen  price  list  free.  Rayco 
Type  Founders,  604  W.  Lake  St.,  Chicago. 


Before  placing  your  next  order  for  foundry 
type,  write  for  our  free  specimen  booklet 
with  price  list.  Also  showing  of  special 
$1.60  handy  box  fonts. 

NEON  TYPE  FOUNDRY 

412  FIRST  AVENUE  PITTSBURGH,  PA. 


TYPE  MOLDS 


MOLDS  for  typemaking  machines,  all 
kinds,  made  or  repaired.  Phil  Nuernberger, 
Type  Founders  Engineers,  655  S.  Wells 
St.,  Chicago,  Ill. 


7/ou^ 

A  SINGLE  LINE,  ox  a  fnll  case,  ia  amt 
modern  type  faces. 

Ask  for  our  Type  Chart,  shewing  ovsr 
120  typo  fates  in  our  sort  service 

JUDSONnPElKJtSR 


GENUINE  A.T.F.  type  faces  by  the  word 
or  line.  SAVE  MONEY  print  dirS! 
from  type.  Send  for  catalog.  General  Tyn^ 
setting  Co.,  517  S.  Wells  St.,  Chicago.  Ifl. 


WANTED 


.WANTED,  1  Smythe  Sewer  stght.  needle 
45  or  50".  Full  auto,  cutter,  14x22  Colts  or 
Univ.  Press,  38x50  Dexter  or  Brown  Jobber 
folder  with  continuous  feeder.  Smasher  and 
Roller  Backer.  No  Dealers.  Box  952, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chw’. 


EXTENSION  DELIVERY  for  22x34 
Miehle;  Kluge  Feeder  for  12x18  C  &  P 
Jobber;  Steel  Type  Cabinet — State  age, 
condition,  price.  Wm.  H.  Becker,  17-19 
Beach  Street,  Newark,  N.  J. 


WANTED  FOR  CASH  5/0  and  1/0  Two- 
color  and  5/0  single-color  Miehles.  Box  951, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


‘‘Direct  Advertising  and  the  Printer" 


A  text-book  of  gen¬ 
eral  information  on 
a  subject  vitally  es¬ 
sential  to  the  printer. 
Written  by  one  who 
has  served  a  long  ap¬ 
prenticeship  in  print¬ 
ing  and  direct  adver¬ 
tising. 


by  Albert  Highton 

CONTENTS 

WHAT  DIRECT  ADVERTISING  IS— AND  WHAT 
IT  DOES 

TYPOGRAPHY  AND  LAYOUT 
COPY— AND  THE  COPY  WRITER 
THE  MAILING  LIST 
DISTRIBUTION 
THE  RETURNS 
THE  MAILING  PIECES 
THE  PRINTER'S  DIRECT  ADVERTISING 
THE  PRINTER  AND  HIS  CUSTOMER'S  ADVER¬ 
TISING 

PLANNING  CAMPAIGNS 


Price  $1.00 

Send  Money  with  the  Order 

GRAPHIC  ARTS  PUBLISHING  COMPANY 

608  South  Dearborn  Street,  Chicago 


November 


The  Graphic  Arts  Monthly 


dealers  wanted 

We  Manufacture 

quads  and  spaces 

Metal  Quotation  Quads 

Box  No.  955 

graphic  arts  monthly 

608  S.  Dearborn  St.  Chicago,  III. 


WANTED 


WANTED  TO  BUY — Kluge  Automatic 
Press,  10x15  or  12x18.  Give  full  detail,  se¬ 
ries  number,  motor  or  special  equipment. 
Advise  best  cash  terms.  Cadmus  Press,  306 
Simmons,  Galesburg,  Ill. _ 


PRINTERS  to  make  a  good  profit  selling 
Bingo  Supplies,  Printed  Bingo  Sets,  Cards, 
etc.  Write  for  particulars.  Morris  Mandell, 
1107  Broadway,  New  York  City. _ 


WE  WISH  TO  PURCHASE  a  Cross 
Feeder  for  a  38x50  Dexter,  189 A,  Folder. 
Warp  Publishing  Co.,  Minden,  Nebraska. 


TYPECASTER;  Mats.  Also  Ludlow  Mats. 
Standard,  65  Duane  St.,  New  York  City. 


Wood  Type  Sorts  or  Fonts 

Buy  only  what  you  need.  48  pt.  to  5" 
type  carried  in  stock  .  .  .  Gothics,  Chelt., 
Cooper,  Kabel,  Neuland,  Umbra,  Signal 
Black,  Tratton  Script.  Catalog. 

Slug  High  Wood  Beglet 

6  point - $3.25  per  100  yards 

12  point . . .  3.75  per  100  yards 

18  point -  4.25  per  100  yards 

24  point -  6.00  per  100  yards 

Buy  any  quantity.  Also  cut  to  measure. 

Mount  Cuts  the  New  Wny! 

Use  Sta  Fast  Cement.  No  nails  or  anchors. 
Large  tube  $1.00.  Three  for  $2.70. 


Mr  ooci  Typ^  Mfg,  Co 
ill  i.  D««rW«  Sr.  270  Lifay.ftu  S» 

Cfc*<*e«  N.Y.C. 


WOOD  ENGRAVINGS 


WOOD  CUTS 

SAVE  money-made  fromcopy  or 

OBJICT-REKS  EMC. CO.  SIBS.CLARKST CMl 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealars  Everywhere 


Ask  for  Your 
Stitching  Wire 
Calculator 


WOOD  TYPE 


BUY  WOOD  TYPE  from  mfgr.  Send  10c 
postage  for  large  catalog.  BIG  DIS¬ 
COUNTS.  Globe  Wood  Type  Co.,  2704  N. 
Front  St.,  Philadelphia,  Pa. 


BIG  TWO-COLOR  Wood  Type  Catalog 
FREElll  Send  only  10c  postage.  ACME 
WOOD  TYPE  &  MFG.  CO.,  61  Beekman 
St.,  New  York  City. 


BOOKBINDERS  Stitching  wire.  Price 
list  on  request.  Bookbinders  and  printing 
machinery.  Henry  A.  Muller,  137  West 
19th  St.,  New  York.  Watkins  9-7142. 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABTCH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WIRE  STITCHING  MACHINES 


Manufacturers  of 

WIRE  STITCHING  MACHINES 
GLUING  MACHINES 
MINCO  products  CORPORATION 
167  Wooster  St.  Gr-7-4260  New  York  City 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepaid  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


PRICING  JOB  PRINTING  with  con¬ 
trolled  costs.  Send  for  samples.  Box  360, 
New  Haven,  Conn. 


JOURNALISM  in  20  Lessons  only  $1  pre¬ 
paid.  Associated  _  Management,  916-918 
Fanshawe  St.,  Philadelphia,  Pa. 


TOO  LATE  TO  CLASSIFY 


EQUIPMENT  FOR  SALE 


DEXTER  FOLDER,  hand  fed,  serial  No. 
4335,  sheet  size  from  12x16"  to  33x46", 
A.C.  Westinghouse  V.  S.  motor,  $385. 
Samuel  R.  Guard  &  Co.,  Spencer,  Indiana. 


INDEX  TO  DISPLAY  ADVERTISCBS 


American  Evatype  Corporation .  52 

American  Numbering  Machine  Co .  61 

American  Plastic  Plates,  Inc.^^ .  80 

American  Roller  Co . 80 

American  Type  Founders....3,  13,  47,  71,  89 

American  Wood  Type  Mfg.  Co .  52 

Automatic  Saw  Sharpening  Co .  78 

Baum,  Russell  Ernest . Back  Cover 

Beckett  Paper  Co.,  The .  4 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  2 

Blatchford,  E.  W.,  Co .  43 

Bolton,  John  W.,  &  Sons  Co .  42 

Brackett  Stripping  Machine  Co .  77 

Bradshaw,  James  H .  78 

Brock  &  Rankin .  77 

Central  Paper  Co.,  Inc .  40 

Challenge  Machinery  Co.,  The . 7,  31 

Chalmers  Chemical  Co .  86 

Champion  Paper  and  Fibre  Co.,  The .  29 

Chandler  &  Price  Co.,  The .  74 

Chicago  Printers  Machinery  Works .  46 

Coes,  Coring,  Company .  44 

Compo  Rule  Co .  36 

Craftsman  Line-Up  Table  Corp .  43 

Cromwell  Paper  Co . Inside  Back  Cover 

Devere  Company  .  74 

Dexter  Folder  Company .  61 

Driscoll,  Martin,  &  Co .  76 

Economy  Printers  Products  Co .  51 

Ever  Ready  Label  Corp’n .  48 

Goes  Lithographing  Co .  70 

Gummed,  The,  Products  Company .  84 

Hammermill  Paper  Co . 25,  39 

Hammond  Machinery  Builders . 53,  75 

Harris-Seybold-Potter  Company. ...45,  56,  57 

Hill,  Harry  S.,  Mfg.  Co.,  Inc .  60 

Hood-Falco  Corporation  . 103 

Ideal  Roller  &  Mfg.  Co .  19 

International  Printing  Ink .  21 

Justrite  Manufacturing  Co .  42 

Kelly,  E.  J.,  Co .  27 

Kidder  Press  Company,  Inc .  53 

Kimble  Electric  Company .  5 

King,  W.  B .  52 

Lanston  Monotype  Machine  Company....  33 

Lassco  Products,  Inc . ._. .  46 

Low,  John  M.,  &  Co .  76 

M  &  L  Type  Foundry .  37 

Mackenzie  &  Harris,  Inc .  38 

Matrix  Contrast  Corporation .  91 


Mergenthaler  Linotype  Co. 

: . Inside  Front  Cove 

Mid-States  Gummed  Paper  Co . 75 

Miehle  Printing  Press  &  Mfg.  Co...!  "'  23 

Miller  Printing  Machinery  Co . 7  ; 

Mills  Envelope  Co .  ^ 

Milwaukee  Saw  Trimmer  Corp .  72 

Mohr  Lino-Saw  Co .  "  9] 

Monomelt  Co .  g2 

Montgomery  &  Bacon . . 

Morgan  Expansion  Roller  Truck  Co...jo7 

Morgans  &  Wilcox  Mfg.  Co . . 

National  Type  Founders . g3 

Nelson,  C.  B.,  &  Co . _  g5 

Nolan  Machinery  Corporation . 68,69 

Northwestern  Photo  Engraving  Co . .  59 

Numbering  Machine  Service  Co . _  52 

Nygren-Dahly  Co . 35 

Parker- Young  Company,  The . 67 

Precision  Printers  Equipment  Co . 50 

Printing,  The,  Machinery  Co . g7 

Redington,  F.  B.,  Company . 79 

Riegel  Paper  Corp . gg 

Riehl  Galley  Lock  Co . 88 

Roberts,  The,  Numbering  Machine  Co.„  67 

Rosback,  F.  P.,  Company . 84 

Rouse,  H.  B.,  &  Co . 17 

Sampson  &  Ollier  Electrotype  Co . 84 

Seybold  Division . 56,57 

Signode  Steel  Strapping  Co . 73 

Simonds  Saw  and  Steel  Co . 92 

Simonds- Worden- White  Company . 50 

Stereotype  Equipment  Co . -  40 

Swigart  Knife  Grinder . 60 

Tarrant,  Jack,  School  of  Estimating . 66 

Tauber,  Michael,  &  Co . 81 

Taylor  Machine  Company . 58 

Thompson  Cabinet  Co . 62,63 

Type  &  Press  of  Illinois . -  55 

United  American  Metals  Corp’n . -  90 

Universal  Litho  &  Stationery  Co . -  58 

Universal  Mono-Tabular  Corp . 89 

Vandercook  &  Sons,  Inc . } 

Wapakoneta,  The,  Machine  Co . -  58 

Weitzenfeld,  David  H . W 

Wellington  Arms  . -.41 

Western  Brush  Co.,  Inc . - 

Western  States  Envelope  Company . -  81 

Wetter  Numbering  Machine  Co . 44 

Wjggins,  John  B.,  Co . 56 

Wilson-Jones  Company  . 54 


SPECIAL 
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Inferior,  cheaper  tympans  can¬ 
not  duplicate  this  performance, 
are  costlier  in  the  end.  That's 
why  thousands  of  leading  print¬ 
ers  the  world  over  are  using 
Cromwell  Tympan  today.  It  has 
been  a  standard  of  tympan  qual¬ 
ity  for  over  a  half  century.  It  is 
obtainable  in  rolls  or  handy 
sheets,  accurately  cut  to  fit  any 
high  speed  press  specified.  Order 
from  your  local  Cromwell  dis¬ 
tributor  today. 


Speed  plus  precision  is  the  win¬ 
ning  combination  in  printing,  as 
it  is  in  hockey.  Better  looking 
printing  turned  out  in  less  time 
means  more  business  and  in¬ 
creased  profits  for  you.  Crom¬ 
well  Special  Prepared  Tympan 
provides  the  dependable  make- 
ready  protection  so  necessary  to 
the  production  of  finer  impres¬ 
sions  at  high  sustained  speeds. 
Uniform  caliper,  high  tensile 
strength,  absolute  resistance  to 
oil  and  moisture  these  Crom¬ 
well  features  are  unconditionally 
guaranteed  for  your  protection. 


When  precision  counts . .  .you  can  count  on 

. . . . '  "jT  _  _ 

w 


CROMWELL 


PREPAIUD 

Paper 


“  j  i,  P;  P<-s'  ■ 


The  thrilling  sport  of  ice  hockey  calls  for  speed 
and  precision.  Every  daring  charge  down  the  ice 
depends  upon  lightning  speed  and  split  second  pre¬ 
cision  in  passing.  Every  drive  past  the  goalie  de¬ 
pends  on  swift,  accurate  shooting. 


MAKE  THE  TYMPAN  TEST 
Write  today  for  a  FREE 
sample  sheet,  giving  size 
and  make  of  your  press. 

Try  it  on  your  next  tough 
job.  You’ll  be  convinced. 

THE  CROMWELL 
PAPER  COMPANY 

4801-29  S.  WHIPPLE  STREET 
CHICAGO  ILLINOIS 
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IT'S  A  SWEETHEART 

•  •  •  said  the  bookbinder 

IT'S  A  SWEETHEART 

•  •  •  said  the  printer 

"IT'S  A  SWEETHEART" 

•  •  •  said  the  folding  machine 

operator 

When  they  saw  the  Baum  DECUPLET  at  the 
Graphic  Arts  Show 


The  New  i 

ALL  BUCKLE  BAUM  FOLBEI 

■■■ .  — lii 

) 

with  so  many  exclusive  features  .  .  .  never  beforti! 
incorporated  in  any  folding  machine. 

The  world's  finest  ac¬ 
curacy  . .  .  fastest  sheet 
travel  speed  .  .  .  great¬ 
est  versatility,  making 
hundreds  of  styles  of 
folds  from  bible  stock 
to  the  heaviest  paper. 

Ten  folding  sections 
with  cutters,  scorers,  perforators  after  each  bank  of 
rollers.  4  x  6"  to  22  x  28"  and  longer. 

Please  write  for  descriptive  booklet.  Thanks*  f 

•  i 

RUSSELL  ERNEST  BAUM 

615  Chestnut  Street  Philadelphia,  Peniuk 


